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Weddings keep on happening the year around. And _In your store spotlight the gorgeous Bridal Chest... 
so with 1847 Rogers Bros. advertising... It’s year 50 pieces for the price of 40...that’s featured in the 
‘round, season in, season out...no other silverplate advertising in March, April, May and June. It will 


approaches it in continuity, in beauty and inamount. help you turn women’s interest directly into sales. 
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plating to wear off. KON-ITE is made in colors in price. For further information, see your 

to harmonize with all leathers. All SPLIT-PROOF 


TUBULAR Watch Straps are now furnished with 


KON-ITE BUCKLES AND KEEPERS ARE AVAILABLE ONLY ON THE 
GENUINE SPLIT-PROGF TUBULAR WATCH STRAPS MANUFACTURED BY 
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MOONSTONE 





HEDY LAMARR, Con- 
tinental screen star 
making her American 
debut in Walter 
Wanger’s “Algiers,” 
wears an important set 
of platinum, diamond 
and moonstone jewelry 
loaned by Walton & 
Co., Los Angeles. The 
moonstone in the 
brooch is 32 carats and 
that in the ring 19 
carats. There are 73 
matched moonstones in 
the chain 


OONSTONE, alternate June birthstone, “grows” in the moonlight 

and absorbs strange magical properties, according to the natives 
of Ceylon, whence come practically all moonstones. Legend confers 
many blessings upon their wearers, says “The Magic and Science of 
Jewels and Stones.” The gem is said to help one foretell the future, 
protects him while traveling, and— you guessed it! — safeguards 
against lunacy. As a symbol it signifies hope. Scientifically, moon- 
stone is a variety of orthoclase, or potash-felspar. When viewed in 
one direction, the crystals display a bluish milky reflection, and 
cabochon-cut stones must have this plane of reflection as their base. 
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5 almost every state 
in the Union, consideration is being 
given to watchmakers’ licensing laws 
in some form or other,” said Harri- 
son F. Babcock, president of the 
Horological Institute of America, at 
a recent meeting of the Ohio Watch- 
makers Association at Cleveland. 
“Skepticism on the part of the watch- 
maker and those affiliated with the in- 
dustry is fast disappearing as every- 
one is beginning to realize that it is 
only through such laws that we can 
improve conditions in our profession. 
It seems to me there are three funda- 
mentals in the formation of these 
laws: The establishment of the ex- 
amining board, invoking the power of 
the attorney general of the state to 
enforce them, and reciprocal relations 
between the states. The board should 
be completely independent of any 
other state commission or bureau. 
There was an attempt in Wisconsin 
to put the board in that state under 
the Industrial Commission, which 
would have made it a rubber stamp 
body, but this was successfully defeat- 
ed. The Wisconsin board has the 
same standing as those of optometry, 
pharmacy or the dental profession... . 
The 90 per cent of the people con- 
nected with our profession, who are 
honest, conscientious and ethical, need 
have no fear of this legislation; it 
will be to their advantage rather than 
to their disadvantage. . . . The Wis- 
consin law gives the board discretion- 
ary powers to recognize the license 
of other states, provided their exami- 
nation is equal to the standard set by 
the Wisconsin board. This should be 
incorporated in each law, but to ac- 
complish it successfully, there should 
be a uniformity of examinations. I 
believe the examinations as conducted 
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From the Bettman Archive 


A Jeweler’s Workshop in 1576. This copper engraving by Delaune with 
its wealth of detail, furnishes us with a candid view of the goldsmith’s 
shop at the blossom time of jewelry craftsmanship. The stock is amazingly 
rich in technical equipment. Drills, tongs, screws, knives, compasses and 
hammers are everywhere, in a decorative fashion. Considering that this 
ur nt reveals trade conditions nearly 400 years ago, the shop is well-staffed 
and employs a rational division of labor. Workroom and salesroom are 
ombined in one, and the front window can be opened, permitting an 
interior or exterior display at all times. Hung at the window are 
ready made chains and medallions. The master is seated at the right 
the spectacles he wears a symbol of his position. In those days, as now 
jewelers comprised a highly respected craft. They had the right to carry 
short daggers—and often received commissions from royalty. There were 
famous jewelers’ names in this Renaissance time—-equal in importance 
to famous painters’. In many cases, the former executed designs of the 


latter in magnificent candelabra, platters and other silver and gold obiects 


by the Horological Institute of Amer- 
ica would be the proper standard, as 
they have been worked out and proven 
successful over a period of years.” 


© © 


i old question whether 


advertisements in a business paper 
should quote net wholesale prices 
again comes to the fore. Retail jewel- 
ers point out that their customers 
often have opportunity to look 
through the business paper, and, not 
realizing the many necessary factors 
in the jeweler’s overhead, ask how 
come the difference between the deal- 
er’s cost price and the dealer’s resale 
price. At regular intervals we have 
reminded manufacturers and whole- 
salers of the wish on the part of the 
retailers to have the retail price, key- 
stone discount, quoted, instead of the 
net wholesale price. Some advertisers 
feel, however, that unless they quote 
the net prices to the retailer their ad- 
vertising message loses in effective- 
ness, and of course in the final anal- 
ysis an advertiser has the right to 
place in his ad what he desires so long 
as it is factual and truthful. Now 
writes Johannes B. Sylvan, of Sylvan 
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3ros., manufacturing jewelers, Co- 
lumbia, S. C.: “I have always under- 
stood that in the last few years it has 
been against your policy to publish in 
advertisements net wholesale costs. I 
notice in two or three places in the 
last Circular there are net costs, 
which are damaging to the trade as 
the magazine is apt to be laid on the 
counter and read by anybody. Kindly 
let me know if I am correct, or other- 
wise we will have to take it up with 
the national association and see if we 
can stop it in some way.” Perhaps a 
resolution from the N.W.J.A., the 
A.N.R.J.A. or the N.C.J.A. would 
be helpful in inducing all manufac- 
turers and wholesalers to quote the 
retail price, keystone discount, in their 
business paper advertising. 


© © 


dd 
he Spring months 


are good ones for an advertising cam- 


-paign and to build up the department 


in your store which seems to be the 
weakest, for there is not a single de- 
partment which does not get a play 
at this season of the year, what with 
graduation, confirmation, anniversary 
and wedding gifts,” says Henry 
Snyder, president of White and Mc- 
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Naught, Inc., Minneapolis, Minn., 
retailers. ““Thisprogram,” Mr. Snyder 
avers, “will carry you into the sum- 
mer season which also calls for action. 
Dramatize and publicize all possible 
wares that you have which during the 
summer will work in with vacations 
and sports. Your field is limited here 
but your customers will notice that 
you are at least alert to serve their 
every season’s wants.” 
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; Ohher jewelers may benefit 
by this experience,” said Charles 
Richter, president of the Richter 
Jewelry Co., Cincinnati, O. “The 
other day a man collapsed in front of 
our store and was picked up by 
passersby who brought him in and 
laid him on the floor. This happened 
about 1 o’clock while two of us were 
trimming a watch window and other 
employees were at lunch. I called the 
police ambulance. Immediately, peo- 
ple began crowding into the store to 
see what had happened, and there 
must have been over 100 inside the 
store before the ambulance arrived. 
... The following morning a man 
entered the store, placed a box con- 
taining a wrist watch on the counter, 
said ‘Here is a watch that was taken 
yesterday,’ and walked out. I was 
so surprised at the man’s action that 
I could only say “Thank you.’ The 
incident of the previous afternoon re- 
called the movie thrillers that used 
to show a couple entering a jewelry 
store and feigning sickness to distract 
the jeweler from his duties so they 
could accomplish a theft. In my 18 
years behind jewelry counters, I have 
had shop lifters and sharp shooters to 
wait on, but had never met a con- 
science-stricken thief.” 


© © 
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are merely ‘a deep green to light grass 
green transparent to translucent vari- 
ety of the mineral beryl which crystal- 
lized in the hexagonal system. Its 
color is due to the presence of chro- 
mium,’ ” reads a paragraph in a recent 
issue of Advertising Age in which 
comment is made on the trade prac- 
tice rules for the wholesale jewelry 
industry promulgated by the Federal 
Trade Commission. 

“We ponder sadly over the manner 
in which the glamorous things of life 
are reduced to dust and ashes in our 
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Face the Facts! 
BY RAY |. HOPPMAN 


A smiling face 
Will help a sale, 


But one like this 
Makes-merchants fail. 


—— a 
a an 
—_ XN 


A mouth that says 
The pleasant thing, 
Repeated patronage 
Will bring. 





Attentive ears 
Are bound to pay, 
They profit by 
What people say. 


The optics are 
Important, too! 
For they observe 
The things to do. 


CY 


A nose for news 
For what is good 
For you, your store 


And Neighborhood. 





mouths when legal verbiage enters,” 
the article continues. “We are think- 
ing particularly of the definitions of 
pearls, diamonds, emeralds and other 
costly and romantic gems, as set forth 
in the code. For instance take emer- 
alds, over which kingdoms have been 
lost. But who would spend good 
money, not to say blood, to acquire a 
variety of the mineral beryl which 
has some chromium in it?” 
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‘Te 1938 Bride’s table, 
pridefully arranged to show gifts of 
jewelry merchandise she and her new 
husband have received from families 
and friends—such is the theme of 
this month’s front cover. Perhaps 
alert jewelers this May and June will 
arrange tables like this in their stores, 
for this is a striking way to invite 
purchases of wedding gifts. The cover 
display was arranged especially for 
this journal by Mrs. Frances T. 
Heard, editor of House Beautiful, 
which last month sponsored the fifth 
Bride’s House at the Savoy Plaza 
Hotel in Manhattan, and the photo- 
graph is by Emelie Danielson. The 
Bride’s House consisted of three 
apartments equipped with the latest 
dictates of style and comfort. Many 
of the newest creations of the jewelry 
and silverware industries were shown 
in these apartments to responsive 
homemakers and homemakers-to-be. 


© © 


A stamp collecting hobby 
which Theodore Newman of Marcus 
& Co., Fifth Ave., New York, has 
pursued for the last 10 years, cata- 
pulted him into the limelight last 
month when he went “on the air” to 
describe his collection of postal issues 
of Tibet. This collection includes 
many rare stamps and important cov- 
ers and is regarded as one of the most 
extensive groups of Tibetan issues in 
this country, if not the world. One 
of the highly prized pieces of this 
collection is a letter received by Mr. 
Newman from the Dalai Lama, bear- 
ing the Tibetan ruler’s official seal 
in wax. 

© @ 


Nebraska businessmen 
are proud of their state’s financial 
soundness in this day of rising gov- 
ernmental costs, astronomical deficits, 
and new tax burdens. Smith & Co., 
Inc., of Omaha, uses a little rubber 
stamp to tell the story in 15 words 
and a map, on this firm’s business 
correspondence. The map outlines 
Nebraska, in white, in the heart of 
the nation, and above the map are 
these words: : 

Nebraska—A merica’s White 
Spot—No State Bonded Debt 
No State Income Tax—No 
Sales Tax. 
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“Spring is served by Jaccard Silver” says the card in the foreground 

of this Mermod-Jaccard-King window display. The flower prints 

and the bowl of flowers give a vernal tone to the flatware and 
hollowware. The magazine is House & Garden. 


Nothing down, five years 
to pay. This is the profound depth of installment selling 
towards which some of the jewelry world has been sliding 
during the last three years, with competition in credit 
terms overshadowing competition in merchandise and 
service, and threatening merchants’ economic positions. 

“Cash” jewelers by the hundreds who have dared to 
break with their traditions by offering deferred charge 
accounts, divided payment plans, club purchase plans, or 
some other variety of purchase-out-of-income system have 
sometimes steered a rudderless course—with neither a 
minimum dollar value of purchase, nor minimum down 
payment, nor carrying charge on past-due accounts, nor 
maximum duration. 

Not so Mermod-Jaccard-King, jewelers, silversmiths 
and stationers of St. Louis, Mo., who have kept pace 
with the trend in the public’s buying habits by installing 
a credit policy that is sound and hale in these four vital 
spots, for those of their customers who prefer this way 
to pay for their purchases. In so doing, it is needless to 
say, there has been no deviation from the principles, honor 
and dignity of this 109-year-old house. ‘The greater part 
of the firm’s business continues to be cash or open charge. 

In brief, “Jaccard’s” deferred payment schedule works 
like this: 


(1) Deferred payment credit starts with a minimum 
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purchase of $25. (In practice, $24.95 is the lowest. ) 

(2) Maximum terms vary with the amount of pur- 
chase, extending to 14 months for a purchase of $250. 

(3) The down payment in all cases is 10 per cent or 
more. 

(4) A carrying charge of one-half of one per cent a 
month on the unpaid balance, with 75 cents the minimum 
carrying charge. This carrying charge is refunded if the 
account is paid within 90 days. 

“This schedule was originated several years ago by 
members of the St. Louis Retail Credit Association, with 
which all the better and larger retail stores co-operate,” 
said O. R. Wasson, vice-president of the firm. 

“Tt is adhered to strictly by us and by other stores 
that are members. There are, of course, many individual 
credit policies set by other St. Louis stores such as 50 
cents a week, and we in no way attempt to meet this 
competition. 

“There are no exceptions to the purchase minimum, 
with $24.95 the minimum contract. 

“The carrying charge,” explains Mr. Wasson, ‘‘covers 
additional costs over those required of our regular 
monthly accounts,” and in thus meeting the expense of 
handling installment sales prevents passing on the extra 
cost to the “monthly charge” customer. 

Asked if the carrying charge caused customers to turn 


THE JEWELERS’ CIRCULAR-KEYSTONE 
for May, 1938 











to competitors who advertise no interest charges and no 

down payment, Mr. Wasson said that on the contrary 

consumers appreciate the fact that Mermod-Jaccard- 
) King’s merchandise is priced for cash, and the store ex- 

periences no trouble in convincing them of the reason for 

§ r the charge. [ 

“On terms and down payments, we adhere very strictly 

to a uniform credit policy on all deferred credit sales. f 

This policy has been adopted by all of the larger retail 

stores of St. Louis that extend credit for longer than 90 

days.” : 

Mermod-Jaccard-King guards against credit customers i 

obligating themselves beyond their capacity to pay and 

carefully investigates each application for credit. 

In this regard, Mr. Wasson says: “The application ‘ 

for a budget account receives the same careful attention 

“f as that required for a regular account. We receive a | 

(Please turn to page 72) 
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Deferred Payment Schedule 





Amount of Your First Monthly Payment Number of 
Purchase Payment Includes Interest Months to Pay 
$50.00 $5.00 $7.73 6 months 
75.00 7.50 8.78 8 months | 
100.00 10.00 9.45 10 months 
150.00 15.00 11.93 12 months 





250.00 25.00 17.20 14 months 
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The above deferred payment schedule appears in every 

Mermod-Jaccard-King newspaper advertisement that sells 

merchandise worth more than $25. Note the schedule, for 

nstance, at the lower right of the advertisement shown left. 

Spacious, well illustrated, most M-]-K ads are good to look 
at, filled with sales punch 





Below—‘‘The House of Jaccard’s Current Monthly Review,” 
a mailing piece sent to customers, likewise carries the de- 
ferred payment schedule. 
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@ The Wesselton mine, one of the important units of De Beers Consolidated Mines, Ltd., at Kimberley, South Africa, is 


being equipped for reopening. This impressive photograph was made by the Aircraft Operating Co. of Africa, Johannes- 
burg, and is reproduced through the courtesy of H. T. Dickinson. 


Keport on the Diamond Industr 
or 1935/7 


by Sydney H. Ball 


5 1937, the diamond industry 
continued the improvement which had been unbroken since 
the summer of 1932. Business in the first half of the 
year was excellent, and at certain periods of almost boom 
proportions, but the trade recession in the last half of the 
year slowed the industry’s pace in the third quarter to 
that of late 1936. Nevertheless, practically all indices 
improved from 7 per cent to 49 per cent in comparison 
with those of the preceding year. This improvement took 
place in the face of two wars and wide political unrest, 
enough in former years to have caused a crisis in the in- 
dustry. 

The 1937 production only exceeded that of 1936 in 
carats by a small per cent but in value by about one-fifth 
due to the increased production of the South African pipe 
mines and of the Sierra Leone placers, both the source of 
relatively fine stones. Important additions to the present 
production are dependent on higher prices for rough, a 
prerequisite to the reopening of such mines as New Ja- 
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gersfontein and Premier. The stocks of uncut diamonds 
in the hands of the Diamond Corporation and in those 
of the leading producers decreased for the fifth successive 
year. 

Price increases occurred in all grades and fine large 
gem stones and first quality industrial stones are scarce. 
Until the fourth quarter fine gems priced in the higher 
brackets sold well. The diamond is one of the few raw 
products that did not suffer a marked price recession in 
the last half of 1937. During the year, the sale of fine 
stones was augumented by a considerable investment de- 
mand while that of small stones was strengthened by the 
use of a large number of small stones in pavé jewelry. 
It may be added that the public of today knows its dia- 
monds better than did that of the pre-war days, as to 
color, purity and cut. 

Before the depression the diamond industry was rather 
well organized but in the past eight years the position of 
the industry has been rationalized and thereby greatly 
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strengthened. As to production, three men could fore- 
gather in London on 24 hours’ notice and decide on ex- 
pansion Or curtailment of 90 per cent by value of the 
world’s production; a representative of the ever-expand- 
ing De Beers group, a representative of the Congo-Angola 
group, and a representative of the Gold Coast-Sierra 
Leone group. There might be some governmental op- 
position to a drastic curtailment, but recently the various 
governmental agencies concerned have shown themselves 
to have an intelligent grasp of the status of the industry 
and to be most sympathetic toward it. About 95 per cent 
of the world’s production of rough is sold by a single 
agency, the Diamond Corporation. In 1937, the brokers, 
cutters, distributors, and retailers throughout the world 
formed an association to coordinate their respective 
branches, and through a press bureau to publicize the dia- 
mond and to refute untrue press statements regarding the 
industry. As it stands today the industry is unified from 
producer to consumer. 

Two changing factors in consumption are favorable to 
the industry: First, notwithstanding import quotas and re- 
strictions as to the free flow of monies in some countries, 
the use of the gem stone constantly tends to become more 
evenly distributed over the world and the industry is 
therefore less than formerly dependent upon prosperity 
in the United States, and, second, the proportion of the 
production sold for industrial purposes increases yearly in 
a remarkable way, well over 60 per cent of the world’s 
production by weight being now sold for industrial uses. 

At present, the industry is in a strong position and 
stocks are the smallest in years; but results in 1938 will 
be governed to a large extent by the world business con- 
ditions in that year, and particularly by prosperity or lack 
of it in the United States. 


SHARE DEALINGS 
The shares of diamond mining companies are mainly 
traded in on the London Exchange, although one or two 


The vertical and horizontal sections (right and below, respec 
tively) show the method of mining a typical South African dia- 
mond ‘“‘pipe,” such as Wesselton. In early days the mines were 
open cuts or quarries (see top of vertical section) but eventually 
the walls caved and underground mining became necessary. A 
main shaft, through which both men and kimberlite are hoisted, 
is sunk outside the pipe, in order to be in solid rock. A few main 
haulage levels are then run to the pipe and the kimberlite itself 
is gridded by other drifts and crosscuts. From rock prospect 
shafts, intermediate levels are driven, through which the diamondi- 
ferous kimberlite is removed, retreating from the far side of the 
pipe. The kimberlite is dropped through ore passes to a main 
haulage level, along which it is trammed to the main rock shaft. 
It is then hoisted to the surface and thereafter transported to 
the diamond mil! 
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of them are listed on the Paris and Brussels exchanges. 
De Beers in particular, has long been a favorite stock with 
French investors and speculators. 

The shares of diamond mining companies had a broad 
and rather active market in 1937. De Beers deferred and 
Consolidated African Selection Trust were the prime 
favorites, while many transactions also took place in An- 
glo-American Investment Trust. Jagersfontein and Pre- 
mier preferred were popular at times when rumor had it 
that their mines were to be reopened. 

Shares started the year well and by February 24 had 
shown a 25 per cent appreciation. Stockholders were 
switching from De Beers preferred to the deferred issue. 
A gradual slump then took place which continued to about 
June 24, cutting quotations to about those of the year’s 
beginning. The shares acted in sympathy with the South 
African gold shares but were not affected adversely to at 
all the same degree. In June and early July, the French 
political situation was felt but thereafter the shares 
surged ahead and by August 5 had reached the high of 
the year, about 27 per cent above those of January 1. 
French selling then began, although the market was 
somewhat sustained by a realization of the importance 
to Consolidated African Selection Trust of its Sierra 
Leone properties. French pessimism and the recession in 

(Please turn to page 55) 
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KJ DO YOU SELL ENOUGH 


. WEDDING JEWELRY? 


JUNE HAMILTON RHODES 


of the Jewelers Publicity Committee 


Wedding jewelry is important 
and as the wedding month approaches, why not show in 
your windows a nice selection of brides’ jewelry and the 
jewels the well-dressed mother, the matron of honor and 
the bridesmaids will wear? And don’t forget the groom 
—he will probably be at the wedding also, though he is 
the jeweler’s forgotten man. He will need a new thin 
watch and a chain. The bride may give him his scarf 
pin, a cigarette case, a handsomely monogrammed bill- 
fold, a beautiful pair of sleeve buttons, a handsome set of 
shirt studs, waistcoat buttons and sleeve buttons, if she 
wishes to give him a really handsome present. 

Father will be at the wedding also. He needs a nice 
black pearl scarf pin for his ascot tie—they are wearing 
them again, you know, with morning clothes. 

Be that as it may, gentlemen wear rings and watches 
and chains. They don’t wear wrist watches at weddings, 
any more than they would wear sports clothes at wed- 
dings. 

Of course, we haven’t touched on wedding presents, 
but that will come another time. 

Remember this one thing, because it’s true: Jewelers 
don’t do half enough about bridal jewelry. They sell an 
engagement ring and a wedding ring and call it a day. 
If that is all I sold, by way of jewelry, I’d call it a fail- 
ure. The groom should always give the bride a piece of 
jewelry on her wedding day that she can always keep. 
Mother should have her jewelry cleaned, remounted and 
added to. The little bridesmaids should receive jeweled 
vanities, charm bracelets or lapel pins, or watches, as 
presents from the bride. 

The matron of honor must wear her good jewelry and 
all she has—a fine necklace, many bracelets, a jeweled 
hat pin, etc. 

Make window displays that incorporate all the wedding 
jewelry and though you use both restraint and taste, you 
will be surprised to see what a fine collection you have. 

We have all talked about colored stones. As June 
approaches why not concentrate on diamonds? Show dia- 

monds for all types of brides—by this I mean diamonds 
in all price brackets. 

Show varieties of wedding rings and the double ring 
for the groom, when a double ring service is used. 


Get life and animation into your windows! 

Show a wedding breakfast in the store with all of the 
proper table arrangements, linen, silver, flowers, etc. Show 
another table that is wrong and give a prize to the person 
who detects all the wrong notes. 

A large Philadelphia store did this some years ago; 
don’t laugh now, but the prize-winner was a gentleman 
70 years old. 

You know things must have movement and interest if 
they are going to be noticed in a world torn with war 
news, national questions of great controversial nature and 
general upheavals. A peaceful atmosphere is certainly to 
be desired and if a window is impressive enough, great 
dignity and rare beauty will arrest; otherwise there must 
be novelty, movement, a highly dramatized idea with 
people in it actually or by suggestion to get the story over. 

Don’t forget the groom’s jewelry—and don’t forget to 
give it a window. This will cause comment and interest 
—it will also result in sales. 

A whole window of gifts—hollow-ware, tea sets, coffee 
sets, and all of the suitable silver presents. 

Stress quality—‘Sterling—heirlooms of tomorrow’— 
“Silver values don’t change.” “Silver gives dignity and 
stability to the new home.” 

“Pattern your life in 1938 on the sterling principles 


‘on which the homes of 1838 were founded.” 


The American Ideal—A Home. 

All of these slogans can be used and displays can be 
worked out around them. 

Think of all the sales the jewelry store can make that 
have to do with the bride’s advent into marriage and a 
home. Showers, parties, luncheons, the wedding—break- 
fast and reception—or reception and supper party are all 
meat for the jeweler. 

The bridal tour, the new home and its appointments 
page the jeweler. 

Do a booklet around these events and. make every bride 
feel that the jewelry store is keenly conscious of her im- 
portance and is doing everything to add glamor, beauty 
and quality to her wedding. 

If you will honestly set out to do this with the cooper- 
ation of your entire staff, you will get results. 





“The Wedding March” at the jewel, velvet and orchid wed- 
ding, shown by the Jewelers Publicity Committee, at the 
A.N.R.J.A. ‘mid-year convention in Minneapolis, brought forth 
these delightful visions. 


@ The bride wears, besides her diamond solitaire and wed- 
ding ring, a diamond bracelet and a diamond gardenia with 
green enamel leaves. Her gown has the interesting new neck- 
line and three-quarter length veil. 


@ One of her bridesmaids, left center, has a star sapphire 


brooch circled with diamonds, and a star sapphire bracelet 
and a diamond bracelet worn over pale pink gloves. 

@ The maid of honor, right center, sets off her chartreuse 
velvet gown with two diamond bracelets and twin clips in dia- 
mond and platinum used as a brooch. 

@ The bride’s mother wears two bracelets of diamonds, a 
diamond and platinum clip at her throat and pearl earrings. 
@ The jewels were loaned by S. Jacobs & Son of Minneapolis, 
clothes by Mme. Tafel, hats by La Mode Chez Tappe, gloves 
by Aris and orchids from Thomas Young 
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1—Medieval Hebrew wed- 

ding ring. The ornament at 

the top represents Solo- 
mon’s Temple 


2—-Ancient Greek betroth- 
al ring of unknown date, 
bearing an inscription. 


3 — Legendary bethrothal 

ring, said to have been 

given by the Virgin Mary to 

St. John and taken by him 

to Rome. Now in Perugia, 
Italy. 


4—Seventh century Anglo- 

Saxon ring, from an old 

sepulchre at Harnham Hill, 
England 


5 and 5A — Two views of 
the ring commemorating the 
marriage of Mary Queen of 
Scots to Henry, Lord Darn- 
ley. Note monogram in 5, 
and Lord Darnley’s name 
engraved inside the hoop, 
5A 


6 — Medieval English love 
ring found at Hemel Hemp- 
stead in 1865. Gold set 
with a small oblong sap- 
phire, the hoop inscribed 
“je svi ici en liv d'ami.” 
Thirteenth century. 


7 — Medieval English love 
ring, 15th Century, bearing 
an inscription afuding to 
the Trinity, “in on is al,” 
which also has _ another 
significance, the singleness 
of the lover's devotion 
Clasped hands were often 
used as a symbol. 


8 — English diamond wed- 
ding ring with enamel. 
Eighteenth century. 


~WEDDING RINGS 

























































Modern engagement rings 
and wedding rings, combining the “king of gems” with the 
“metal of heaven,” are the crowning symbols of romance, 
When the jeweler shows his selection of today’s platinum 
and diamond-set rings to brides-to-be and grooms-to-be, 
no doubt he wonders about the tradition and history be. 
hind the circlets he sells. 

The engagement ring and the wedding ring have much 
the same romantic background, for until comparatively 
recent times there was no distinction between the betrothal 
and the wedding ring as such. One ring used to serve for 
both the betrothal and the wedding ceremonies. 

It was not until the 16th century that two separate rings 
were first generally employed. The betrothal ring, then as 
today, was the more elaborate. The change of custom that 
involved both the engagement ring and the wedding ring 
was gradual, because the church ordinances did not require 
any special kind of ring for the marriage ceremony. 

The origin of the ring is buried in the past. According 
to Pliny, Prometheus defied mighty Jupiter, chief of the 
gods, by snatching eternal fire from heaven for man’s con- 
venience. The Titan was punished; chained to a rock in 
the Caucasus for a small “stretch” of 30,000 years or so. 
Jupiter released him, however, before his time was up and 
compelled him to wear a link of the chain on one of his 
fingers as a ring, containing a fragment of the rock to 
which he had been bound. Some think the ring started as 
a knot of twisted wire. 

How did the ring originally look? says the jeweler to 
himself. Well, the curtain rises in Egypt, mother of all 
arts. The priests and mathematicians were acquainted 
with the circle, without beginning and without end. Here 
and in ancient Babylonia the seal ring usually was hung 
from the wrist by a cord or around the neck. Many believe 
Egypt was the home of the first true finger ring. 

Strangely enough, an octagonal wedding ring is no new 
thing. The collection of W. Waters Schwab contains one 
of ancient Greek workmanship, strangely foreshadowing 
that given by Edward of England to “the woman I love.” 

But to answer another question: Why the left hand in 
the present marriage ceremony? Macrobius, a fourth cen- 
tury Roman writer, “had it from an Egyptian priest” that 
a vein runs from the fourth finger of the left hand directly 
to the heart... . Both Greeks and Romans wore their rings 
on the fourth finger of the left hand, like true moderns. The 
Romans started with a single ring, then one was worn on 
each finger, and finally, every finger held a number. Aris- 
tophanes pokes fun at the foppishness that finally brought 
the custom of ring-wearing to a point where there was one 
for every day of the week, with light weight rings for sum- + 





During national crises gold 
wedding rings have been 
turned in for ones of iron. 
This reflects Napoleon's tri- 
umph over Germany with 
the inscription ‘‘Gold gab 
Ich fiir Eisen 1813.” 
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THROUGH THE AGES 





An Episode in the Legend of St. Eligius, painted in 1449 by 

Petrus Christus, now in the collection of Philip Lehman 

New York, shows a medieval couple purchasing a ring from 

the patron saint of the goldsmiths’ craft. Before he took 

holy orders, St. Eligius was a goldsmith. Note the convex 
mirror showing the street outside his shop 


mer, heavier for winter! From Rome the love of rings 
spread to the Germanic peoples. 

The fourth left digit was not always the one that wears 
the wedding ring. Raphael’s famous painting ‘““The Be- 
trothal of the Virgin” depicts the middle finger as correct. 

What of ring inscriptions? It’s a long jump from the 
elaborate “posy” of olden times to the “streamlined” in- 
scription of today. “Thine eyes so bright are my delight” 
or “God grant me to serve thee acceptably as my heart 
desires,” or “I did commit no act of folly, When I married 
my sweet Molly 1658” is a long way from “W.H.A. to 
E.M. 1938.” 

Time marches on. Today the nuptial ring is made of 
gold or platinum. It was not ever thus. In Pliny’s time, 
Roman betrothal rings were of iron and in the course of 
time gold in the second century took its place. 

There was a lapse of eighteen centuries before another 








It might be a modern 
carved gold wedding ring-— 
but it was made in Augs 
burg in 1515. It is inscribed 
“myt wyllen dyn eygen.” 
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Written and illustrated 
by ARTHUR OHLMAN 


metal became popular for nuptial bands. ‘This was plati- 
num, now in this use a little over 20 years. War days saw 
the rise of platinum rings set with square or round dia- 
monds, occasionally baguettes. When platinum started 
“kiting” some years back, white gold became sometimes 
used as a substitute. One Fifth Avenue retail jewelry 
store, however, estimates that at least 25 per cent of its 
wedding ring sales are of the traditional yellow gold, re- 
duced, however, to half the width of our grandmothers’ 
rings. Some popular present-day designs combine dia- 
mond-set white gold or palladium with yellow gold. 

Once in a while modern jewelers have a call for a double 
ring, sometimes called alliance, from the French. In the 
16th and 17th centuries they were popular both as be- 
trothal and as wedding rings. On Ireland’s west coast, 
Cladough still clings to this ancient custom. 

Then comes that oft-repeated question, when was the 
diamond first used in an engagement or wedding ring? It 
seems that toward the end of the 15th century royal engage- 
ments, at least, were so consecrated. Here is a part of a 
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Rome, nineteen centuries ago. The bride enters her 
new home in the bridgegroom’s arms. (From the 
painting by André Castaigne. ) 


letter dated July 30, 1477 to Archduke (later Emperor) 
Maximilian, just before his betrothal to Mary of Bur- 
gundy. “At the betrothal your grace must have a ring set 
with a diamond and also a gold ring. Moreover, in the 
morning your Grace must bestow upon the bride some 
costly jewels.” Even at this early date there were two 
distinct rings required. 

Queen Mary in 1554 chose “a plain hoope of gold with- 


‘Please turn to page 79) 




















With many of his rightful clock 

dollars ducking into every corner 

cigar, drug, hardware, furniture 

and racket store, the jeweler de- 

mands better quality in his clocks, 

regardless of what makes their 
hands go ’round. 


the jeweler today realizes 
$.60 of his clock dollar from the sales of electric time- 
keepers; $.40 from spring-wound clocks. 

The public today buys nearly two and one-half times as 
many electrics as spring-wound clocks from jewelers. 

There seems, however, to be a slight tendency back 
towards the spring clock again. 

The average jeweler’s stock of both electric and spring 
clocks ranges from a low of about $3 to $35. Others’ 
stocks may begin as low as $1 and range to $600. 

The spring-wound clock sale is generally for two or 
more times as much money as the electric clock sale. 

Electrically-operated time-keepers have virtually cap- 
tured the lower-price field while spring-wound clocks are 
still the favorite when it comes to quality instruments. 

The popular price for a synchronous clock is between 
$5 and $6 while $10 to $12 is the amount the buying 
public likes to spend on a winding clock. 

The public is beginning to regain its confidence in elec- 
tric clocks which was so sorely tried for three or four 
years when hundreds of thousands of inferior mechanisms 
flooded the market. 

Electric clocks styled for a better price range will have 
a ready market. 

These, and a dozen equally interesting observations, 
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may be made from the answers to questionnaires answered 
by 104 retail jewelry establishments, big and small, in a 
survey of conditions prevailing in the clock trade today. 

The tenor of the comments of the jewelers contacted 
in the survey is that electrics are more accurate and less 
troublesome than the clocks with springs and are more 
satisfactory when properly made. 

But, “people still like to hear a clock tick,” is the 
thought of one jeweler, and “the hum of electrics seems 
to make people nervous,” is the way another champion of 
the spring-wound clock puts it. 

‘What is the tendency—to electrics or to springs?” was 
the sense of one of the questions. Some of the enlighten- 
ing comments which resulted were, in short: 


Sentiment for Spring Clocks 


“Tendency to spring-wound clocks for the last three 
vears.” .. . “Most believe spring-wound clocks keep bet- 
ter time because of current breaks.” . . . ““The inexpensive 
electrics were a bad influence on electric clock sales; tend 
to wound clocks in the higher price range.” . . . “People 
like to hear tick, and they don’t stop with break in cur- 
rent.” ... ““Towards spring-wound because of much junk 
electrics sold at prices low and high, and guaranteed to 
last forever.” . . . “Spring alarms still outsell others.” . . - 
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Flectrics Versus lick-locks 


“Last longer; less noise.” . . . “Fewer people now insist keep time, and spring clocks only approximate it at best.” 
on electrics.” . . . “Electric motors too poor; expense of ... ‘Public wants accurate time at moderate price.” . . . 
repairs too great.” . . . “Our rural trade does not use “They make appropriate gifts or prizes.” . . . “Do not 
electrics yet.” . . . “Motors in electrics last from three to carry spring-winds. ‘They are a dead issue in a jewelry 
four years only. Most all electric buyers change to store.” .. . “Spring-winds gave too much trouble. Clock 
spring-wound.” ... “Hum of electrics seems to make repairers seem to be few and poor and long-winded in 
people nervous.” ... . “Electrics not styled for appeal to their work, thereby disappointing customers.” 

luxury trade.” . . . “Spring-winds require less repairs 

over a period of time.” . . . “Some resistance to electrics THE CLOCK DOLLAR 


due to so many cheap and unreliable electrics.” . . . “We 
found electrics gave an awful lot of trouble.” . . . “Elec- 
trics noisy.” . . . “Current is too irregular.” . . . “Spring- 
winds principally because of smaller and neater cases.”’ 


The Brief for Electrics 


“City people prefer electrics; country people spring- 
wound clocks.” .. . “Electrics have less need for frequent 
repairs.” . . . “People too lazy to mind spring-wound 
clocks.” . . . “Electrics more modern and more conve- 
venient.” . . . ““Tendstosmallelectricclocks ;spring-wound 
striking clocks.” .. . “Electrics for accuracy and conve- 
nience.” . . . ‘Tendency toelectrics because of rural electri- 
fication.” .. . “Better time; less trouble.” .. . “Sell 80 
per cent of clocks in small electrics, up to $10, for gifts; 
sell spring clocks over that price.” .. . “Electrics? Yes, 
except in alarm clocks.” . . . “They are the coming thing.”’ 
... ‘Accurate; need no upkeep or adjustment.” . . . “In 
lower price brackets are much more satisfactory than 
cheap spring clocks.” . . . “Public is electricity-conscious.”’ 
...+ “People interested in better electrics as the cheaper 
and promotional sellers have given little satisfaction.” . . . 
“The world is too busy to wind clocks; synchronous ones 
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@ Averaging up its sales, the jeweler’s clock department 
derives about 60 cents out of each dollar in its till from 
| the sale of electric clocks; about 40 cents from the sale 
| 


of spring-wound timepieces. 








cp aa a | The survey reveals the surprising fact that even in 

os —— this day of neon lights and air-conditioning many local- 

cael ae vn we nsiniettea ities are not yet equipped with the proper electrical facil- 

my a . te Se | ities for synchronous clocks. A much greater market 
seot so your pxieecangs” S-0-eee°"** 


for these instruments is being opened to the electric clock 
agency by the federal electrification program. The elec- 
oS tric clock has already made deep inroads into rural areas. 
= 5 age Sg. The problem of getting a steady flow of current, and 
Faget anne tonne — at the proper cycle of impulse, so necessary for the proper 
alin isinheon hn a performance of electrics, was no small one for a number 
Pe Bea of years in many localities. Many power plants gave 40 
aa eres or 50 impulses to the second while the standard electric 
time recorder is adjusted to 60 cycles per second. 
A few years ago when the power began to flow from 
Boulder Dam, the Bureau of Power and Light, of Los 
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@ The questionnaire answered by jewel- 





Angeles, Cal., took the responsibility of adjusting all the 


ers who participated in this survey of 
clock retailing methods. (Please turn to page 69) 
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FTER all, “cents,” “sense,” “‘scents,” all sound the same but they are not the same nor do they have 
anything in common with one another. 

It is poor sense to attempt to build a permanent business, a4 valuable reputation, on the theory of 
cents only. A dollar invested can only earn a legitimate profit; most men know this. 

The trouble is, the word “legitimate” is a most elastic expression when defined by many people, 
or when applied to profit. 

Legitimate profit is, | think, pretty much a matter of conscience. There is a quality of con- 
science, however, that foolishly or otherwise works on the fallacy that a just profit is measured by every 
cent the traffic will bear. The type of mind who works on this theory soon finds that his sense of rea- 
soning was faulty, that the cents failed to flow to his till and there were ugly scents about his reliabil- 
ity, reputation and methods of doing business. 

The writer presupposes that from time to time we are all inclined to shift our thinking gears into 
retrospection, which leads us far into the paths of comparisons and the general adjustment of our 
philosophy which might be defined as straight or sound thinking. 

From time to time in thinking of this age-old industry of ours, I glory in the fact that I am a part 
and parcel of so fine a business. I am forced by history and authentic statistics to think of the jewelry 
business as one of the oldest activities in the world. 

Damascus in Syria, is the oldest populated city in the world, and I well recall the thrill I had as 
I stood on the street called Straight and that canopied lane that led to a sacred spot. 

Damascus is mentioned in. the first book of the Bible. Over and over again, Damascus has been 
pillaged, burned and destroyed, but Damascus still stands just as it did millenniums ago. 

Here in this country, some three hundred and twenty-five years ago, was settled the City of St. 
Augustine, Florida—the oldest city in this comparatively new country. Floods, hurricanes and up- 
heavals of all kinds have attacked St. Augustine, yet sturdy and staunch she stands, the mother of all 
other cities in this country. 

This jewelry craft of ours out-ages Damascus, and our age-old yet comparatively young city, St. 
Augustine—and it too has seen pillaging and attacks by unwise operators. Not, however, as in the 
case of Damascus or St. Augustine, from without, but rather it has been attacked from within its own 
ranks. And yet, the industry of which we are all proud, still stands. 

Our only concern is that the jewelry industry, as such, faces not only the attacks from within but . 
those influences which are being developed and so swiftly and surely influencing, those from with- 
Re cas 
Such influences, for example, as those who have come into the industry in recent years to look 
upon this dignified industry with a mind that contemplates that the dollar justifies the end; those fast- 
changing living habits the slowing down of formal entertainments and functions; the onrush of gad- 
gets and to a large extent the urge that has been developed of buying a piece of jewelry—junk as it is 
now called—with the thought that it will be worn but a short time and then given to the cook, the 
washwoman or the chauffeur. 

I am not a prophet or the son of a prophet, but I do believe that the majority of jewelers who do 
not concur with the judgment of the few should take some steps to eradicate some of the ills that have 
been developed within our industry and plan to cope with the attacks from without. 

The oft-repeated statement that this is a picayune business is far from true. It is a real business 
and rates high up in volume dollars as shown by United States Government reports and those furnished 
by other statistical agents. 

Long live the jewelry business! 

Long live those men who are carrying high the finest ethics of the business. 

Long live the traditions and beautiful history and romance of those things called jewels. 

As to those who would destroy it, I have a well defined opinion. 


AeA Kol hyle 


Vice-President. 
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THE jeweler who made that statement has a 
small store in a little suburban community. 
He said: 

‘In town the other day, I happened to see a 
couple of ‘pitch-men’ hawking their wares 
side-by-side. One of them was getting all the 
attention from the crowd. Both were selling 
hand-made ties. 

“One man was selling his ties for 10c. His 
sales talk was: HAND-MADE TIE, 10c. 

“The other man was charging 25c for his 
ties. But his approach was entirely different. 
He merchandised his ware. Holding a tie in 
his hand, pulling threads out of it and passing 








these threads around for examination—he had 
his prospects seeing and touching his product. 
He talked up the quality of the material in 
the tie . . . the workmanship and design. Then 
he worked on the trademark. The audience 
knew his well-merchandised product and 
probably had a good opinion of it. 

“Of course, that’s the kind of selling and 
promotion I've been trying to put into my 
business, but this clear example of its success 
in direct competition, gave me the courage to 
redouble my efforts to merchandise my 
profit lines of precious metals, real 
jewelry and fine watches.” 


Wadsworth 


The Wadsworth Watch Case Company, Incorporated, Dayton, Kentucky. 
Offices: New York, 630 Fifth Avenue; San Francisco, 140 Geary Street; 
Chicago, 35 East Wacker Drive. 
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Otto Dyar 




















AMBER 


RIEDA INESCORT, starring in Republic Pictures’ “Portia on Trial,’ seems 

to have an affinity for amber, for she wears a long necklace knotted at the 
throat and examines a carving of the three little monkeys that “see no evil; 
hear no evil; speak no evil.” The necklaces and carvings here shown are of 
superior Baltic amber. Neither a stone nor a mineral, amber is really the fossil 
resin of a pine tree, now extinct, which flourished at least ten million years ago 
in what is now East Prussia. The early Greeks prized amber, which was known 
to them as elektron (from which our word electricity is derived). Due to its 
warmth and electrical properties when in contact with the skin, amber has 

been credited as a cure for chills, asthma and throat ailments. 
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OLD GEM-SET JEWELRY 


LAPIDUS 


by |. H. 


PARIS 


HE new fashion of gold gem-set jewelry—some of the 

newest developments of which are shown on this page, 
specially designed in Paris for THE JEWELERS’ CiRcU- 
LAR-KEYSTONE—is making history in the jewelry indus- 
try. In Paris retailers’ circles the new vogue has long 
passed its experimental period and is now a firmly estab- 
lished department of precious jewelry, paralleling in at- 
tention the platinum-diamond or so-called “white” variety. 

Whatever may be said of it, even the most persistent 
skeptic must admit that on few occasions has the jeweler 
had a similar opportunity to impress the general public 
with the fact that styles in jewelry do change. And 
whatever may be the personal opinion of each individual 
jeweler, wheher in Paris, London or New York, as to the 
possible merits or demerits of the new gold gem-set 
jewelry, he must not overlook the fact that such jewelry 
makes the public look into his show-window more inter- 
estedly than ever, an achievement in itself if nothing else. 

London jewelers are devoting considerable effort and 
attention to such jewelry, and some exceptionally fine 
specimens of modern gold gem-set jewelry, inspired by the 
contemporary Parisian styles, are abundantly in evidence 
by the side of the “white” variety in New Bond St. and 
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@ Original designs for brooches, made wholly of yellow 

gold or of duo-toned gold, and set with diamonds and 

calibre rubies, emeralds or sapphires. Prepared expressly 
by “‘l’officiel de la bijouterie & accessoires,” Paris 


other shops featuring high grade jewelry. The same is 
also the case in other important centers of the jewelry 
trade in Europe. 

To a jeweler with an important stock of slow-moving 
“white” jewelry, not feeling inclined to extend a welcome 
to this newcomer in the field of. precious jewelry, as it 
deserves, for fear it will deter the sales of the former— 
a presumption little justified by actual facts and experi- 
ence—the following point in connection with gold gem-set 
jewelry may be worth reflecting over: 

Gold gem-set jewelry, while wearable on any occasion 
if desired, can in no way be considered a really appropri- 
ate substitute for “white” jewelry, to the exclusion or 
diminution of the sales possibilities of the latter. In fact, 
gold gem-set jewelry should be looked upon in a comple- 
mentary and not a subtractive sense and a welcome and 
helpful aid to selling more and better jewelry for day- 
time wear to satisfy the discriminating purchaser. 

To be able to inspire the confidence of the public to buy 
such jewelry, the first essential requisite is that the jeweler 
be convinced himself and have faith in the goods he offers. 
If facts in other countries could be accepted as criteria for 
the American retailer, he will have no difficulty in making 
up his mind in this case. 
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“ORIENTA” Cultured Pears for June 
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l4Kt. Yellow Gold Mountings, Circle 
Brooches, Bars, Clips and Crosses 


> . 
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ILLUSTRATIONS ACTUAL SIZE 


We will be pleased to submit a ae 
; LOtLd, ‘Aristicd(o, 65 Nassau St., New York 
Selection for Your Approval 
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Promoting 


The JUNE 


Birthstones 


by 
ROY B. SIMPSON 


F or wedding, graduation and 


birthday giving, the lustrous June birth- 
stone has few peers, especially this year 
when the designers have perfected such a 
brilliant array of pearl jewelry... . 

Because of the pearl’s importance, the 
suggested advertisement at the right is 
larger than most of the other ads in this 
birthstone promotion series. 





A. B. G. JEWELRY CO. 


SOUTH NORWALK BOULEVARD 








NEW HAMPTON, OHIO 


June 1, 1938. 


Dear Madan, 


There are more weddings in June than in any other month. 
Thie is the season when Nature is most resplendent. It 
is the month we start vacations. The lure of outdoors 

gets into our blood and takes our thoughts from work. 


Make the June wedding a happier one with gifts which be- 
fit the season. Make the June birthday an event long to 
be remembered. The most appropriate gifts of jewelry for 
June are those beautiful pieces set with pearls, June 
birthetones, and moonstones, alternate June birthstones. 


We are fortunate in having a large selection of jerelry 
set with Oriental pearls, cultured pearle, or moonstones, 
in a wide range of prices. . . Yes, and many other desir- 
able and useful things that will make your summer days 
more enjoyable. 


Many of our customers often come in to see, feel and try 
on some of the things we have bought for them. We urge 
you to come and just visit and ask questions. Some of 
our lasting friendships have been formed in this way. No 
obligation to buy. 


Cordially yours, 


The A.B.C. 'Y COMPANY 
p er 


R.J./e 
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° June Birthstone 


The Pearl has been 
historic times and is 
fashions. See our collec 
rings, earrings, 


worshipped since pre- 
demanded by today’s 
ine tion of smart new pearl 
rooches, necklaces 

— Smart new Pearl stickpins oe we 

men, too! All moderately priced, Wea 

also showing a selection of inexpensive ; ly 
set with real moonstone from Ceylon rats 


A.B.C. JEWELRY CO. 


NEW HAMPTON, OHIO 





‘Lo obtain a mat of this original advertisement, exactly 
as shown, please consult information published elsewhere 
in this issue. The mat will be suitable for use in your 
local newspaper, with your store’s name and address sub- 
stituted in the place indicated at the bottom. 

At the left appears a suggestion for a short letter to be 
sent early in June, the same time the ad is run, to a 
selected mailing list. It will be noted that birthstone 
jewelry is mentioned, but attention is also drawn to other 
seasonable articles. The purpose of these advertisements 
and letters is to build up friendship for the store and get 
people inside, as certainly they cannot be sold until we 
get them into the store. Jewelry stores too often are like 
banks . . . people too often imagine that they will have to 
buy something expensive, or that the jeweler wears a 
little halo. 

Similarly planned promotional aids for birthstones as- 
signed to other months will appear in the next eight 
issues of this journal. The pearl promotions are number 4 
in the series. 









IMPERIAL 


CULTURED PEARLS 








Imperial Cultured Pearls are Always in Fashion!|—But with the approach of the Wedding 
it | and Graduation season, they reach the peak of their wide appeal. 


i | Marvelously flawless in shape—radiating an exquisite lustre—this is the "Gift Supreme”, 
—in a class with heirloom gems. 


| | | Get your share of the greater demand for Imperial Cultured Pearls. Necklaces for 
| every occasion—rings, earrings, pins and novelties—at prices for every purse. 


| As an added dealer feature, a FREE INSURANCE POLICY FOR ONE YEAR against | 


| Loss, Theft and Fire is issued on all Imperial Cultured Pearls. 


| 
Hi | Write for your sample of attractive, illustrated ‘educational’ booklet which tells | 
| the fascinating story ‘of Imperial Cultured Pearls. We will supply you with a 

i | sufficient amount of these booklets to serve as ‘dealer helps’ with your order. | 


| IMPERIAL PEARL SYNDICATE 


Hi | Division of 
| | THE AMERICAN JEWELERS BUREAU, Inc. 


; Five North Wabash Ave. 
New York Chicago, Ill. San Francisco 
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Students Exhibit Jewelry Designs 


The exhibition of the artistry 
of the +6 pupils of Christian A. Jakobb in jewelry de- 
signing proved one of the most popular displays at the 
annual exhibition of the School Department of the Gen- 
eral Society of Mechanics and Tradesmen at Mechanics 
Institute, Manhattan, April 13 and 14. 

The majority of those enrolled in Mr. Jakobb’s classes 
at the Institute are affiliated with the jewelry trade as 
diamond setters, salesmen, manufacturers, or in some 
similar capacity. Few of the first year students know the 
fundamentals of drawing when they matriculate, yet 
excellent designers are developed year after year. 

Winners of the competition this year, whose designs 
are shown above, were presented with medals donated by 
Felix and Henry Weil, of the Medallic Art Corp., New 
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York, April 19. Alfred Morell, vice-president of the 
New York R.J.A., made the presentations. 

A. A. Maass won the first prize, a silver medal; John 
M. Rooney, the second-place bronze medal, and Nicol 
Cirignano, the third-place bronze medal. Honors also 
went to R. Bohnenberger, W. H. Guerin and Howard 
Pfreundschuh. 

The designs shown above were created by the follow- 
ing students: No. 1, Mr. Maass; No. 2, I. Zipkin; 
No. 3, Oliver Warpula; No. 4, Mr. Rooney; No. 5, 
B. Darvie; No. 6, Mr. Cirignano; No. 7, A. Confini; 
No. 8, J. Thomas; No. 9, Mr. Pfreundschuh; No. 10, 
Mr. Bohnenberger; No. 11, Mr. Guerin; No. 12, H. 
Rabinovitz; No. 14, J. Molnar, and No. 15, G. Benech. 











Established 1866 


Importers and Cutters of 


DIAMONDS 


608 Fifth Avenue, New York 


—_ ann Gt yy -« 


Cutti W , Antwerp—48 Rue Simons 
ing orks Amsterdam—33 Sarphatistraat 
64 West 48th Street London—23 Holborn Viaduct 














Emerald Cut and Marquise 


DIAMONDS 


A large stock of Emerald Cut and Marquise Diamonds 
of all sizes and qualities. 


STAR SAPPHIRES 


SAPPHIRES RUBIES EMERALDS 
STAR RUBIES PEARLS CAT'S-EYES 


Star Sapphires, ranging in colors from exquisite pale tones to 
deep blue—also mounted in cuff links, and in rings for men and 





women. Gems of unusual beauty and value—available from our 
stock at all times. We are prepared to cooperate with you, on 
whatever your requirements may be. 


JEROME RICHHEIMER 
608 Fifth Avenue New York 


GEMS OF 
TRE MODE 
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Report on the Diamond Industry 


(From page 37) 


the American stock market in October continued the 
decline arid the low of the year (73 per cent of quotations 
at the year’s beginning) was bs about November 235. 
In December, the market firmed somewhat and _ prices 
were up about 15 per cent from the low. 

In five representative stocks, the high of the year avet 
aged about 72 per cent above the low. ‘These stocks lost 
about 16-2/3 per cent of their market valuation during 
the year. The fluctuations of the diamond shares were 
therefore considerable but less than those of the 50 stocks 
in the New York Times averages which lost almost 38 
per cent of their price during 1937. They were also 
steadier than the British idustrial shares which fell during 
the year about 22 per cent. 

At the year end, the quotations of these stocks were 
53-34 per cent of their high (1927) and 541 per cent of 
their low (1932). 

Of the fifteen principal diamond mining shares, thir 
teen paid dividends. Premier and Jagersfontein alone 
not paving a dividend. 


FASHIONS IN JEWELS 

Smart women are again using jewels lavishly; gold 
jewelry by day and platinum and fine jewels by night. 
Designs are inflluenced by a legion of periods, places, 
events, and geometric shapes; the results are usually deli- 
cate and a tribute to super-craftsmanship, although in in- 
stances heavy and barbaric with crude hard color effects. 
Heirlooms of the sixties and nineties are again being worn. 


Bracelets, Necklaces, and hair ornaments are exceedingls 
popular and the latter two can in many instances be 
broken down into clips, bracelets, and brooches. Clips, 
earrings, rings and jeweled flowers continue in favor. The 
jewelry of the present day is marked by variety of color 
due to the greater use of colored stones and by the wide 
spread use of small diamonds set pave. This, in part, 
explains the remarkably strong market for small cut dia- 
monds. The finer gems—diamond, ruby, sapphire, em- 
erald, and pear j 
topaz is popular and occasionally amethyst, moonstone, 
aquamarine, and other gemstones are used. Men continue 
to favor star sapphire, cat’s-eye, star-ruby; and crystal. 





ROUGH MARKET: 


The Diamond Trading Company, a subsidiary of the Dia- 
mond Corporation, purchases about 95 per cent of the world’s 
diamond production and sells it to brokers and important cutting 
establishments. In 1937 relatively few “seconds,” a menace to 
the industry from 1932 to 1934, came on the market. Further, 
diamonds from “outside’’ sources (not controlled by the Trad- 
ing Company, including parts of the Brazil, British Guiana, 
miscellaneous, and the South African alluvial production) de- 
creased in caratage and in per cent were less than they were 
even in 1936, 

With its usual astuteness the Trading Company sold rough 
only when the cutting industry was clamoring for it. From late 
in May to early in July no “sights” were held, nor from mid- 
September to the year-end. In January, 1938, a “sight” was 
held at slightly advanced prices. 

The following table shows how satisfactorily the sales of 
rough have increased from the 1932 low of some £1,500,000: 


1934. s dicidassey ewaede £3,719,242 
NS EO. 6,235,080 
1936. Se EES. 8,546,673 
1937..... ikea ae 9,151,205 


Ihis increase of a little over 7 per cent over 1936 is satisfac- 
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She lack. Pearl 


" The King of Pearls’ 


TEL.BRYANT 99-1400 





Matched Pairs 
leo 


Round - Button - Pear Shapes 


Importer of Diamonds , Precious Stones 
and Pearls 


ARTHUR H. KIRK PATRICK, Nc. 


New York 
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tory, although real prosperity in the industry requires annual 
sales of £12,000,000. The first half of the year from a a 
standpoint was much more satisfactory than the last half. I 
deed, in Webruary the market was so broad and active that i. 
Trading Company, as in pre-depression days, sold lots, siehe 
unseen, under the seal of the company. 

As elsewhere stated during the first four months of the year 
the Diamond Trading Company advanced prices from jg to 
15 per cent and when sales were resumed in January, 1933 
prices were increased from two to three per cent. January and 
February were excellent months, but by April the market wa, 
more calm although strong, considering world conditions, May. 
June, and early July were quiet months due to the smaller sale, 
of cut, but late in July the outlook improved. While Augus 
was relatively quiet, both Antwerp and Amsterdam bought 
considerable rough late in the month: and early in September 
important sales at firm prices were made, the international 
crisis having a less adverse effect than one would expect, 
Throughout the year, the market was short of certain grades 
particularly large fine rough and small rough suitable for saw. 
ing for eight-facets and small brilliants. 


CUT MARKET: 


Nineteen hundred and thirty-seven, considering its wars and 
the disturbed condition of world finance, was a satisfactory 
year for the merchant of cut diamonds, for the demand was 
broad and price higher. Distress goods disappeared in 1936 
and the future supply of cut must come from cutters who pur- 
chase rough from the Trading Company, and mining costs will 
certainly not be less than in the past. A fairly prosperous year 
on the whole, 1937 permitted the rich man to buy bigger and 
better stones and others small diamonds. The British corona- 
tion assisted the sale of large stones and the vogue for more 
fully pavéd jewelry, that of small. The low price, at which 
small well-cut diamonds were procurable during the depression, 
has proved a boon to the industry, since, as it puts diamonds in 
the reach of all, the demand for the gem has broadened. Since 
the depression also the buyer of diamonds has become more 
discriminating and demands a better stone than formerly. 

January, February, and March were months of large sales 
of polished goods in the two principal cutting centers of Ant- 
werp and Amsterdam; the demand slackened somewhat in 
April and yet it was a good month; in May and June the 
market was quiet and buyers were few; conditions improved 
somewhat in July, particularly toward the end of the month, 
and August was a month of satisfactory sales; the last four 
months of the year were quiet, the stock market crash and 
generally unsatisfactory world conditions at last showing their 
effect. 

All sizes, shapes, and waters were in demand during the 
year; small goods were sought the whole year, those of medi- 
ocre grade more particularly in the last half of the year. Large 
fine were bought in quantity, particularly in the first eight 
months of the year, as their sale was more adversely affected 
by the stock market depression. In certain months, baguettes, 
marquises, and emerald cuts were popular but the brilliant 
remained by far the most popular cut. Large fine stones were 
scarce throughout the year due to a shortage of rough from 
which such stones could be cut; maladjustment of the market 
also resulted in some months in shortages of eight-facets, small 
brilliants of the better quality and baguettes. 


MARKET BY COUNTRIES: 


While the diamond market more than ever is world-wide 
and while, relatively, the United States holds a less important 
role than formerly, it is still the world’s premier diamond 
purchaser. Wholesalers in New York reported monthly sales 
greater by 48.58 per cent than in 1936; March sales, for exam- 
ple, being 188.2 per cent of those of the corresponding month 
of 1936; November and December sales were, however, less 
than those of November and December in 1936. The stocks of 
these wholesalers increased 23.7 per cent in 1937, but the stocks 
of retailers throughout the country increased little if at all. 
Notwithstanding strikes early in the year and the stock market 
crash at a later date, retail diamond sales in the United States 
were probably from 20 to 25 per cent in excess of those of 1936. 
Retail sales were good to September and even the Christmas 
sales were almost as good as those of 1936. The sale of fine 
large goods was more affected by the crash than that of small. 
In America, the purchase of fine jewelry was formerly restricted 
to the rich, but more recently, due, in part at least, to install- 
ment plan buying, the clientele for good jewelry has greatly 
broadened. There is a shortage on the market of fine large 
diamonds. 

India again was one of the largest purchasers of diamonds 
and the import duty on diamonds is again said to have been 
lowered. 
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The year’s business in Great Britain was satisfactory and 
appreciably better than that of 1936. As in the United States, 
demand was best late in 1936 and early in 1937, being stimu- 
lated by the coronation. Large white were especially in de- 
mand and a fair business was done in mélées. “Seconds’ 
throughout the year brought surprisingly good prices. 

The trade in Italy, while hurt by various import and financial 
restrictions, enjoyed a surprising number of transactions. The 
demand, as usual, was mainly for mediocre grades in sizes and 
all types of small stones. The low value of the lira made 
Italians feel that diamond prices were exorbitant, lessening 
sales. Stocks of several grades were very limited. 

Germany had a fair business year. 

France had a dull and stagnant market except for the rather 
steady demand for large stones as investments. For adornment, 
diamonds have become too expensive for the French as, due to 
the depreciation of the franc, stones advanced 120 per cent 
from September, 1936, to December, 1937. 

Austria had a satisfactory year, the sales being mainly of 
eight-facets and mélées. More expensive stones were sold in 
July and August, thanks to the tourist trade. 

The Hungarian 1937 diamond market was prosperous and 
the trade, except in the summer, was brisk. Sizes throughout 
the year and smalls in the last ten months of the year were in 
demand. The market was short of sizes. Roumania and Yugo- 
slavia (notwithstanding the 30 per cent import duty in the 
latter kingdom) placed important orders in Hungary. Czecho- 
slovakia enjoyed a satisfactory year, and Canada, Australia, 
Argentina, and the Dutch Indies bought in quantity. Naturally 
the trade of Spain, China, and Japan was negligible in 1937. 


INVESTMENT BUYING: 

Investment buying accounted in part for the strength of the 
market for fine stones in 1937. Wholesale merchants felt the 
demand rather keenly and fine stones of over one carat are hard 
to obtain. France, in particular, before the franc was de- 
valued, bought large quantities of diamonds. How important 
this investment was is indicated by the importation into France 
during the first six months of 1937 of precious stones valued at 
£2,767,000, almost three times the imports of the corresponding 
period in 1936. Germany also increased its investment buying 
notably early in the year. In September, the international situa- 
tion became such that much cautious investment buying was 
noted widely in the European market. 

While investment buying undoubtedly took place in America 
throughout the year, it was less noticeable in the last five months 
of the year as the usual other purchaser of fine large stones, the 
rich buyer of fine jewelry for actual use, bought little due to 
the American stock market crash. 


PRICES: 

During the first four months of the year, the Diamond Trad- 
ing Company advanced prices of rough from 10 to 15 per cent. 
This necessarily meant an increase in the price of cut goods, 
as a 5 per cent increase in the price of rough, due to the loss 
of half the stone in cutting, is equivalent to a 10 per cent rise 
in the price of polished diamonds. To this increased cost of 
rough the cutter must add the higher cost of manufacture due 
to increased wages and shorter working hours. In consequence, 
the price of cut goods advanced in the first half of the year 
from 10 to 20 per cent. Prices held firm the rest of the year 
except in April and May and in December when the price of 
small, impure cut was down slightly; and in November, due to 
smaller demand, fine large stones lost a small part of their price 
gain. 


STOCKS: 

Stocks in the hands of the Diamond Corporation and in those 
of the producers decreased somewhat in 1937. At the end of 
1937, the stock of the former was valued probably at between 
£10,000,000 and £11,000,000. Several of the producers on the 
other hand had no stocks. The stock on hand of cut goods in 
Antwerp and Amsterdam was also relatively small, in part 
due to the reduction in the weekly working hours among the 
cutters from 48 to 40 hours. In 1937, some of these foreign 
cutters opened retail branches in New York. 

Stocks of wholesale brokers of cut in America increased dur- 
ing the year by some 20 to 25 per cent, in part due to fear of 
future price increases. Retailers’ stocks in America are rela- 
tively low, as are those in Great Britain, Italy, the Balkan 
States, and other foreign countries. Since the depression in 
America and Great Britain, the burden of carrying large stocks 
has been more and more shifted from the retailer to the 
wholesaler. 


TAXES AND TARIFFS: 
Tariffs, difficulties of exchange and taxes continue to restrict 
the industry’s growth. The Foreign Trade Zone Board has 
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refused the request of the American Jewelers’ Protective Aggo. c 
ciation to exclude precious stones from foreign trade zones C 
Thus the smugglers win. j 
Peru, in June, imposed a 5 per cent sales tax on jewelry ( 
In October, Japan, as a war measure, prohibited the importa. : 
tion of jewelry. Germany last summer had raised its duty op i 
cut diamonds, in order to equalize prices due to the raise jp 
wages granted the Belgian cutters. The State of Bahia, Brazil 
in 1936 reduced export duties on diamonds and precious stone, 
to 5 per cent ad valorem (formerly carbonado and diamonds 
10.9 per cent, other stones 7 per cent). 
Import quotas or restrictions on the free flow of money o; TO 
both is strangling the diamond trade of many of the countries - 
of Central and Southeastern Europe. Italy, on November 39, I 
1937, increased the transmission tax on the importation of } 
precious stones from 3 to 5 per cent; a total ad valorem import 
tax of 8 per cent, as the license tax remains 3 per cent. The 
“temporary” duty on diamond imports inaugurated in Septem. To 
ber, 1936, was removed early in 1937. | 
It is reported that British India has reduced its duty on 
diamond imports from 10 to 5 per cent (25 per cent previous to ee 
early 1936), equalizing it with that of French and of Portu- = 
guese India. Kt 
dat 
UNITED STATES IMPORTS: 
In 1937 diamonds, cut and uncut, accounted for 85.6 per cent 
of the imports of all precious stones, pearls, and imitation 
stones and, excluding the imitation stones, for 89.6 per cent. 
The value of the 1937 diamond imports, $37,590,059, was 
129.9 per cent of that of 1936 although but 72.5 per cent of the M 
1929 imports. The imports were moreover but 62.5 per cent of Jal 
the average imports of the “normal years” 1923 to 1925. Nine- : 
teen hundred and thirty-seven was, however, the best year since At 
1929. The increase in cut imports over those of 1936 was 31.5 Mi 
per cent and that of cut 24 per cent. The per carat prices of " 
both cut ($57.68) and rough ($79.51) were higher than those A 
of the corresponding 1936 figures. The continuing rise for the Se 
past four years of prices of cut imported is heartening, al- . 
though still far from approaching that of the peak year (1929, Ne 
$100.07). The per carat value of the rough imported in 1937, 
on the other hand, is the highest on record, indicating the finer 
type of rough demanded by American cutters. 
Figures of imports for 1936 and 1937 follow: . 
1936 F 
Cut But Not Set : 
Per Carat M 
Carats Value Price Iu 
TOTAL 1936 CUT IMPORTS.. 445,610 $22,707,703 $50.96 / 
Source: S 
PORTER go osha e ior etary: <3 329,520 16,583,968 50.33 0 
PO UII RAUB 5 6. 601 65: sie', 0/459 5015 109,349 5,627,199 51.46 Vv 
PEE Sian x be AR ire AEE em ee 3,619 244,769 67.63 D 
United Bingdom 260600000600. 2,029 164,949 81.30 
Union of South Africa ........ 266 30,815 115.85 
er rere errors 364 25,790 70.85 
COPPUOMOVERIE.  hi.66 08 ccs oceans 165 10,990 66.61 
SRM 455.500 nok sk Fela esas orsie piers a pee Py f 
ILLUSTRATIONS SLIGHTLY ENLARGED oe © cap eciabiale oli 10 4.743 374.30 if 
BPs MAMIAID 6 cc cccsccss 13 943 72.55 sl 
RNIN os) ciate 59:8 d's. o ie nied, Hew 1 60 60.00 
d 
A fine pearl necklace, 1936 ( 
- 5 . 
whether it be oriental, cultured or Rough or Uncet “ 
° i Per Carat 
simulated, deserves a beautiful Carats Value Price , 
diamond SCHICKSNAP. — 1936 ROUGH IMPORTS 97,677 $6,230,902 $63.79 
$2 50 2 at a - - Samii ween ees Pare eae —_— bee $ 
e nite INZGOM ocr cccsereses 9 9 ’ ° 
PRICED TO RETAIL FROM To $250.00 | Nether cones a pees sia 
° | n Sout END SG en cipte i 310, . 
Ask us about our special, band- Canada. stereos GRR 418 27,608 66.08 ; 
tial ae ‘91022 «68.35 
Other British South Africa... 65 7,030 108.15 5 
| WME? Gitisterci scsi nieensa ates 70 5,430 77.57 
Hany ? SCHICK Yang rome ere connie 79 2,398 30.35 
> fy ta | Total value “Cut” and ‘Rough’ $28,938,605. 2 
Manufacturers of SCHICKSNAPS : 
and other fine jewelry 1937 ; 
N, ae Cut But Not Set 
ew York Showroom: 347 Fifth Avenue | \ 
Providence - Chicago ~ San Francisco Per Carat ( 
> a Carats Value Price 
Factory and Main Office: Newark, New Jersey | TOTAL 1937 CUT IMPORTS.. 517,677 $29,860,396 $57.68 
| Source: 
NN ona grees iwin cote erst even Boks 391,058 21,846,259 55.86 
NS Tee 117,097 7,070,255 60.38 { 
RIENCCG TANGGON 6 occ ce cece sns 2,583 405,004 156.80 ( 
ESS ee re ne 3,437 305,865 88,99 
Union of South Africa......... 1,510 115,992 76.82 
CS ere crane 1,143 55,009 48.13 
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346 21,853 63.16 


BME ccc sccsserees eee. 320 18,582 38.07 
Swi i ea tee pO ete 105 14,062 133.92 
ee 30 4.900 163.33 
Me casessescree ene 38 1.715 45.13 
Te cn Chet 2 455 227.50 

Costa Rica Eererteuen eset 2 370 61.67 

t sages eeoe : — 37 5 
Brazil .-+eses°°"°° : FELIU 

1937 
Rough or Uncut 
Per Carat 

Carats Value Price 

TOTAL 1937 ROUGH IMPORTS 97,219 $7,729,663 $79.51 
Source: - ‘ 
Pn ted MIRA. «0600s sere cnss 31,029 2,679,019 86.34 
ba ~ EE I ORE 27,321 2,247,871 82.28 
Netherlands ...-+---eeeeeeeees 22,942 1,718,999 74.93 
Union of South Africa ........ 14,044 966,573 68.82 
Other British South Africa .... 1,142 74,067 64.86 
741 43,134 58.21 


BER ( sacwsee vice ne nsied ss 
oat value “Cut”? and “Rough” $37,590,059. 


In 1937, Belgium (73.2 per cent) and the Netherlands (23.7 
per cent) accounted for 96.9 per cent of the American imports 
of cut stones. The chief sources of rough were the United 
Kingdom (34.7 per cent), Belgium (29.1 per cent), the Nether- 
Jands (22.2 per cent), and South Africa (12.5 per cent). 

Montily imports follow: 


Total Imports by Months for Year, 1937, Cut, But Not Set and 


Rough or Uncut Diamonds: map. 


CUT, BUT NOT SET 


Per Carat 
MONTHS : Carats Value Price 
$2,360,712 $54.19 
3,432,368 56.95 
2,430,841 59.10 
332/884 545 E Mm fE a 
2,567,680 61.96 
2,567,124 37.33 
2,667,103 $8.53 
2,899,065 37.90 S = = a i R E S 
3,094,183 60.78 
2,274,038 61.97 ‘ { 

1.212,761 60.54 





801,632 37.69 j ee 
NR ate 


ROUGH, OR UNCUT 


Per Carat 

VONTHS Carats lalue Price 
MR cae hak 0 ks ba WOR ee 8,577 $592,833 $69.12 
Se See keu Rake se eeee ee eas 10,309 881,970 85.55 ’ 
Ee ee ee 13.145 1,147,093 87 .2¢ 
April BW a winea aa ane Green 5.467 483,931 88.52 
ED. halk s6 He udletn wae ewes 9,646 1,000,273 103.70 
|. SEAS a are en em me 18,080 1,244,903 68.86 
MS Gas elated Stacie eats 2,414 299,642 124.13 
Aug. eT ee ee 4,129 405,402 98.18 
NR SZC iacendverc gh wtaia ewig 12,103 601,343 49.69 
eeeeeeeeeeaaaoee a ss s¢ Til 181-3 8 3B 
MN yc eicthoe v wae eine eek 5.958 482,669 81.01 
Dec. ee en rn cee rene dae 220,437 67.39 

WORE oie ceiness- 97.219 $7,729,663 $79.51 i a O mM | N D | i 


Normally the heaviest imports are in the fall, in preparation 
for the Christmas trade, but, in 1937, February, April, and 
June imports exceeded those of September, striking proof of the 
slump which occurred in the second half of the year. 

To complete the import picture, 1,885,970 carats of industrial 
diamonds, worth $6,542,365, were brought into the United States 
(1936, 1,165,894 carats worth $4,328,429), a 51.15 per cent in- 
crease over 1936 and by far the largest value of industrial 
stones ever imported. 


— 


CANADIAN IMPORTS: 


In 1937 Canada imported cut diamonds to the value of 
$1,304,201, an increase of 29.4 per cent over the 1936 imports 
($1,007,836). Belgium (64.32 per cent) was the leading ex- 
porter, followed by the United Kingdom (14.06 per cent) and 


the Netherlands (13 per cent). 
SMUGGLING: | ROCKEFELLER CENTER 
When the American duty on cut diamonds was reduced from is | Oo F j Fe si i] A V ENUE 


20 per cent to 10 per cent in 1930, smuggling ceased to be a 
major industry, but a certain amount of smuggling is still done W 

each year. In June, 1937, 55 individuals were indicted in New N E Y O R K 
York as members of two rival international smuggling rings. 
which are reported to have smuggled $13,000,000 worth of 





diamonds into the United States in the last 15 years. The rings CHICAGO LOS ANGELES 
operated from Paris, Brussels, and London, and hired carriers 

to bring the stones into the United States. Many of the de- S.KUTNER HENRY M. ABRAMS CO. 
fendants were blood-relations of one another. In August, 25 of 55 E.WASHINGTON ST. 727 W. 71H STREET 


the smugglers were given prison sentences together with a total 
of $40,850 in fines. The trial of others, who when indicted were 
in Europe, was held later; three of the alleged members of the 


(Please turn to page 61) 
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“DREHER F BROS. and WIDER 


Importers and Cutters of Precious and Semi-Precious Stones >. 


48 | WEST 48TH STREET NEW YORK CITY 
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Only Diamond Eye Loupe 
Meeting Both New Trade Requirements 


Protect Yourself With a 
G. I. A. Registered Loupe 


This loupe satisfies the 10 power requirement of the new Trade 
Practice Rule No. 2 of the Federal Trade Commission as to future 
use of the word perfect; also the even more stringent standard 
of the A. G. S. for use of the term flawless, which specifies exami- 





i ically in- . ‘ : . ‘ 
pea + ee nation with a 10 power, aplanatic, achromatic loupe. (Which 


cup (as illustrated). Each lens ~~ means that it contains a triple lens which focuses on a flat plane 
is rigidly inspected in our 


laboratories and registered Within the stone rather than upon a single point, and is also cor- 
under an individual register rected for color distortion.) 


number. 
Price $12.50 Order now or write for descriptive pamphlet. 
Bausch & Lomb and Zeiss 
hand loupes meeting both GEMOLOGICAL INSTITUTE OF AMERICA 
standards are also available 
from us. 3511 West Sixth St. Los Angeles, Calif. 
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Report on the Diamond Industry 
(From page 59) 


ring having returned for trial late in December and a fourth in 
February, 1938. 


UNIFICATION OF THE COMMERCIAL AND CUTTING 
BRANCHES OF THE DIAMOND INDUSTRY: 


At the Paris meeting of the B.I.B.0.A. (an international asso- 
ciation of jewelry manufacturers, craftsmen, and merchants), 
held in July, 1937, a special diamond committee was formed. 
It was to examine the possibility of closer cooperation between 
the diamond trade and its distributers, cutters, both masters and 
artisans, and the jewelers. It is also to adopt a unified nomen- 
clature for the jewelry trade. _As a result of this action and 
that of other similar organizations the “First World Congress 
of the Commerce and Industry of Diamonds” was held at Ant- 
werp from September 29 to October 1, 1937, on the tenth anni- 
yersary of the founding of the Belgian “Syndicat de Industrie 
Diamantaire.” The Congress hopes to increase the solidarity 
among the various branches of the industry and to protest 
against tariff and financial restrictions to which the industry is 
subjected in some countries. An international press office is to 
be formed to combat unfair statements regarding the industry, 
which appear from time to time in the world’s press. Delegates 
from over 30 prominent organizations in the trade attended. 
Messrs. Lipschutz of Antwerp, and Dresden of Amsterdam, 

*were made joint presidents. At a banquet, Sir Ernest Oppen- 
heimer was granted the Olympic Crown Medal, given every 
five years to the one who employs the most workmen. 

Eventually, this organization should do much to consolidate 
the cutting and commercial sides of the industry, and to adjust 
the supply of cut to the demand. 


DIAMOND CUTTING: 


The status of the diamond cutting industry improved some- 
what over that of 1936, particularly through the founding of 
the International Commission of the Commerce of the Diamond 
Industry (see ante). A committee of seven representatives 
from various diamond centers was appointed in June to in- 
quire into the question of wages, hours of work and the problem 
of apprenticeship in the various cutting centers. Partial accord 
on these questions between the Belgian, Dutch, and German 
centers was reached in 1936. The commission met in Antwerp 
in January, 1938, but no definite steps were taken as to curtail- 
ment of cutting. 

The master cutters’ business was profitable in the first half 
of the year, but less so in the second half when one heard 
complaints of the small spread between the price of rough and 
cut goods. The artisan’s wages were raised during the year 
and his working hours on the average shortened. The lost time 
in 1937 was less than in 1936, but at the year-end only one-half 
as many cutters were employed in Antwerp and one-third in 
Amsterdam as were working on January first. In both centers 
the peak of employment was reached in March and in April 
and at that time the master cutters complained of a shortage of 
skilled workmen, for during the depression craftsmen were 
absorbed in other industries and few apprentices were trained. 

The chief cutting centers are Antwerp and outlying Belgian 
districts (20,000), Hanau and Briicke, Germany (5500), and 
Amsterdam (4500). Over 75 per cent of the artisans are em- 
ployed in cutting small goods. During the year, Antwerp ap- 
pears to have gained somewhat at the expense of Amsterdam, 
its union increasing its membership by about 1000 while that 
of Amsterdam lost several hundred members. Of the union 
members, an average of 70.8 per cent were employed in Ant- 
werp (69.1 per cent in 1936) and in Amsterdam 65 per cent 
(43.7 per cent in 1936). The percentage of employment in 
oo in the United States, and in the French Jura was 
igh. 

On the whole, 1937 was a satisfactory year in the Belgian 
cutting industry, notwithstanding the slump at the year-end. 
Artisans’ wages were raised 10 per cent in January and a 
further 5 per cent in February. The cutters in August were 
given a week’s vacation with pay and such payment will be 
compulsory hereafter. To provide the money, the masters were 
taxed 4 per cent on the worker’s salary from Jan. 23 to July 
10. The sawyers have enjoyed a 40-hour week for some time 
and it became applicable to cutters on April 5, 1937. By royal 
decree, dated June 2, 1937, the workers are to receive pay for 
seven national and church holidays. During the year, the union 
membership was strengthened by the admission of a number of 
apprentices. Many of these recruits were trained in the Pro- 
fessional School in Antwerp which had 229 pupils in 1936 and 
produced more than 265,000 eight-facets and 24,000 brilliants. 


(Please turn to page 63) 
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JUST 
OFF 


THE 
PRESS! 


HOUSE BEAUTIFUL’S 
1938 Spring Edition of 


THE BUYING GUIDE FOR 
THE BRIDE 


Send for Your Free Copy Today 


The 11th semi-annual edition of THE Buyine 
GUIDE FOR THE Bribe, available to you right at 
the start of the Spring bridal season, will help 
bring profitable business to your store. 


We will supply you with copies in bulk, includ- 
ing mailing envelopes, at a special below-cost 
price of 20c each—retail price, 50c each. 


Keep a copy handy for your own sales ideas and 
references— 


We will gladly send you a copy free. | 


THe Buyine Guwe FoR THE Bribe is the only 
bride’s magazine that is devoted entirely to 
home furnishings and equipment. The 1938 
Spring edition contains over 35 editorial pages 
featuring special ideas on new merchandise for 
the Spring bride and her new home. 
Following is a list of jewelry store merchandise 
that will’ be advertised in THE Buyinc GuIpE 
FOR THE BRIDE: 
Chimes — Rittenhouse; China — Spode, 
Wedgwood; Clocks — Seth Thomas; 
Glassware — Cambridge, Cataract-Sharpe, 
Orrefors, U. S, Glass, Verlys of America, 
Westmoreland; Coffee-maker — Silex; 
Luggage — Gutmann, Oshkosh; Pottery 
— Vernon; Silver Plate — Gorham, Heir- 
loom, Kensington; Stationery — Crane’s 
Wedding Stationery, Eaton’s Personality 
Paper; Sterling Silver—Alvin, Gorham, 
International, Kirk, Manchester, Reed & 
Barton, Towle, Wallace, Watson. 


Write us TODAY on your business letterhead 
telling us how many copies of THE GuIDE you 
wish at the special price of 20c each. (All 
shipments will be delivered prepaid by May 16.) 


HOUSE BEAUTIFUL 


572 Madison Ave. New York 














Direct Importers 
and Cutters of 


FANCY SHAPE 


DIAMONDS 


AND ROUND 


LOUIS GURFEIN AND SON 


608 5th Ave. TEL. MEdallion 3-4822 4823 New York, N. Y. 





SOUTH AFRICA ANTWERP AMSTERDAM 


0 ae 76 RUE DU PELICAN 2 TULPSTRAAT 








\’offictel de la bijouterte . accessolres 


ARTISTICAL AND TECHNICAL ORGAN INTENDED FOR MANUFACTURERS, WHOLESALERS AND RETAILERS 
FOR THE DIFFUSION AND UNIVERSAL CO-ORDINATION OF THE FASHIONS OF JEWELRY AND ACCESSORIES 








Srue Murillo, Paris-8e Some of the services offered to its subseribers : 





Advance-Fashions for ery of all kinds, Watches, Vanities, etc., oo yp at the rational 
° . intervals of twice yearly, to promote a better co-ordination of the styles among Jewelers— 
President of the Paris Board a condition of vital importance to every trade in the Women's wear field. 


of Trade of Fancy Jewelry of 2. Free, ,upplementory individual exclusive Designs, within the featured styles, to each 
: - : § wel i L . : ang 
all kinds and Allied Industries. ubscriber—minimum six sketches with each annual subscription 


. An Artistic and Technical Department to supply the individual needs of each Subscriber 
in accordance with their particular type of goods and production, at a reasonable service fee. 





w 






















2 


. Models (prototypes) in metal of the oo featured, also for casting or for reproduction 
by tools executed for Subscribers by highly skilled technicians, on request. 


5. Fashions in Women's wear in relation to Jewelry and Accessories by periodical bulletins 
indicating such general seasonal Modes, furnished to subscribers free of charge. 


o 


. Interchangeable Window Display Photographs with Frame, as herein illustrated, furnished 
to Retailer-Subscribers free of charge and presenting objects appearing in these Albums 
as actually worn by elegant Parisiennes, which will serve to attract the attention of the 
Public to such Jewelry, and prove a valuable aid to Subscribers—Manufacturers, Wholesalers 
and Retailers alike—in promoting the sale of the featured goods. 


7. Personal assistance to Subscribers on their visit to Paris, and other phases of co-operation 
of practical value to every Member of the Jewelry Trade. 


RETAILERS will find this Publication of much help as a useful periodical Fashion Album of 
the latest styles in Jewelry, etc., to serve as suggestions for obtaining orders from 
customers, and also as a guide in selecting fashionable merchandise. 





Subseription rates (payable in advance) Annual Semi-annual 
1. Photographic Edition—black and white $30.00 $20.00 
2. Chromatic Edition—colors of object _.. .$40.00 $25.00 


(All remittances are to be made payable to: I'Officiel de la Bijouterie et Accessoires, Paris). 
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Report on the Diamond Industry 
(From page 61) 


lp November, the wages of the artisan employed in the home 
industry outside of Antwerp were raised. Early in December, 
the masters decided that the increased wages were higher than 
those paid in Antwerp for similar work and that such wages 
absorbed all profits. In consequence, much of this type of work 
ceased. : ; ; 

Amsterdam also enjoyed a fairly satisfactory year in 1937. 
The 40-hour week was introduced on April 15, the cutting 
industry being the first in Holland to institute this short-hour 
week. Government subsidies to the industry, first cut in 1936, 
were further decreased. Imports of diamonds into the Nether- 
lands (largely rough) and exports of cut diamonds from the 
Netherlands follow: 


imports Exports 
(Guilders) (Guilders) 
a ene ere 3,520,607 12,464,177 
i panick lee kek wate 5,695,535 15,775,484 
RO er ree 7,455,144 20,655,242 
First half of 1937........ 14,000,000 15,900,000 


Of the exports in 1936, 51.9 per cent were to the United 
states, 16.1 per cent to Belgium (in part stones cut for the 
account of Belgian cutters) and 12.3 per cent to France. Consul 
, P. Moffitt gives the following table of exports of cut diamonds 
from the Netherlands to the United States which shows the 
recent trend of the industry, magnified, however, by the dimin- 
ishing importance of Amsterdam as a cutting center; I have 
added similar figures for Belgium: 


Exports of Polished Diamonds from Belgium and The Netherlands 
to the United States 
!' HE NETHERLANDS 


; Approximate 
Yeur Carats Value Value per carat 
L928 209,305 $22,428,000 $107.15 
1929 176,162 18,859,000 107.10 
1930 110,237 9,419,000 85.40 
1931 59,959 3,835,000 63.90 
1932 40,541 1,856,000 45.80 
1933 48,557 2,228,000 45.90 
1934 68,899 3,243,000 47.10 
1935 98,048 4,461,000 45.50 
1936 108,441 5,552,000 51.20 
1937 117,097 7,070,255 60.38 











Patent Pending 
Two Picture 


TRADE MARK 
REGISTERED 





“THE FISHER LINE” 
J.M.F.CO 








CHARM BRACELETS 
COMPACTS 
CROSSES 

ROSARIES 

SPORTS JEWELRY 


He 
sellers. 
sizes and finishes and are top values in | /20-10k Gold 
Filled, Sterling Silver and Gold Plate grades. Ask your 
wholesaler for Fisher Lockets and make a play for gradua- 
tion business. 


J. M. FISHER COMPANY 





Patent Pendino 
Two Picture 


BELGIUM 
Declared 
Year Carats Value Value per carat 
1928 189,243 $15,529,373 $82.06 
1929 200,673 17,150,419 85.4] 
1930 168,919 11,893,289 70.42 
1931 146,412 7,981,246 54.51 
1932 142,827 5,802,538 40.63 
1933 131,942 5,887,244 44.62 
1934 145,266 6,785,871 46.7) 
1935 234,252 11,024,304 47.06 
1936 329,520 16,583,968 51.46 
1937 391,058 21,846,259 55.86 


In the United States abou: 200 cutters were employed practi- 
cally full time. Wages in New York were raised 10 per cemt 
on March 8 and a vacation allowance granted. Wages run from 
$40 to $78 per week. The diamond setters on Feb. 15 reduced 
their weekly hours to 45. In cooperation with the New York 
Board of Education, the Jewelry Crafts Association sponsored 
a free course in diamond setting, which started in November, 
1937. 

The German diamond cutting trade was prosperous during 
1937. The men worked 48 hours a week but received a wage 
increase of from 11 to 15 per cent in April. Early in the year 
the Minister of National Economy prohibited the establishment 
of new diamond and gem cutting plants, part of the existing 
capacity being still unused. 

In South Africa in 1927 there were 600 cutters using 300,000 
carats of rough a year. In 1937 there were but five large cut- 
ting establishments and a few small concerns. In December, it 
was reported that with one exception all of these were to shut 
down. Wages are reported to be from 30 to 40 per cent above 
those current in the Netherlands. 

The Jura cutting works, largely at St. Claude, had a prosper- 
ous year with little unemployment even in December. Baguettes 
and other fancy cuts are the specialty of the region, employing 
half of the cutters, the other half cutting for the French do- 
mestic trade. In the first quarter of the year, wages were raised 
25 per cent and in April the 40-hour week became effective. 

The “S. A. Diamante,” which for several years has controlled 
the Italian import and export of precious stones, has been au- 
thorized by the government to open two cutting shops in Italy. 
It is reported to be fostering a higher duty on cut diamonds 
entering Italy. 

(To be continued) 








Patent Pending 
The New Four Picture 


Show Fisher Lockets 
For Graduation Profits 


RE'S a new number in the popular Book Locket Line 
by Fisher. It is sure to take its place among the best 


Fisher Lockets are offered in numerous shapes, 


Manufacturer to the Wholesaler for Over Fifty Years 
ATTLEBORO, MASS. 





THE JEWELERS’ CIRCULAR-KEYSTONE 
for May, 1938 


63 








The ‘Tuo Most (Popular Patterns 
Even C weated 










Inspired by the celebrated 
Chateau of Chantilly, that 
superb example of Louis XV 
art situated 25 miles from 
Paris, this pattern since 1895 
has been in con- 
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with prominent 
brides. 
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Introduced in 1910, this 
charming Colonial pattern to- 
day graces the table in more 
American homes than any 
sterling pattern design ever 
made. Often imitated it has 
never been équalled. 























§ Iwo sterling patterns that are greater today than 


yesterday and will be greater tomorrow than today. 
§ Consistent advertising makes them constantly in 
demand wherever the better type of sterling is sold. 
§ This year's concerted drive on Chantilly and Fairlax 
is your opportunity. Stock them substantially. § We 


will attract consumers to your store with the following 


wedding season schedule. May Junior League — June 
Harper's Bazaar and Voque — August Bride's Magazine 


September Good Housekeeping —and the October 


(Bride Issues) ot House Beautiful and House and Garden ° 


(Totally 2.802.000 subscribers). § Newspaper mats, 
special layouts for roto, showecards and promotional 


material sent promptly upon request. 


The & otham Company 








AMERICA’S LEADING SILVERSMITHS SINCE 1831 


> 6 © PROVIDENCE. RHODE ISLAND 


17 Maiwen Lane, New York Crry 140 Geary Street, SAN FRANCISCO 1226 Mercuanpise Mart, Cricaco 
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Right—The place service record 
tells when and how to send the 
place service and other details. 
Above—the wedding, anniversary 
and birthday record—an inventory 
of your customer’s sterling and a 
reference for your mailing list. 


Skate fresh impetus to the account, and birthdays of her children. Many sales op- 


place service plan which is revolutionizing the retailing portunities may be developed by periodic inspection of 
of sterling silver from coast to coast was given on April these records. 
14 when the Sterling Silversmiths Guild, 20 W. 47th Borrowing the highly successful method of the Book-ot- 
St. New York, announced a ready-to-use store record the-Month Club, many jewelers urge those who are 
system for operation under this plan. using this plan to accept another place setting on a speci- 
No hastily-conceived device to filch dollars from the fied day of each month until the service is complete. Once 
poor, lamented unsuspecting public, this place service plan a setting is sold, for anywhere from $12 to $25 a month, 
has proven of exceptional merit right down the line; the account, with the proper attention from the jeweler, 
from refiner to ultimate consumer. Seldom has such a remains active as the desire to acquire a complete service 
uniformly good business stimulant appeared on the jewel- gathers momentym with each new purchase. 
er’s horizon. Several firms have found it advantageous, once they 
The moderate sum at which the Guild is offering this have learned a bride’s choice in the matter, to suggest one 
set-up, which was carefully devised in collaboration with place service as a wedding gift to six, eight, ten or 12 
the Silver Committee of A.N.R.J.A., is certainly slight friends of the bride. This works especially well with 
in comparison to the amount an individual retailer would persons of moderate means, for the system was never in- 
have to pay to have such a system developed especially tended to supplant the sale of complete chests to the fam- 
for him. ily of the bride. The jeweler would be defeating his own 
These records, designed especially to contain all the ends to make such a suggestion when he stands the chance 
necessary information about individual sales under the of selling a complete flatware service. 
place service plan, provide space on the reverse side of the Place service lends itself especially well to newspaper 
four by six inch card for wedding and anniversary infor- advertising, for the jeweler can illustrate as many differ- 
mation concerning each account. ent designs as his stock or his advertising appropriation 
By proper maintenance of this record, it is possible for permits, tying-in wherever possible with advertising in 
the jeweler to tell friends of a bride exactly what her national publications. Manufacturers are supplying news- 
silver pattern is and what parts of the service she has paper mats of this nature to retailers, together with sales 
already received from his store, thereby eliminating dupli- aids. 
cations and consequent exchanges. After the wedding the Piace settings make forceful displays, whether used in 
card continues to serve as a perpetual inventory and rec- the windows, in the silver section, or on occasional tables 
ord of the wedding anniversary; the birthday of the throughout the store. 
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EFEAT of the reorganization bill 

was the big blow-off on long-delayed 
self-expression a cumulative climax 
_,. Reorganization of Government, seri- 
ously needed, was not a bogey man 
Nor did the measure, deleted of far- 
reaching power, provide “dictatorial” 
control. But the public saw in it a fur- 
ther portent of broad powers built upon 
“emergency” legislation, which inevitably 
becomes permanent And the public 
was much more interested in remedies for 
the depression than over a quarrel over 
reorganization . . . The reorganization 
drive in the House, poorly led, brought a 
blow to New Deal prestige . . . Yet to say 
Presidential influence is a thing of the 
past is wide of the mark .. . The high 
office of the Presidency always carries 
influence and in these days of huge funds 
for patronage it remains above normal 
... Yet Congress has taken the bit in its 
teeth and soundings from it are to be 
more seriously reckoned with respecting 
legislative trends The day is past 
when all that was necessary to know 
what laws were going through the mill 
could be gaged simply by Presidential 
decree . . . So from now on a closer eye 
must be kept on Congress, which, seeing 
a campaign near at hand, may break 
legislative ties and go to the hustings at 
an early date .. . leaving pigeon-holed 
Presidential “must” bills. 

“ * * 


TYDINGS-MILLER REPEAL? 


Battle lines over the Tydings-Miller 
resale price maintenance law are slowly 
forming for the next Congressional ses- 
sion... Those for repeal hope the FTC, 
the bill’s severest critic in Government 
circles, will provide plenty of push for 
the attack . . . Tydings-Miller adherents 
hope that the WPA will rush through its 
study on fair trade laws and that it will 
effectively minimize the cry of “wolf” 
heard from the opposition . . . The feel- 
ing is growing in some circles that the 
WPA study will be one-sided . . . Utah’s 
Senator King, and New York’s Congress- 
man Cellar, lone-wolves of the Congres- 
sional opposition to the resale price law, 
are expected to dust off their repeal bills 
and re-submit them when the 76th Con- 
gress gets under way ... Last November 
King ridiculed the idea of getting any 
consideration for a move to kill the Tyd- 
ings law, conceding it was hopeless . . 
In February he introduced his bill after 
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the National Grange, the Federation of 
Women’s Clubs, and other groups became 
vocal in their demands. Same process 
will be repeated next session but it’s dif- 
ficult to see any prospects for passage... 
The White House favors repeal but can 
be expected to continue its traditional 
quiet regarding the law. 


* . 


RFC CAUTIOUS 


Jesse Jones is a pretty hard-boiled 
business man Consequently neither 
little nor big business may expect the 
head of the RFC to ladle out loans willy- 
nilly .. . Though given a freer hand to 
lend by the liberalized act, word has been 
quietly passed that RFC will stick close 
to the modified provision requiring the 
lending agency to determine that loans 
and securities are “of such sound value 
or so secured as reasonably to assure” 
repayment ... Loans and a fillip to little 
business may be expected but neither 
likely will be as great as indicated by 
press-agented stories on the amended law 
... The liberalized amendment was spon- 
sored by conservative Senator Glass, the 
fiery Virginian . . . Hence it may be cer- 
tain it does not open vaults to Federal 
Treasury largesse One outstanding 
purpose of the legislation was to head off 
left wing legislative bounties. 

* * * 


TOWNSENDITES BACK 

Just as they capitalized on the financial 
misfortunes of thousands in the early 30's, 
the Townsendites are trying for a come- 
back on the heels of the current recession 
. .. And other panacea peddlers in that 
category are coming out of hiding for the 
first time since the New Deal set up its 
Social Security program . . . Some Con- 
gressional members, otherwise anxious to 
amend the Social Security Act, have been 
reluctant to start the wheels turning, fear- 
ful that the old-age pension addicts would 
steal the show at public hearings .. . The 
original Townsendites and their promises 
had most politicos—even those firmly en- 
trenched through the years—gasping for 


breath. 
* * * 


PUMP-PRIMING COST 


Administration forces are surveying 
three steps which can be taken to meet 
mounting deficits resulting from renewed 
pump-priming and relief expenditures: 
(1) New borrowing; (2) Releasing some 
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of the Treasury's sterilized gold; and (3) 
Utilizing social security receipts . . . Ad- 
ministration strategists are bent on cush- 
ioning the shock as much as possible, and 
are out to convince the country that spend- 
ing potentialities can be tempered by 
orderly, well-oiled facilities and, unlike 
their forebears, can be directed where 
most needed Skeptics are yearning 
for the good old days when Federal ex- 
penditures hit the low point of $3,119,453,- 
000 in 1924 for the first time since 1916. 
In 1933 they were up to almost $7,000,- 
000,000 and in 1936 close to $9,000,000,000. 
“— 


CHAIN STORE TAXATION 


Laying the groundwork for his Federa! 
chain store tax bill at the next session, 
Wright Patman, representative from the 
Lone Star State, again has made the 
welkin ring with another loud toot 
“against monopoly in retail business” . . . 
He is fighting, so he says, in favor of 
private property and the profit system and 
against “eventual Government ownership 
and operation” . .. His real or fancied 
ire aroused by Collier’s attack on the bill, 
which provides for prohibitive tax levies 
on chains, the Texan warned that Amer- 
ican retail distribution, if permitted to be 
controlled by a few companies, will be- 
come so highly monopolized that “the 
people will say that private monopoly is 
indefensible and demand Government 
ownership and operation” ... Even many 
independent retailers, who complain of 
chain store competition, agree that the 
Patman bill is ridiculous . . . setting taxes 
so high that it amounts to confiscation of 
property ... The big bet is that the bill, 
certainly in its present form, will never 
pass. 


* * * 


ADD “LITTLE BUSINESS” 


Commerce Secretary “Uncle Danny” 
Roper has been in a stew ever since the 
White House designated him a commit- 
tee of one to look after little business .. . 
And “little business” is still in a stew 
despite the Roper attention . . . Over 75 
offsprings of the February conference aré 
the only concrete results thus far 
Roughly, these can be divided into two 
groups, both capitalizing on the Wash- 
ington conference, but one seeking semi- 
official recognition, and the other dis- 
claiming any connection with a Government 
department . . . They feel it is too much 
of a liability. 














ROYAL ASSORTMENT 


SIX SMART WRIST WATCHES 
7-Jewel Movements 


BEK Yellow Gold Cases 
$4.95 - $6.95 


EVER before have watches of this high quality 
and smart design been offered at such compel- 
ling prices. This Royal Assortment contains 2 
“Count,” 2 “Grenadier,” 1 “Wales” and 1 “Duch- 
ess.” It retails for a total of $34.70 ($48.80, Key- 
stone List), slightly more on the Pacific Coast. 


With the assortment, free of charge, is included 
the modernistic, celluloid covered display case 
shown above. 


These beautiful watches have 7-jewel, tempera- 
ture-compensated movements. The small, thin- 
model cases are heavily plated with yellow gold 
after the BEK process, and have stainless backs. 
The dials are unusually appealing to the eye. 


Order today from your jobber and get the pick of 
the graduation gift business—also the steady sport 
wear sales that will last all summer and fall. 






THE NEW HAVEN CLOCK Co., 
NEW HAVEN. CONN. 


Watch Div. 
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G. H. Niemeyer Becomes President of Handy & Harman; 
C. W. Handy, Chairman 


G. H. Niemeyer, who at 17 began as office boy with 
Handy & Harman, advanced to the presidency of this 
internationally prominent firm dealing in precious metals 
May 1, when Cortlandt W. Handy, who held the office 
since 1927, became chairman. The latter, continuing as 
senior executive officer, is the third generation of his 
family to head the firm. 

Mr. Niemeyer, who has been connected with the firm 
for 38 years, will be in charge of all operations of the 





G. H. (GUS) NIEMEYER 


company. R. H. Leach, as vice-president, will be respon- 
sible for manufacturing, refining and research. H. W. 
Boynton and H. W. Spaulding will continue as treasurer 
and secretary, respectively. J. C. Travis, in the newly- 
created office of assistant to the president, will have charge 
of sales. 

At 19 Mr. Niemeyer became the company’s first sales- 
man. In 1915 he became manager of the New York 
plant, later sales manager, and eventually vice-president 
in charge of sales and production. During his long con- 
nection with the firm he has served in an executive capac- 
ity in every prominent jewelry trade organization. He has 
been president of the Jewelers Board of Trade, president 
of the Jewelers’ 24-Karat Club, president of the Jewelers 
Security Alliance, president of the Brotherhood of Travel- 
ing Jewelers, and is now chairman of the Jewelers Vig- 
ilance Committee. He has been prominent in a number of 
other activities for the betterment of the industry. 

The firm of Handy & Harman dates from 1867 when 
Peter Hayden formed a company to deal in silver and 
gold bullion, specie and bonds. For many years its busi- 
ness was transacted at the silver post on the floor of the 
New York Stock Exchange. 

The fabrication and refining of precious metals was 
started with the absorption of the Standard Metal Co., 
of Chicago. In 1902 the manufacturing facilities were 
moved from Chicago to Bridgeport, Conn. In 1915 a 
large modern factory, now the principal one, was built 
there. The Charles S. Platt Co. was acquired in 1905 
and in 1917 it was made the New York plant. 

In 1924 a service plant was established in Providence 
and two years ago a plant, which is operated for the 
benefit of the Canadian trade, was built in Toronto. A 
Chicago sales office is now being established. 


THE JEWELERS’ CIRCULAR-KEY:TONE 
for May, 1938 





whe 








Clocks—Electrics vs. Tick-Tocks = DERMAFLECTOR LIGHTING 

(From page +3) | 
electrical clocks in the area it served, to accommodate the | 1] 
SS A CUPIOW !Y 


A survey made in this connection showed that in this | 
area, having 285,000 meters, there were 150,000 electric 
clocks. ‘The adjustment of all these instruments from 
50 to 60-cycles was complicated by the fact that no fewer 
than 250 different makes were turned in to be adjusted. 
Six months work by 135 specially trained workers was 
required to do the job. . 

The hand-wound alarm clock still retains its leadership | 
in this field but it is being seriously threatened by the | 
electric boudoir clock from which the hum, characteristic | 
of the old ones, has been taken. ‘The electric, too, seems | 
to be better styled for the modern bedroom. 

The jeweler’s failure to do more with clocks may be 
due in large measure to his weak, spasmodic attempts in 
the way of advertising. About 40 per cent of those cov- 








It is gratifying to learn that although something like 
a million fewer radios were sold here last year, electric 
clock sales did not drop, as 3,000,000 of these were sold 


at a cash value of $12,000,000, and exactly the same ve a 
number at the same cash value were sold in the previous | A poorly lighted store window or interior is like a weak 


year. sales talk. Prospects might become mildly interested 


Of all American homes, 444 per cent have electric but are never moved to buying action. 


clocks, as compared with 48.8 per cent with vacuum i cale Sea 
cleaners. This is especially noteworthy in view of the Modern controlled lighting is a powerful magnet that 


fact that the synchronous clock was introduced commer- | draws attention to your merchandise and then follows 
cially in 1928, while the vacuum cleaner has been on | through by accenting its beauty and selling points. 
the market for many more years. There have been no less | This leads to the final step — purchasing your goods 
than 21,000,000 electric clock sales since 1928 when | __ ACTION, that results in bigger reolitel 





the sales amounted to only 130,000. 








ered in the survey indicated that they did some advertis- | 
ing of their clocks, although nearly all said they did it | 
very infrequently. About 33 per cent said they never | 
advertise them. | 

He does somewhat better on display, however. Thirty- | 
one per cent reported they have constant displays; 28 per | 
cent that they display frequently; 14 per cent said they | 
do it occasionally, and 9 per cent make displays rarely. 

It is indeed a sad commentary on the fine old American 
clock industry, the products of which gave the retail 
jeweler such a substantial part of his business in bygone 
years, that jewelers should be forced to make statements 
such as these: 

“There is so little sale for good clocks that we have | 
discontinued all clocks. This is due to the makers being 
so anxious for sales as to sell hardware, furniture and | 
department stores.” 

“Do not carry spring clocks. They are a dead issue in 
a jewelry store.” 

‘While we sell more clocks today than we sold a few 
years ago, clocks are not considered a money-maker for 
us. We thought several times of cleaning them out of 
stock. The profit is small and everyone has them—drug 
stores, electric shops, department stores, and last, but not 


least, racket stores.” 
“We do not carry clocks in stock except Blank alarm | PITTSBURGH REFLECTOR CO. 


locks. We did carry clocks but found los cus- | 
cloc e did carry clocks but found we lost more cu | OLIVER BUILDING @3¥s9mm PITTSBURGH, PA. 


tomers by them than anything else we ever sold, as we 








FREE LIGHTING BOOKLET 


A request on your letterhead will bring you 
without obligation our new booklet entitled 
“Modern Lighting for Modern Jewelry Store 
Merchandise” which contains complete infor- 
mation on Permaflector Lighting, together with 
many photographs of actual installations. 








~~ we 


have never seen a clock that ever ran or that ever gave | THE TRADE MARK OF GE BETTER LIGHTING 
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SYMPHONY in STERLING 


TEA SERVICE 


This exquisite tea service exem- 





plifying the traditional simplicity eq Pot *$50.00 
of design and superlative work- Capacity 2% pints 
manship for which "Sterling by Sugar _ *$20.00 
ELLMORE" is famous—will ap- Cream *$15.00 
peal to the most discriminating Tray *$24 00 
clientele. And, as in the case of “Diameter 11” 

all pieces in this noteworthy line, died 
unique production and merchan- *Keystone 


dising economies make it avail- 
able at a price quite dispropor- 

















tionate to what you have been 
accustomed to pay. May we send 
you our catalog? Address: _ — 


THE ELLMORE SILVER 
COMPANY 
Department M—Meriden, Conn. 
New York: 347 Fifth Avenue 
San Francisca: 830: Market Street 


Ye 


ELLNO 











ttn 
my resignation as President and Treasurer of 
Graffe & Stanek, Inc., which office | have 


held since the death of Mr. Graffe, and sever- 
ing my connection with the above firm. 


| will continue to serve the Retail Jewelry 
trade, carrying a complete line of Diamonds, 
Diamond Rings, Diamond: set Wedding Rings, 
Platinum and Gold Mountings. 

Your orders will receive my personal attention 
at all times. 

Merchandise for selection, will be sent on 
Memorandum at your request. 

At this time | wish to thank you for past 
favors and earnestly solicit your future pa- 


tronage. 
Respectfully, 


Thos. UL. Stanek 


8TH FLOOR—2? E. MADISON STREET 
CHICAGO e ILLINOIS 
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satisfaction, in our customers’ opinion. ‘They might havehaq 
the clock three or four or five years, and if the clock would 
stop they would bring it back and say they had never had 
any satisfaction and that the clock never did keep time 
at all. That is the reason we say clocks are not satisfac. 
tory. We put ladies’ hand bags in place of same and we 
get a big turn-over.”’ 





Fair Trade Act for Missouri Advocated at State Jewelers 
Convention in St. Louis 


St. Louis, Mo.—A Fair Trade Act for Missouri was 
approved by the Retail Jewelers Association of Missouri 
at its annual convention held at the Hotel Statler, this 
city, April 10 and 11, immediately following an address 
by W. T. Earl, assistant sales manager, Oneida, Ltd. 

The meeting was well attended by jewelers from all 
sections of the state who re-elected the following: Fred 
W. Pilcher, Mexico, president; Harry G. Butterfield, 
Joplin, vice-president, and Fred Sands, Kansas City, sec- 
retary and treasurer. 

One of the principal speakers was Joseph P. Licklider, 
manager of merchandising service of the Eisenstadt Mfg. 
Co., this city, who discussed “Advertising Jewelry.” He 
said in part: 

“In building your advertisement, whether it is for your 
local newspaper, or for mail, or your window display, 
remember that there are just three things your reader or 
prospect wishes to know—What is it? Why should I 
buy it? Where can I get it? Answer these three ques- 
tions and you have built a good advertisement, an adver- 
tisement that will sell jewelry.” He also admonished his 
audience to be simple, sincere and different. He favors 
the “contest” idea but warned jewelers to make certain 
that everything connected with such a form of advertising 
be free from any lottery or chance feature. In conclusion 
he paraphrased a couplet familiar to those driving cars, 
“Jewelers Wise Will Advertise.” 

George E. Gayou, executive vice-president of the Mis- 
souri Retailers Association, was another convention 
speaker. He discussed “Taxes and New Laws,” while 
H. S. Mosher, Pinkerton National Detective Agency, 
covered the subject of “Crime in the Jewelry Field.” 

The delegates were guests at a luncheon April 11 ten- 
dered by the Eisenstadt Mfg. Co., James J. Burke Co., 
Bauman-Massa Jewelry Co., and Maschmeyer-Richards 
Silver Co. 


Wedding Ring History 
(From page 41) 
out any stone in it; because maydens were so maried in 
old tymes.” 

The fifteenth century saw the art of faceting the diamond 
come into vogue and a family tradition exists of three 
diamonds cut by Lodowyk van Berken of Bruges (1476) 
at Duke Charles of Burgundy’s order, set in a ring and 
given by the duke to Louis XI. It was cut “as a triangle 
and a heart.” 

Exchanging rings at the wedding is still common in Ger- 
many, but England and America do not accept the custom 
despite its attempted revival at times. The American 
Museum of Natural History has a pair of matched rings, 
a small one for the woman, larger for the man, each set 
with identical stones. 
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STOCK CARRIED 
AT ALL OFFICES 





announces 


a new and epoch-making WALTHAM policy 


featuring 


1—NEW LOW PRICES TO THE RETAILER 
2—INCREASED MARK-UP FOR THE RETAILER 
3—STABILIZED PRICES TO THE CONSUMER 


A FEW STRIKING ILLUSTRATIONS: 





No. C-100 No. C-101 
6% Ligne, 15 Jewel Waltham movement with raised 4 Ligne, 17 Jewel Waltham baguette movement with 
figure dial. 10 Karat yellow gold filled case. Silk raikedl figure dial. Extremely curved 10 Karat yellow 
cord with safety clasp. Boxed. gold filled case. Silk cord with safety clasp. Boxed. 


List $26.10 Retail $27.50 List $34.40 Retail $34.75 
Same as above in 17 Jewel 
List $28.40 Retail $29.75 














No. C-102 
8% Ligne, 17 Jewel Waltham movement with ap- No. C-103 ; : 
plied raised gold figure dial. Curved model, 14 834 Ligne, 17 Jewel Waltham movement with raised 
Karat solid yellow gold case. Pigskin leather strap. figure dial. 10 Karat yellow gold filled case. Pig 
Boxed. -kin leather strap. Boxed. 
List $50.70 Retail $57.50 List $29.20 Retail $32.50 
MANHEIMER WATCH CO. LOUIS MANHEIMER & BROS., INC. 
35 EAST WACKER DRIVE 
CHICAGO, ILL. 20 WEST 47TH ST., NEW YORK CITY 
220 West Fifth St., Los Angeles, Calif. 
Steel Bidg., Denver, Colo. 373 Washington St., Boston, Mass. 
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CA yy JEWELERS 


know from 
experience 
Vv 


WHEN THEY SHIP A LOT OF 


OLD GOLD 
SILVER 
PLATINUM 


filled cases, spectacle scrap, 
plated scraps, bench sweeps, 


polishings, sweeps, etc., to 


DEE & CO. 


their check and report | 





reflect the true value, 





DEE checks satisfy 











DEE:Co. 


PRECIOUS METALS 
‘TerPIiNERS » MANUFAC I UI RE RS 


55 East WASHINGTON STREET CHICAGO, ILLINOIS 
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The horologists of the English-speaking world should 
be congratulated upon the appearance of the 14th Edition 
of one of the best reference works in the literature of the 


craft, namely: “The Watch and Clock Makers’ Hand. 
book, Dictionary and Guide,” by the late Frederick 
James Britten (1843-1913). The work of this revision 
has been done by J. W. Player, F.B.H.I., assisted by 
Professor David Torrens of Trinity College, Dublin: 
J. Eric Haswell, F.B.H.I.; Heinrich Otto, F.B.HL. 
and G. B. Howell. 

The preceding edition of this work was brought out 
in 1922, by A. M. Britten, so that 16 years have passed 
since any changes have been made in the text. But an 
examination of the new edition shows that the revision 
has been thorough. A comparison of it with the 13th 
edition shows that much matter in the latter, that had 
become obsolete, has been deleted; and a good deal of 
space provided for new material, besides, by taking out 
the biographical and historical references. Even with all 
of this space made available for new matter, the new edi- 
tion has over 40 pages more than the former one; which 
all-told gives an impression of how well Mr. Player 
has accomplished his task of bringing the work up-to-date. 
This impression is fully confirmed by reading the new 
matter itself. 

The new types of timepieces—clocks and watches— 
and watch cases, are satisfactorily dealt with; and the 
subject of tools has been brought up to date throughout 
the book—a conspicuous difference between this and the 
previous edition. 

It should be understood that this book, as the title 
indicates, is an encyclopedia or dictionary, rather than 
a collection of lengthy treatises. But even at that, the 
original author and the revisor have both shown excellent 
judgment in choosing certain subjects to be treated at 
much greater length than the average of the articles. 

Following the encyclopedic section there is an appen- 
dix, containing tables such as of pendulum lengths, clock 
trains, differences in time around the world, properties of 
materials, thermometers, and so on. Then there are lists 
of horological trade-terms with meanings in English, 
French, and German. 


A Four-Star Credit Plan 


(From page 35) 


trade clearance or a special report from our credit bureau 
before any merchandise is delivered. 

“Our average deferred account,” he continued, “runs 
about six months, and we do not encourage extension be- 
yond a year, unless the sale is large and the customer is 
a very desirable credit. risk.” 

“We believe the wisdom of our policy has been proven 
by our experience in this type of account over a period 
of several years, as our collections have been very good 
and we have had few losses.” 

Prominence to the deferred payment schedule is given 
every month in “The House of Jaccard’s Current 
Monthly Review,” an attractive mailing piece sent to 

(Please turn to page 74) 
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An Advertising 
CAMPAIGN 


To Increase Birthstone Sales 


What is it? A set of sparkling newspaper ad- 
vertisements for the next twelve months, mer- 
chandising the natural birthstones. An original 
line drawing of one or more new aarticles of 
birthstone-set jewelry dominates each adver- 
tisement, text of which is set in smart Eve 
Bold and Vogue Bold type. Overall size, 2 
columns wide, 3 to 6 inches deep. 


What will it do for you? Stimulate sales for 
the stone of the month and add to the prestige 
of your store as gem headquarters. Schedule 
each advertisement once or twice the first week 
of the month to which the birthstone is as- 
signed. 


What will it cost? For a set of six mats for 
the next six months, ready now for immediate 
delivery, send check for $2. Price of a single 
mat: 75c. Set includes emerald for May, pearl- 
moonstone for June, ruby for July, sardonyx- 
peridot for August, sapphire for September and 





BACKGROUND 


Two men apply for a position. younger lacks. That is a long and 
Both seem equally qualified, successful background of experi- 
except the older man has a defi- ence. He has been proved. 


nite “something” which the He is the one you choose. 


Forty Years of Refining Service 


has given Hagstoz a background of experience—a host of satisfied 
customers which suggest your sending your next shipment of scrap. 
sweepings and filings to 








opal for October. 
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CHESTNUT & 56th STREETS 
239 W. 39th STREET, N.Y.C. POILADEL PRIA 


T. B. HAGSTOZ & SON 


(ARTHUR T. HAGSTOZ) 


Producers of GOLD — SILVER — PLATINUM AND THEIR ALLOYS — 
IN PLATE — WIRE AND BLANKS 


709 Sansom Street, Philadelphia, Pa. 
__ Buyers of PRECIOUS METAL SCRAP 


Se 


Continued Widespread 


NATIONAL ADVERTISING 


is developing constantly 
increasing store sales on the 


CHRISTY SPORT KNIFE 


| 


| 
| 

















@ Advertising of The Christy Sport Knife continues in 
leading national magazines. Current advertising sched- 
ules include The Saturday Evening Post, Esquire, Colliers, 
Liberty, Life, New York Times magazine, New Yorker, 
Look, News-Week and many other magazines . . . over 
25 in all. . . As a result, *'The handiest pocket knife 
ever designed’’ is developing a real over-the-counter 
demand. Frequent repeat orders from dealers already 
selling The Christy Sport Knife are the best evidence of 
ready store sales. The ideal knife for personal use, gifts 
and prizes. 





| 
| 


WESTCO QUALITY LEATHER STRAPS 


Always dependable. Always priced right. 
Always a large selection. 


See our new numbers priced to meet your every demand at 
a profit to you. 


WESTERMAN MFG. CO., Na von ON Y: 





(Actual Size) 


STANDARD MODEL 


Illustrated at right, in attractive 
individual gift box, $7.20 doz., to 
retail at nationally advertised price 
of $1.00. DeLuxe models, richly 
gold-plated, to retail at $1.50 to 
$3. . We suggest ordering at 
once (see coupon below). 


*'The handiest pocket kn‘fe 
ever designed.'' 


Cetera Bee ricer 











A KEY TO PRECIOUS STONES 


by Dr. L. J. Spencer—A basic scientific text and reference book 
dealing with the principles of mineralogy as they apply to 








Please send 


@ Attractive easel doz. Christy Sport Knives 


precious stones. Illustrated with line drawings and halftone display card in 4 + ta oa prepaid on 
reproductions. Price $2.75—Postage Paid colors (size 8x10) CJ] Send circular on complete line 
of Christy Sport Knives. 


Chestnut & 5éth Sts., 239 West 39th St., 
Philadelphia, Pa. New York City 


| dozen or more. 
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Spode cassorouci 


Spode dinnerware is ideal as a gift. 
It is sure to please and it makes a 
permanent customer. 


Sole Agents and Wholesale Distributors 
COPELAND & THOMPSON, INC., 206 Fifth Ave.,New York 








HONESTY is not a virtue 
... it is good business! 
FOR OVER 40 YEARS J. B. COOPER & 
SON has supplied the jewelry trade with 
purest and finest PLATINUM, Irid-Plati- 
num, and Gold obtainable. 

FOR OVER 40 YEARS J. B. COOPER & 
SON has paid the highest prices for Sweeps 
and Scrap Gold. 

COOPER’S POLICY of fairness and ac- 


curacy continues unchanged . . . always 
making new friends. 





COOPER & SON 


INCORPORATED 


JOSEPH B. 





26 John St., New York 
Factory: Brooklyn, N.Y. 


Our Reputation Is Our Success 
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A Four-Star Credit Plan 


(From page 72) 


customers, and is always mentioned in every newspaper 
advertisement where the firm is selling merchandise worth 
more than $25. 

“Although I personally deplore the long time-payment 
credit system that has swept us nationally, and I have 
long felt that eventually this credit system will do irre- 
parable harm to us as a country, I cannot see anything 
else for the better stores to do but extend the credit policy 
in a guarded manner for the use of their customers, _ 

“Tf they do not do so, their business is going to suffer 
greatly. Whether they like it or not, they will be forced 
into the time-payment system if they intend to maintain 
their volume. 

“T cannot see the point of allowing credit jewelers and 
department stores, which in most cases handle inferior 
merchandise, to take the business away from the legiti- 
mate jeweler of fine principles and traditional quality 
only because he will not bow to the trend of the time. On 
top of this, of course, is the fact that there is a great deal 
of competition against the jewelry business today.” 





Likes Idea of Diamond Advertising 
Editor, JEWELERS’ CIRCULAR-KEYSTONE: 


The article by Mr. Gibson in THE JEWELERS’ Circu- 
LAR-KEYSTONE of April appealed to me, so much s0, that 
[ had it put on our bulletin board. Some years ago, an- 
other jewelry journal asked for suggestions how to im- 
prove the sale of diamonds and I wrote suggesting the 
thought of national advertising, citing the case of coffee. 

Before the War, we, in the United States, were light 
drinkers of coffee. At the conclusion of the War, coffee 
importers in this country found themselves with enormous 
stocks on hand. A fund of many thousands of dollars 
was subscribed and striking advertisements appeared in 
the press telling of the many reasons, scientific, psycholog- 
ical, and physiological, why we should drink coffee. Result 
——the consumption of coffee here has increased enormously. 

The diamond lends itself admirably to national adver- 
tising for three outstanding reasons: 

1. Its intrinsic and stable value—during the depres- 
sion, such essential commodities as rubber, silk, and copper 
dropped to as much as from 8 to 25 per cent of their 
1929 value. Diamonds, during the worst period of the 
depression, had not reached a 50 per cent drop in the 
cheaper grades or a 25 per cent drop in the finer grades. 

2. Its romantic value, of which volumes have been 
written for ages—from Biblical times to the present. 

3. Its sentimental value. There is not a diamond worn 
or given by anyone that does not express the sentiments 
of love, affection, and high regard, as well as a cherished 
memory. 

Hand the facts to a capable advertising man, and he 
will draw a pen picture and create a word design that 
will awaken the public to the value and beauty of the 
diamond. Advertising will open the path and light the 
way for a considerable increase in diamond sales. 

(Signed) A. L. Berkman, 
Executive Secretary, Diamond Dealers Club, Inc. 
New York. 
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Gemologists Attend 
Three-Day Conclaves 
at Chicago, Boston 


Cuicaco—The gemological movement 
came of age late last month, when the 
second annual conclave of the American 
Gem Society’s central division opened at 
the Stevens Hotel on Sunday morning, 
April 24, with an attendance of 103. Last 
year’s conclave here was the first time 
American jewelers had assembled for 
three days of study, morning, afternoon 
and night, and had the aspect of novelty. 
But this second Chicago conclave was 
proof of growth, sustained interest and 
the individual achievements of students, 
registered jewelers, junior gemologists 
and certified gemologists. 

Robert M. Shipley, president of the so- 
ciety, Robert M. Shipley, Jr., director of 
the laboratory at Los Angeles, and a 
number of university professors were 
active in the meetings. Several recom- 
mendations and rulings for members de- 
veloped at the evening business sessions, 
but their announcement was _ withheld, 
pending the approval of the Eastern Sec- 
tional conclave at Boston, May 1-3. 

The address of welcome was made by 
H. Paul Juergens, president of the divi- 
sion. This was followed by a period of 
examination and identification of stones 
by students. The afternoon was devoted 
to lectures and laboratory practice. The 
ruby and sapphire were discussed by 
Milton H. Gravender, New York. Mil- 
ton H. Herzog discussed the zircon, and 
Harold D. Feuer, New York, spoke and 
showed an exceptional display of rare 
stones. 

Lectures on Monday were: Topaz, Paul 
Cohard; tourmaline, Ted Syman; jade- 
ite and nephrite, E. Paul Shaw; “Pro- 
cedure for Identifying Unknown Stone 
by Process of Elimination,” Robert Ship- 
ley, Jr.; opal, Guy Swartzlander; chry- 
soberyl, Hubert Fischer; “Detection of 
Synthetic Stones,” Mr. Shipley, Jr., and 
“Clarification of Color Nomenclature 
System,” Robert M. Shipley, Sr. 

Officers and directors of the central di- 
vision are: Mr. Juergens, president; 
George A. Arbogast, vice-president; Jack 
H. Lund, treasurer, and Hans J. Bagge, 
secretary; and directors: William F. 
Broer, Toledo; Oscar Homann, Omaha; 
Karl Johnson, Minneapolis; C. I. Joseph- 
son, Moline; Earl Jones, Cleveland; Otto 
Kortkamp, Jr., St. Louis, and Edwin 
Olson, Milwaukee. 

Guilds represented were Iowa-lIllinois; 
Michigan-Northern Ohio; Minnesota; 
Northern Ohio; Nebraska-Iowa: St. 
Louis; Milwaukee; Madison, and Chi- 
cago. 
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SOON TO BE THE NEWEST IN FIFTH 
AVENUE JEWELRYDOM 


Marcus & Co. Leases New 
Quarters on Fifth Avenue 


Marcus & Co., jewelers, have leased the 
entire ground floor, basement, mezzanine 
and space on the second and ninth floor 
of the building at 681 Fifth Ave., New 
York. 

The new location is half a block north 
of the present store on the same side of 
Fifth Ave., and has a frontage of 32 
feet. The store will provide much larger 
space with consequent added comfort, and 
the plans call for every modern conve- 
nience, including air-conditioning. The 
new store will be equipped with three 
invisible glass windows, two of which 
will be small cnes, similar to those in 
the present store, and a central window 
considerably larger in size. Above the 
invisible glass windows will be set three 
and one-half foot squares of a special 
glass which will be double paned to pro- 
duce a pleasing design. The entire front 
of the 681 Fifth Ave. building will be 
remodeled to produce one of the most 
mcdern store fronts on Fifth Avenue. It 
is expected that the Marcus concern will 
occupy its new quarters in the early fall. 

The present officers of the company, 
William Elder Marcus and Chapin Mar- 
cus, grandsons of Herman Marcus, have 
been with the firm continuously since 
1906. 


CROWN OF THE ANDES DRAWS CROWDS 


“How to Make 50 Million People Visit 
Your Exhibit at the World Fair,” is the 
captivating title of a 16-page press book 
issued by Warren J. Piper, telling the 
story of the Crown of the Andes of which 
he is custodian and trustee. Containing 
1,521 carats of emerald, set in gold, this 
magnificent piece has gone a long way 
toward popularizing the green stone. As 
many as 225,000 persons viewed the 
crown in one week at Detroit. 
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Texas, in Biggest 
Convention, Backs 
Watchmaker License 


SAN ANTONIO, ‘TEX.—Watchmaker li- 
censing and the second-hand watch law 
movement were given boosts by the 
Texas R.J.A.’s convention at the Gunther 
Hotel, April 21 to 23, when it passed 
resolutions favoring the enactments of 
such state laws. The gathering was the 
largest in the history of the association. 

The nominations report was adopted 
by acclamation as follows: R. D. Arm- 
strong, Waco, president; Sankey Park, 
Bryan, and Ben Schwartz, San Antonio, 
vice-presidents; B. L. Turner, Corpus 
Christi, secretary; and directors: Clay 
Anderson, Lubbock; W. J. McCray, Den- 
ton; J. Jacobs, Port Arthur; P. G. 
Secrest, Bay City; Myron Everts, Dallas; 
H. N. Osborne, Overton; and R. J. Slagle, 
Houston. 

Walter Woodul, lieutenant governor 
and candidate for attorney general, urged 
the jewelers to watch for efforts to impose 
special taxes upon the retailer of jewelry 
and kindred lines. He also expressed 
favor for a fair trade act. This subject 
was discussed in detail by R. L. Reader, 
this city, representative in the legislature. 

R. J. Slagle, retiring president, paid 
tribute to W. D. McNeil and June Ham- 
ilton Rhodes, chairman and publicist, re- 
spectively of the Jewelers Publicity com- 
mittee, and outlined the accomplishments 
of the publicity campaign. 

“Diamonds, Their Beauty and Ro- 
mance” was the title of a paper read by 
Ben Schwartz, of the McNeel Jewelry 
Co., this city. George C. Hester, George- 
town, professor of political science, South- 
western University, discussed “Getting 
More for Your Tax Dollar.” Sig 
Praguo, of the C. & E. Marshall Co., 
spoke on “Modernizing Your Watch Re- 
pair Department.” “Merchandising Sil- 
verware” was the subject of a talk by 
L. D. Heppinstall. “Sane Installment 
Selling” was discussed by Prof. F. A. 
Buechel, Bureau of Business Research, 
University of Texas. J. K. Sanderfur, 
Dallas, spoke on the question, “Why 
Jewelers Security Alliance?” 





Southern California Golfers Hold 
Tournament; Elect Officers 


Los ANGELES, CaL.—The Southern Cali- 
fornia Jewelers Golf Association held 
their spring tournament recently at the 
Brentwood Golf Club, Santa Monica. Of 
the 60 who played golf, the winners in- 
cluded Byron Hauck, Bernie Cohen, Paul 
Branyon, William Stromberg, B. A. Hunt, 
and Sid Siderman. 

One hundred and 
tended the dinner. 


twenty-seven at- 

















Scene in the Hote! 
Astor ‘‘at the cross- 
roads of the world” 
when the Executive 
Board of Retail Jew- 
elers Associations of 
New York played 
host to this gather- 


Four Retail Jewelers’ Associations in New York Area 
Combine to Entertain More Than 700 at Dinner-Dance 


A new high standard for jeweler 
fellowship in the metropolitan New York 
area was established at the Hotel Astor 
the night of April 3, when more than 
700 retail, wholesale and manufacturing 
jewelers and guests attended a dinner- 
dance sponsored by the Executive Board 
of Retail Jewelers’ Associations of Greater 
New York. 

Phineas Peters, general chairman of 
the dinner-dance, and president of both 
the Board and the Brooklyn R.J.A., made 
the address of welcome and afterward 
received a Gorham sterling silver coffee 
pitcher in token of his services to the 
industry. Other co-operating associations 
were represented on the dais by Hyman 
Goldschmidt, president of the Metropoli- 
tan R.J.A.. and Mrs. Goldschmidt and 
Bennet H. Schwartz, president of the Long 
Island R.J.A.. and Mrs. Schwartz, while 
Isidore Geffen, president of the Bronx 
R.J.A.. was prevented from attending 
by the death of his brother. Previous to 
this year, the four associations had 
usually held separate annual social af- 
fairs. 

Others on the dais were Mrs. Peters, 
William D. McNeil, president of A.N.R.- 
J.A., Charles T. Evans, A.N.R.J.A. sec- 
retary, and Mrs. Evans; Russell Schee 
of Rochester, president of the New York 
State R.J.A.. and Mrs. Scheer; David 
Greenberg, counsel for the Executive 
Board; Maurice Y. Nathan of S. Nathan 
& Co., president of the Jewelers Square 
Club, and Mrs. Nathan; William Wag- 
ner, executive secretary of the Associated 
Credit Jewelers of New York and New 
Jersey, and Mrs. Wagner; George Kor- 
sunsky, chairman of the journal com- 
mittee; J. L. Roehrich of Cartier, Inc., 
president of the Horological Society of 
New York, and Mrs. Roehrich; Max J. 
Schwartz, secretary, Brooklyn R.J.A., and 
Mrs. Schwartz; Richard Meiser, secretary 
of the executive board, and Mrs. Meiser: 
William Schneiderman, chairman of the 


| 
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banquet committee, and Mrs. Schneider- 
man, and Louis Cutler, past president of 
the Jewelers Benevolent Association, and 
Mrs. Cutler. Mr. Cutler acted as toast- 
master. 

A huge birthday cake that was borne 
by two waiters to the dais was left un- 
cut, and taken the next day to the Hebrew 
Orphan Asylum of Brooklyn. 

Some 120 prizes with a retail value of 
nearly $2,000 were contributed by manu- 
facturing and wholesale jewelers and im- 
porters, and included chests of silver, fine 
men’s and women’s watches and jewelry. 
Souvenirs were: For each man, an at- 
tractive Waterman fountain pen; for each 
woman guest, a colored silk umbrella. 

The three-hour entertainment outri- 
valed the program staged that night across 


Times Square at the Stat> Theatre, 
Broadway's No. 1 vaudeville house. It 
included Fifi Dorsay, the sparkling 
French star of stage and screen’ Louise 


Beavers, who co-starred with Claudette 
Colbert in “Imitation of Life,’ Roscoe 
Ates, Tom Barry and others. Phil Ro- 
mano’s tuneful orchestra played. 

So successful was the joint affair 
that it will probably become an annual 
highspot in the industry’s social calendar. 





Washington Jewelers to Celebrate 
at Seattle May 15-16-17 


SEATTLE, WasH.— The Washin::ton 
R.J.A. will celebrate its silver jubilee 
when the members gather here on May 
15, 16 and 17 at the Hotel Olympic. In- 
terest is being created by speakers at 
local meetings of jewelers in every im- 
portant city in the State. 

The program and entertainment, in- 
cluding golf tournaments, receptions, ban- 
quet, and dinner-dance, are being pre- 
pared by Harry H. Arold, Ben Tipp, 
Leo Weisfield. Dell W. Thomas, Harry 
Druxman, Sam _ Snyder and Milton 


Scholdt, all of Seattle. 
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ing of members and 
guests. So great was 
the attendance that 
two cameras were 
necessary to “cover” 
this banquet, which 
attracted jewelers 
from all parts of the 
Metropolitan area 


A Technicality Interferes 
With Temporary Injunction 
Under N.Y. Fair Trade Act 


On the round that the defendant had 
purchased its stock of Community P.ate, 
which it allegedly sold at cut prices, prior 
to the Fair Trade Act notice from One‘da 
Ltd., Justice Thomas F. Nocnan sitting 
in Part 3 of the New York State Supreme 
Court on .\pril 14+ denied the temporary 
injunction to restrain the Macher Watch 
Co., 15 Maiden Lane, New York. 

Apparentiy this technicality is one 
which will have to be decided by the 
Court of Appeals of New York State and 
finally the United States Supreme Court 
before advocates of the Miller-Tydings 
Act will know whether restraining orders 
can be obtained against firms who ac- 
quired their merchandise before the is- 
suance of the manufacturers’ contracts. 

In the case of Oneida Ltd. vs. the 
Macher Watch Co. the evidence before 
the court was in connection with Com- 
munitv Plate alleged to have been pur- 
chased prior to September, 1937. 

Oneida Ltd. has instructed its attorneys 
to appeal immediately from the temporary 
iniunction to the Court of Appeals of 
New York State. It also has instructed 
its attorneys to move as rapidly as pos- 
sible to have the trial take place for the 
permanent injunction. 

From what could be learned in an in- 
terview with a representative of Oneida 
Ltd. it is apparent that this silverware 
firm intends to carry the case to the 
highest court. 

Oneida Ltd. is the pioneer in the silver- 
ware industry in bringing its Community 
Plate and Tudor Plate under the Fair 
Trade Acts of the various states and has 
been active this year not only in New 
York City but also in Indiana and Iowa, 
recently stopping dealers from selling its 
silverware lines below the established 
prices. 

L. R. Mroz, jeweler, Iron River, Mich.. 
has taken over the M. P. Counihan jew- 
elry store in that city. 
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Pioneer Firm in Jewelry Display Celebrates 50th Birthday 


it was in May, 1888, the year that all 
old New Yorkers remember as the year 
of the great blizzard, that young Louis 
Wolfsheim, a practical box maker, leased 
a small upstairs room at 14 Maiden Lane, 
and with few tangible _assets but un- 
bounded faith in his ability, began the 
business today known as Wolfsheim & 
Sachs, which is marking its 50th anni- 
versary. 

Elkan M. Sachs, also an experienced 
case maker, joined Mr. Wolfsheim in 
1895, and with a lively understanding of 
the needs of the jewelry trade they pro- 
ceeded to make possible a supply of 
traveling cases, sample trays and similar 
items of a quality and design that were 
previously unobtainable. 

No longer do jewelers sell the bulk 
of their jewelry from cards, display all 
their merchandise en masse on high win- 
dow platforms, and restrict themselves to 
blue, purple and black velvets for dis- 
play cases and backgrounds. 

This firm has eonstantly been in step 
with the times and has been largely re- 
sponsible for the appearance of the pres- 
ent-day jewelry store window and show 
case. It carries a most extensive line of 
displays, and boxes for jewelers. 

The modern watch and ring boxes, of 
plastics in all hues and colors, are a far 
cry from their predecessors of 1888 
vintage. The contrast is a sharp as that 
between the display counters of marble 
and mahogany and the trim hairwood 
cases of this day—as that between the 
flickering gas lamps with their yellowish 
light and the louver fixtures of today 
with their bright clear light—and that 
between the old tile floors and the smart 
linoleum floor coverings of today. 

Steadily increasing business necessitated 
expansion and in 1900 a factory was 
opened at 10 Gold St. where approxi- 
mately 50 persons were employed, and for 
the first time separate offices and show- 





SYLVAN M. SAMUEL 
WOLFSHEIM MAUTNER 
rooms were established at 40 Maiden 


Lane. Later to meet its needs the Spring 
fels Mfg. Co. of Buffalo, paper and box 
factory, was bought and in 1933 was con- 
solidated with the main factory, which in 
1921 had been established in a medern 
plant in Brooklyn, employing about 150 
people. The present extensive offices and 
showrooms at 20 W. 47th St., New York, 
were opened in 1926. <A branch office is 
maintained at 35 Maiden Lane. 

The present officers of the firm, Sylvan 
Wolfsheim, president, and Samuel Maut- 
ner, vice-president, have, like their pre- 
decessors, spent practically all their lives 
in the jewelry box business. Many of the 
important changes in the art cf window 
and showcase display were developed 
by Mr. Wolfsheim, son of the late Louis 
Wolfsheim, who still personally super- 
vises production. Mr. Mautner, in charge 
of sales, started with the firm at the age 
of 16 when he answered an advertise- 
ment for an assistant bookkeeper, for 
which position he had prepared himself 
by studying books in the public library. 
A few years later he was transferred to 
the sales department and has been travel- 
ing for the firm constantly since then. 





B. C. Clark, Jr., Re-elected 
President, Oklahoma R.].A. 
at 32nd Annual Convention 


OKLAHOMA City, OkLa.—“Jewelry, no 
matter what price, should be sold by 
jewelers,” Arthur A. Everts of Dallas, 
Tex., and past president of A.N.R.J.A., 
told 75 members of the Oklahoma R.J.A. 
at their 32nd convention held here, April 
10 and 11. 

“Let people know that you have what 
they want and don’t let other stores take 
business right from under our noses,” 
continued Mr. Everts. However, the 
speaker and many of those present agreed 
that the jeweler’s real business still lies 
in selling the old stand-bys including such 
items as watches, diamonds and silver. 

B. C. Clark, Jr., of this city, was re- 
elected president of the state association 
and for the ensuing year will be aided by 
the following officers: Harry E. Bowers, 
Lawton, vice-president, and Willis D. 
Waugh, Okmulgee, secretary-treasurer. 
N. O. Barnhill, Oklahoma City, was 
named chairman of the advisory board, 
to which were elected George D. Gold- 
farb, Oklahoma City ; N. C. McCoy, Cush- 
ing; Jess McEntee, Oklahoma City; Frank 
White, Guthrie; J. W. Owsley, Chic- 
kasha; Ray De La Mater, McAlester; 
George Holmes, Hennessey; C. W. Haupt, 
Bartlesville, and H. V. Gritz, Enid. 

R. J. Slagle, Houston, Tex., and presi- 
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dent of the Texas R.J.A., another con- 
vention speaker advised his listeners to 
watch their personal appearance and the 
appearance of their stores, remember the 
customers and their names and if possible 
to meet their obligations ahead of time. 

The enactment of an Oklahoma statute 
similar to the Wisconsin law requiring 
the registration and licensing of watch- 
makers was discussed. No definite action 
was taken, since such a bill could not be 
introduced until the next session of the 
Oklahoma legislature in January, 1939, 
but President Clark was authorized to 
appoint a committee to study the Wiscon- 
sin law. 

All members were urged to sign the 
fair trade agreements presented by man- 


ufacturers. A majority of the member- 
ship favored the agreements. The en- 
tertainment program included a_ buffet 


supper the first night of the convention; 
a sight-seeing tour the second afternoon 
and a dinner dance the closing night. 





Rhode Island Watchmakers Organize; 
Licensing Law Projected 


ProvipENCE.—Skilled watchmakers of 
Rhode Island at a meeting held in the 
Narragansett Hotel, of this city, on April 
21, organized the Rhode Island Horologi- 
cal Association. The association plans to 
work for the eventual passage of a law 
to license watchmakers in Rhode Island. 
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Thomas J. Fagan, of Boston, na- 
tional president of the United Horologi- 
cal Association, with which the local 
group is afhliated, outlined the aims of 
the watchmakers. 

Officers elected were Leo J. Abisch, 
Providence, president; Emil L. Vaine, 
Woonsocket, first vice-president; Thomas 
Ormsberg, Westerly, second vice-presi- 
dent; Theodore E. Vaine, Providence, 
secretary, and Armand Guertin, West 
Warwick, treasurer; trustees, Clifton A. 
Pettingill, Dominque Micarelli, and Fred 
Pratt, all of Providence, and executive 
committee, Joseph H. Coutu, A. Arthur 
McLaughlin and Murray E. Hebert, all 
of Providence, and Harold A. Guertin, 
Pawtucket. 








CALENDAR OF EVENTS 
May 


American Gem Society Conclave, Bos- 
ton, Mass., May 1-3. 

Tennessee Watchmakers & Jewelers 
Association, Hotel Peabody, Memphis, 
Tenn., May 1-3. 

Georgia R.J.A., Hotel Dempsey, Ma- 
con, Ga., May 2. 

Wisconsin R.J.A., Hotel 
Madison, Wis., May 2, 3. 

Horological Institute of America, Lee 
House, Washington, D. C., May 8, 9. 

Florida R.J.A., Windsor Hotel, Jack- 
sonville, Fla., May 8-10. 

Md.-Del.-D. of C. R.J.A., Hotel Du 
Pont, Wilmington, Del., May 8, 9. 

Illinois R.J.A., Union League Club, 
Elgin, Ill., May 9, 10. 

Washington R.J.A., Olympia Hotel. 
Seattle, May 15-17. 

New York R.J.A., Ten Eyck Hotel. 
Albany, N. Y., May 16, 17. 

United MHorological Association of 
America, Hotel Statler, Boston, May 16- 
18. 

New Jersey R.J.A., Hotel Traymore. 
Atlantic City, N. J., May 22-24. 


Lorraine, 


Maine R.J.A., Lakewood, Me., June 6. 

National Wholesale Jewelers Associa- 
tion, Edgewater Beach Hotel, Chicago. 
Ill., June 13-15. 

New Hampshire R.J.A., Wentworth-by- 
the-Sea, Portsmouth, N. H., Juge 28, 29. 


August 


American National Retail Jewelers 
Association, Waldorf-Astoria, New York. 
week of August 29. 


September 


National Association of Credit Jewel- 
ers, Hotel Sherman, Chicago, IIl., Sept. 
11-15. 








Gem Robber Gets Stiff Sentence 


Sioux City, lowa—The theft of nearly 
$800 worth of jewelry from the Van 
Schreeven jewelry store May 12, 1937, 
has resulted in the sentence of one man 
to three years in the State Reformatory, 
the revocation of parole of a second, and 
reference to juvenile court of a third. 
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All That 1 Best 


In SERVICE + CUISINE 
ATMOSPHERE - APPOINTMENTS 


Styled to the tempo of the moment under the expert 
supervision of W & J Sloane, Biltmore rooms and 
suites are generous in size and are your a=surance 
of the utmost in airy comfort. 

Directly connected with Grand Central, The Biltmore 
offers you a time-saving New York home, convenient 
to the important amusement centers, the smart shops 
of Fifth and Madison Avenues, and the vital New York 
you wish to see. Single rooms from $6; doubles from 
$8; suites from $12. 


THE BILTMORE 


David B. Mulligan, President 
MADISON AVE. AT 43RD ST., N. Y. 
Adjoining Grand Central 
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U.H.A. Plans Active 
Program for Annual 


Meeting May 16 to 18 


Boston, Mass.—The United Horologi- 
cal Association of America has arranged 
an ambitious program for its fourth na- 
tional convention to be held at the Hotel 
Statler, this city, on May 16, 17, and 18. 
Starting at 9 o’clock each morning, the 
sessions, except for a trip to the Waltham 
Watch Co. plant on the second day, will 
continue far into the nights on Monday 
and Tuesday. The final business of this 
convention will be the election of officers 
and the selection of a 1939 convention 
city on Wednesday afternoon. A fitting 
climax to the three days’ activities will 
be the banquet on the last night, in the 
ballroom of the Hotel Statler. 

In addition to the regular scheduled 
events each day, there will be guild, 
State and organization meetings after 
the night sessions. 

The conclave will begin Monday after- 
noon when President Thomas J. Fagan 
calls for the reports of officers and com- 
mittee chairmen. Vice-President A. R. 
Raphael will alternate with President 
Fagan in presiding at the sessions. Num- 
bered among some of the speakers will 
be Frank Foegler, past president of the 
association; Harrison F. Babcock, presi- 
dent of the H.I.A.; J. Friestadter, super- 
intendent, Waltham Watch Co.; William 
A. Samelius, chairman, Technical Board 
of U. H. A. of A.; B. W. Heald, secre- 
tary, Wisconsin Board of Examiners in 
Watchmaking; William D. McNeil, pres- 
ident, A.N.R.J.A.; and others prominent 
in the field of horology. 

On Tuesday morning, May 17, the del- 
egates, as guests of the Waltham Watch 
Co., will be taken by buses to Lexington, 
Concord and the Waltham watch plant, 
where luncheon will be served followed 
by a trip through the factory. 

Speakers scheduled to appear at the 
banquet on Wednesday night include I. E. 
Boucher, Waltham Watch Co.; Fred 
Gruen, Gruen Watch Co.; Howard 
Schaeffer, Elgin National Watch Co.; 
Henry Paulson, and William G. Swart- 
child. A musical and entertainment pro- 
gram will be followed by dancing. 





Committee Formed in Chicago to 
Promote Diamond Ads 


Cuicaco—Endorsing the idea of a na- 
tional campaign of diamond advertising 
proposed in the April issue of this 
journal by William Gibson, president of 
the National Association of Credit Jewel- 
ers, a group of wholesalers and diamond 
men here have formed a committee to 
meet with a similar group in New York. 

It was the opinion that an advertising 
campaign would create an increase in 
the sale of diamonds, and that retailers, 
wholesalers, importers and manufacturers 
would benefit. 

The Chicago committee is composed of 
Jack Prins, of Son & Prins; Albert L. 
Ellbogen, of Stein & Ellbogen Co.; Ed. 
Cain of Ed. Cain & Co., and Frederick 
M. Gottlieb, of Frederick M. Gottlieb & 
Co. Others who attended the meeting, 
held March 19, were Arthur Manheimer, 
president of the National Wholesale 
Jewelers Association; George Brasch, of 
the Ball Co.; Mr. Bagge of J. Milhenning, 
Inc.; Mr. White of A. C. Becken Co., 
and Otto Lieberman, of Stein & Ellbogen 
Co. 
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DeForest L. Bachman, Jewelry Buyer 
for Wanamaker’s, Philadelphia, 
Dies in 70th Year 


PHILADELPHIA—DeF orest L. Bachman, 
69, manager and buyer of the jewelry de- 
partment of the John Wanamaker store 
here, died April 20, in a hospital where 
he had been a patient for a month. 

His death is a personal loss to many 





THE LATE DeFOREST L. BACHMAN 


jewelers not only in his home city but 
nationally and abroad, for Mr. Bachman 
was head of the Wanamaker department 
33 years and was a connoisseur of gems. 
He traveled to many parts of the world 
as a buyer. 

Born in Philadelphia on May 29, 1869, 
Mr. Bachman started work in the china- 
ware department at Wanamaker’s on June 
19, 1882, when John and Thomas B. 
Wanamaker operated the business. He 
became assistant buyer in 1897, when the 
jewelry department was enlarged and re- 
furnished at 13th and Chestnut Sts., and 
became buyer in 1905. 

At the time of his death, Mr. Bachman 
was the oldest buyer in the Wanamaker 
store then in active service. 

He is survived by his widow and two 


sons, —_—— 


FEBRUARY IMPORTS 


Irticl Number Value 
Watches and watch 
_ MOVOMIONIS: «0.608: 139,844 $380,687 
Wate farts <5... ..0ce- arepdte 64,952 


Clocks and clock 


movements ......... 1,636 6.989 
Clock parts ......ccccee 2,355 
Diamonds ea 

Rough, uncut ........ 6,754 cts. 564,538 


Cut, but unset ....... 19.797 cts. 1.022.848 


Pearls— 
eee ee mane 3.104 
Cultured or cultivated. . arate 15,091 


Other precious and semi- 
precious stones— 


Rough. uncut ........ ear 15 
UR AMNSEE occ ce cove cr 41,271 
Imitation stones except 
MME ce clecticerniertio eee 82,767 
Imitation of opaque 
precious or semi- 
_ Precious stonés ..... aes 1.311 
Sterling tableware ...... even 20,468 


A. Sauer & Co., Cincinnati, Goes on 
the Air with Spot Announcements 


Cincinnati, On1o.—With the opening 
of the 1938 baseball season, A. Sauer & 
Co. manufacturers of tubular leather 
wrist watch straps, this city, went on the 
air with spot announcements over radio 
Station WSAI. These announcements are 
heard immediately after the broadcasts of 
the games played by the National League 
Cincinnati “Reds” and feature the new 
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Kon-ite buckle and keeper recently in- 
troduced by the Sauer concern. The 
broadcasts will continue through the 
World Series next fall. 


Sol C. Eppenstein, Former Illinois 
Watch Case Co. Official, Dies 


CHIcAGo.—Sol C. Eppenstein, who was 
associated with the watch industry in 
this country for 50 years, prior to his 
retirement from the Illinois Watch Case 
Co. at Elgin seven years ago, died at his 
home in Los Angeles, Calif., on April 16, 
after an illness of several years. Remains 
were brought to Chicago and placed in 
the family lot at Rosehill, April 20. 

Mr. Eppenstein came to Chicago in 
1881 and joined his brother, M. C. Ep- 
penstein, who was then in the watch busi- 
ness in Chicago. Seven years later they 
organized the Illinois Watch Case Co. 
and built a factory at Elgin 

Mr. Eppenstein continued active in the 





management of the company until seven 
years ago when he disposed of his in- 
terests on account of illness and moved 
to California where he has remained con- 
tinuously except for brief visits to Chicago 
and New York. 

Mr. Eppenstein, who was 74 years old, 
is survived by his widow Bertha, one son 
James, and one daughter, Helen E. Hy- 
man. 





Seattle Jewelers Club Entertains 


SEATTLE, WasH.—With approximately 
200 couples in attendance, the Seattle 
Jewelers Club held its annual banquet 
and cabaret dance April 2. Harry Drux- 
man, this city, is president of the club. 
Part of the program was in the nature of 
an “April fool” joke, the feature of which 
was the reading of nonsensical, faked 
messages supposedlv from the country’s 
ranking officials in which jewelers were 
granted all manner of concessions. 











MAGNETIZE your 


MERCHANDISE 


The above illustration of the Lansing Unit of the Shaw 
Jewelry Company, while having a note of individuality 


and being exceptionally 


merchandised, is a stock 


jewelry installation at an extremely low price. 


WAYNE offers a complete remodeling service, including 
plans and specifications, store fronts, interiors and store 


equipment. 


no obligation to you whatsoever. 
MAGNETIC DISPLAY EQUIPMENT in lost sales. 


Why not consult us now. There is absolutely 


You pay for WAYNE 
Why 


not MAGNETIZE YOUR MERCHANDISE with Wayne 


Equipment now. 







DESIGNERS ANDO MANUFA 


COMPLETE 
STORE EQUIP- 
MENT 
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STORE FRONTS 
AND INTERIORS 














Upstate New York 
Watchmakers Push 


For Licensing Law 


RocHester, N. Y.—A New York State 
association dedicated to the enactment of 
state legislation regulating the watchmak- 
ing craft, the elevation of watch repair 
standards and the elimination of unethical 
advertising, was organized here on April 
5 when approximately 200 horologists 
from many up state cities and towns 
gathered in this city for what was ad- 
vertised as a “good will” jubilee. The 
movement was sponsored by the Horologi- 
cal Association of Rochester and endorsed 





M™ FOR 


SEND TO 


tones |i. 


& CO. 
INC. 


ATHA 


71-73 NASSAU ST. 
NEW YORK 


OUR STOCK: The Larg- 
est and Most Compre- 
hensive in America. 


OUR SERVICE: Keyed up 
to take care of your holi- 
day requirements— 
PROMPTLY. 


Just the stone you want, 
when you want it! Write 
—Wire—Phone. 


hd 


importers and Cutters of 
..- DAMONDS 
..» PEARLS 
..-PRECIOUS 
.. SYNTHETIC 
and IMITATION 
... STONES, etc. 


CULTURED PEARLS 
ZIRCONS 
STAR SAPPHIRES 

* 





by the city’s leading jewelers and before 
the day’s activities were ended the visitors 
had formally organized, elected officers, 
discussed many phases of their profession, 
attended a dinner at the Hotel Powers 
and enjoyed a film depicting the manufac- 
ture of watches. 

M. E. Pooler, president of the Rochester 
Horological Association, was elected head 
of the newly formed state association; A. 
J. Grohs was named vice-president; Oscar 
Dilger, treasurer, and R. A. Gutfrucht, 








The Rochester (N. Y.) Horological Associa- 
tion, working in conjunction with the Roch- 
ester Better Business Bureau, sent out more 
than 200 questionnaires on which President 
Pooler reported the following replies: 

1. Do your watch repair customers bring 
to your attention ‘“‘cut price’ watch repair 
advertising published in the newspemers? Yes, 
10%. No, 30%. 

2. Do you think such advertising lowers the 
standard or moral of watch repairing? Yes, 
100%. 

8. Does this class of advertising give you 
competition in your watch repair department? 
Yes, 60%. No, 40%. 

4. a. Have you the “attic type’ of repair 
shop as a competitor? Yes, 80%. No, 20%. 

b. Are you in competition with the ‘“‘cata- 
logue jeweler’ not in the legitimate jewelry 
business? Yes, 80%. No, 20%. 

5. Do you believe a license for watchmakers 
would help eliminate these detrimental prob- 
lems? Yes, 90%. No, 10%. 

6. a. Do you want a state license for watch- 
makers? Yes, 90%. No, 10%. 

b. Would you like to see the standard of 
watch repairing elevated? Yes, 109%. 








secretary. All other interested state 
groups were urged to contact Secretary 
Gutfrucht, 890 Main St., Rochester. 

Immediately following the _ election, 
executive officers began drafting state 
regulations and making plans for promot- 
ing organization and membership drives. 
This was the first attempt made to thus 
unite watchmakers in New York State 
and the enthusiasm and earnestness of 
those present was indicated by the seri- 
ousness and businesslike manner in which 
they conducted the business session which 
opened at 3.30 p. m., and continued until 
shortly before dinner was served about 
7 p.m. The principal cities represented 
at the meeting were Buffalo, Batavia, 
Canandaigua, Newark, Syracuse, Utica, 
Albany, Ithaca, Elmira and Bath. Many 
of the towns surrounding the host city, 
Rochester, also sent delegations. 

The climax of the day’s activities was 
the dinner and the showing of the mov- 
ing picture film “A Trip Through the 
Elgin Factory” presented through the 
courtesy of the Elgin National Watch Co. 
Preceding the movie W. H. Samelius, 
dean of the Elgin Watch College, talked 
on the value of better watch repairing to 
the store and the need for more education 
for watchmakers. Other speakers were 
Charles Coster and Martin Weaver, past 
presidents of the Horological Association 
of Rochester, Saul Hershberg, Russel 
Scheer, E. L. Sunderlin, Haskell Marks, 
Mr. Gutfrucht, Walter G. Lauterbach and 
Miles E. Pooler. 





50 YEAR RECORD—EMIL KERNEL 


INDIANAPOLIS, IND.—Recognition of his . 


50 years of service to the Rost Jewelry 
Co. of this place by Emil Kernel, the head 
of its diamond department, was given at 
a dinner at the Columbia club, April 11. 
In the presence of his five sons, all op- 
tometrists, Mr. Kernel was presented with 
a wrist watch. He joined the Rost Co. 
ten years after he entered the trade as a 
boy of 15. 
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PROFIT MAKING 
SPECIAL 









Special No. 10X —6/0 size, 7 
jewel Elgin or Waltham Man’s watch in 
Star 10K yellow gold rolled plate case, 
steel back. Complete with leather strap 
and. gold filled attach- 

$6.75 


eer fee a ee ee ee 
Same with 15j. movement, $8.75 
With leather cord band as illustrated 
5 cents extra 


Send for our new 1938 24 
page catalog illustrating hun- 
dreds of exceptional values 
in high grade reconditioned, 
guaranteed watches. 














WEKSLER & GOODMAN, Inc. 


Distributors of Keystone, Star, Belove, 
Master and |. D. Watch Cases 


5 South Wabash Ave., Chicago, Ill. 














The A-B-C’s of 
INSURANCE 


—, 


See that you have— 


mple coverage 





est protection available 


ost low 





S} A) [eH 








ecide to carry National 
Jewelers Mutual policies for 
protection against fire and 
windstorm. 





Present dividends on fire policies 


33 1/3% 


“Today’s loss is not covered by 
tomorrow’s policy.” 


YT A Ee DN Se 


EWELERS 
yo eee 


FIRE INSURANCE COMPANY 


JEWELERS INSURANCE BUILDING 
NEENAH, WISCONSIN 
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Retail Jewelry Sales Map for April 1, 1938 





This map shows jewelry store sales, by states, for March, 1938, compared with 


March, 1937. 


The 837 stores which supplied their sales data to the Retail Trade 


Information Service of the U. S. Department of Commerce represent the largest 

number yet to participate in this monthly fact-finding project. Their combined sales 

volume in March was $1,806,400, a decline of 17.7 per cent from March, 1937, but 

a gain of 39 per cent over February, 1938. March business was better than a year 

ago for 35 per cent of the stores, better —_ February’s business for 57 per cent of 
them. 





Commercial Standards Broached for 
Jewelry Made of Silver and 
Electroplated 


ProvipENCE—The New England Manu- 
facturing Jewelers & Silversmiths Asso- 
ciation in its latest monthly bulletin to 
members asked them to express their 
opinions in regard to standards for silver 


NOBLE 








JEWELRY FINDINGS 
for Manufacturing 


and Repair Work 


F. H. NOBLE & CO. 


Manufacturers 


559 W. 59th Street, CHICAGO 
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jewelry and articles plated by electrolysis. 
Pointing out that the standardization pro- 
gram of the industry has already em- 
braced gold-filled and rolled gold plate 
articles, gold and sterling, karat gold and 
platinum, the association said that a 
recent conference with Dr. William 
Blum, chief of the electro-chemistry sec- 
tion of the National Bureau of Standards, 
indicated that it would be possible to 
develop a standard for electro-plated 
articles, using as a basis procedures used 
in formulating specifications for such 
articles under government contracts. 

Adoption of standards for electro-plated 
and silver jewelry would broaden the 
program to include all articles of a jew- 
elry nature sold in the retail store, the 
bulletin said. 

The association reported that there 
have been many instances noted in de- 
partment and jewelry stores where arti- 
cles of gold filled or rolled gold plate 
have not been carded or tagged in ac- 
cordance with provisions of Commercial 
Standard CS 47-34 and pointed out that 
the requirements for marking under this 
standard apply to all tags, labels and 
advertisements as well as to the articles 
themselves. 

The association feels that most cases 
of mis-marking are caused by failure of 
manufacturers to become familiar with 
the provisions of the Standard and offers 
to furnish slips to members, giving the 
provisions in brief. 

A recommended revision of part of the 
commercial standard applying to the 
marking of gold filled and rolled gold 
plate articles, pertaining in particular to 
the manufacture of field pieces of lockets, 
has been made by the N.E.M.S.J.A., and 
was submitted for approval last month to 
producers, distributors and users of this 
class of merchandise by the Division of 
Trade Standards. Field pieces are those 
inner portions used as frames between 
the inside edges of the locket and the 
spaces for holding pictures. Without ex- 
emption for field pieces it has been cus- 
tomary not to mark lockets for quality, 
which leaves the market open to unfair 
competition, and the consumer has no 
means of knowing what he is buying. 
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TWELVE 
BRAND NEW 


TOP HAT 
CHARMS 


1280 - $1.50 


1272 - $2.00 


4 0) 
" \ 
e y 


1276~- $1.50 


1283 - $.606 


1275 - $1.80 


1282-$ 1-00 12~78- $1.50 





Keystone Priced 


These new numbers have been 
created since the current Top 
Hat Catalog went to press. 


fashioned by 


WELLS 


MFG. COMPANY 


ATTLEBORO... MASS. 

NEW YORK: CHICAGO: SAN FRAN- 
9 Maiden Lane Heyworth Bidg. cisco: 

William F. L. W. Williams 704 Market St. 

Yeager — R. 

















Dunkirk 


A POPULAR PRICED 


STERLING LINE 
OF QUALITY 


® 
HY you need 


Tea Sets (old or new.) 


hanging in price 


from $75 to $1500 


Write us 
Send for photos 
& 

GOLD RECOVERY & 


REFINING CORPORATION 


53 W. 47th ST.. NEW YORK CITY 








H.KUR 


BUY DIRECT FROM IMPORTER 


FINISHED BALANCE STAFFS 
for Swiss Watches. Also imita- 
tion Staffs for Elgin, Waltham and 
other American Watches. 100 
gross in stock, over 300 different 
sizes, models i Also 


Per gross (not less of one kind).... 
ASSORTMENTS of Balance Staffs 
or Stems for either A. S.. BULOVA 
or GRUEN Watches, from Baguette 
to 102 ligne. Each assortment con- 
tains 12 different models. 

Asst. of 4 dozen. .$1.00. 6 dozen.. 
Assortment of Stems for A. S., BULOVA and 
ELGIN Watches. {| dozen of each, 4 models 
for each watch. Price per gross............ 
Balance Staffs for SWISS Watches. 24 differ- 
ent models for BAGUETTE from 2'/2 to 434 
ligne. Per assortment of 6 dozen 
CABINET of 144 dozen Balance Staffs. 
different kinds for Swiss Watches or for Swiss 
and American Watches, | dozen of each kind. 
Each size or model in separate, celluloid. 
rust-proof bottles, fitting approximately 200 
DIFFERENT MOVEMENTS, from Baguette 
to 16 size. Per assortment of 144 dozen...... 
Per assortment of 144 half-dozens 
BALANCE HOLE JEWELS for American 
Watches, high grade quality. Per dozen 
BALANCE HOLE JEWELS for 
Watches, assorted from 4/2 to 102 ligne, 
per gross. .$1.50. From 1{0'/2 ligne te 16 size 
In Stock New Style Friction Jewels. Also 
Pallet Jewels and Roller Jewels. 
ASSORTMENT of FINISHED CYLINDER 
BALANCE STAFFS, 18 different, separate 
sizes, from No. 0 to No. 17, that is from 414 
ligne up to 16 size pocket watches. 18 dozen 
Per dozen of ONE number from No. 0 to No. 6 
Per dozen of ONE number from No. 7 to No. 17 
100 CROWNS, assorted popular sizes........ 


Shipped C.O.D. 
vance. 


or against payment in 
Postage Charged. 


37 MAIDEN LANE 
INEW YORK, N. 


Y. 


$ .25 
2.00 


1.50 
2.00 


$2.00 


$36.00 


20.00 
$ .75 











Asiatic Offers for your Approval— 
Indian Jingle Bell Bracelets & Rings, 


Victorian English Locket 


Necklaces, 


Sterling Silver Florentine Jewel Boxes, 


Real Bohemian Garnet Jewelry. 


ASIATIC ART JLY. CO. 


64 W. 48th St. 


New York City 











William R. Eisenhower, Chairman, | CHARMS AND FAVORS 
In Sterling Silver and Gold Plated 


Caldwell & Co., Philadelphia, 
Dies After Long IIIness 


PHILADELPHIA, PA.—William Ross Eisen- 
hower, chairman of the board of directors 
of J. E. Caldwell & Co., jewelers, this 
city, died April 16 at Ventnor, N. J., fol- 
lowing an illness of several months. 

Mr. Eisenhower was born in Philadel- 
phia and at an early age obtained employ- 
ment as an office boy with the Caldwell 
concern. For approximately 20 years be- 





THE LATE W. R. EISENHOWER 


fore the incorporation of the business in 


1933, he was senior ~artner and head of | 
At that time he became chair- | 


the store. 
man of the board of directors and while 
he retained this position, ill-health in the 
last few years had kept him from taking 
an active part in the business. 

Mr. Eisenhower’s home in this city was 
at 719 Vernon Road, Germantown, but 
for the last few vears he had lived at 
Ventnor. He was a member of the Sea- 
view Golf Club, the Union League and 
the Philadelphia Cricket Club and was a 
Mason. 

Funeral services were held in St. 
Peter's Chapel, April 19. Burial was 
private. His widow, Caroline Smythe 
Eisenhower, and two daughters, Mrs. Jay 
S. Jones, Jr., this city and Mrs. Edward 
E. Connor, Providence, R. I., survive. 


Census Bureau Postpones Proposed 
Retail Business Survey 


WasHINGTON, D. C.—Plans of the 
Bureau of Census to distribute over a 
million questionnaires to the wholesale 
and retail distributing trades 

















Write for complete catalogue 


Simons Bros. Company 


| 269 S. 9th St. Philadelphia, Pa. 


during | 


April have been delayed and the sample | 


census will not get under way until early 
July. 

Because of a delay in ironing out ad- 
ministrative wrinkles in the Philadelphia 
office, where the Bureau is required to 
recruit its personnel from city relief rolls, 
officials have been forced to advance the 
mailing date. As a result, the retail fig- 
ures for the second quarter of 1938 will 
be asked for in addition to those in the 
first quarter. 

The retail census will compile for the 
first time sales and payroll trends for 
identical establishments covering six con- 
secutive quarters—all of 1937 and the 


| first two quarters of 1938. 


Hartman Bros., jewelers, recently held 
a public reception on the opening of their 
newly remodeled store, corner State and 
Liberty Sts., Salem, Ore. 
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The Spirit 


of Service 


issincere and spontaneous 
at the Lexington. You'll find 
it a refreshing innovation 
in a large,modern hotel... 
801 comfortable rooms with 
tub and shower bath, and 
radio from $3.50. 


Visit the Famous 


Spustiy Loom 


@ On your next trip to New York 
be sure to see Manhattan's most 
unique restaurant. An authentic 
Hawaiian setting, even to a trop- 
ical hurricane. It has “taken the 
town by storm.” Dining and danc- 
ing nightly. 


HOTEL LEXINGTON, 


LEXINGTON AVENUE at 48th STREET 
NEW YORK, N. Y. 


Charles £. Rochester, Managing Director 
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NEW YORK: 


William T. Schneider, watch whole- 
saler, has moved from 170 Broadway to 
Room 808, 71 Nassau St. 

Golowen Bros., wholesalers, have 
moved from 49 Maiden Lane to the Shel- 
don building, 68 Nassau St. 

Sigmund Berger, manufacturer of dia- 
mond jewelry, is now located at 580 Fifth 
Ave. having moved from 42 W. 48th St. 

The Abbey-Waas Co., manufacturing 
jewelers, +9 Maiden Lane, will be lo- 
cated at 37 Maiden Lane after May 1. 

The James A. Drilling Co., importer of 
zircons and semi-precious stones, has re- 
moved from 87 Nassau St., to 2 W. 46th 
St. 

Nat. R. Hirschhorn, representing the 
Schein & Engel Co., watch importers, 170 
Broadway, is visiting the trade in the 
Middlewest and Northwest territory. 

The New York office of Oneida Ltd., 
has been moved from 15 Maiden Lane 
to Suite 3213 in the Empire State build- 
ing, 350 Fifth Ave. 

Morton Ollendorff, of the Ollendorff 
Watch Co., Inc., 20 W. 47th St., returned 
recently on the George Washington after 
a two-month European trip. 

Avvocato & Tuch, Inc., precious stone 
importers, are now located in Suite 2030, 
at 9 Rockefeller Plaza, having moved 
from 48 W. 48th St. 


Jean R. Graef, watch importer, 9 
Rockefeller Plaza, spent five weeks in the 
Switzerland watch centers, returning 
March 26, aboard the Manhattan. 


Joseph E. Judels, commissionaire, 20 
Rue de la Paix, Paris, France, is notify- 
ing his friends and business contacts in 
this city that he has moved his office to 
larger quarters in the same building. 

George C. Spellmeyer has been engaged 
by the R. F. Simmons Co., Attleboro, 
Mass., as Eastern representative, with 
headquarters in the local office, 9 Maiden 
Lane. 

Joseph Schliff of J. Schliff & Sons, 
diamond importers, 48 W. 48th St., sailed 
April 27 on the Queen Mary for a buying 
trip to the Antwerp and Amsterdam dia- 
mond markets. 

G. H. Niemeyer, and R. H. Leach, 
president and vice-president respectively 
of Handy & Harman, 82 Fulton St., sailed 
April 22 on an extended business trip 
through England and the Continent. 

Paul deVries, diamond importer, 580 
Fifth Ave., was scheduled to return the 
first week in May on the Normandic after 
spending a few weeks in the diamond 
markets and visiting his father’s factory 
in Antwerp. 

Samuel Elbaum, president of Elbaum & 
Son, Inc., diamond importers, 2 W. 46th 
St. was a passenger on the Lafayette 
April 20. Mr. Elbaum has gone abroad 
on a purchasing trip and will remain at 
the Antwerp office until late in June. 

Joseph Frier of Goldman & Frier, 2 
Dey St., and attorney here for the Jewel- 
ers Board of Trade, spoke the night of 
March 28 before the Bank Credit As- 
sociates of New York on “Financial Em- 
barrassment and its Ramifications.” 

William Underwood, secretary of the 
Jewelers Fraternal Association of New 
York, announced last month that Nathan 
Hayman has been appointed to the board 
of governors of the organization to fill 
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the unexpired term of the late Frank | 


Rydstrom. 


a . y ’ ’ ° ° 
The Star Watch Case Co., is located in 


new and attractive quarters in Room 618, 
International Building, 630 Fifth Ave., 
having moved April 23 from 20 W. 47th 
St. The new offices are light and com- 
pletely equipped with new fixtures. E. 
Grauman is manager of the office. 

The American Jewelers Protective As- 
sociation has contracted for 26 weekly 
insertions of an advertisement in the 
Paris edition of the New York Herald 
Tribune, warning jewel smugglers of the 
heavy penalties which await them in the 
event of their apprehension. 


Miss Lucille Niemeyer, daughter of G. | 


H. Niemeyer, president of Handy & Har- 
man, and Mrs. Niemeyer, became the 
bride of William Harmon Hart, son of 
Mr. and Mrs. Ralph L. Hart, of East 
Orange, N. J., April 20, at the Niemeyer 
residence, 817 Fifth Ave. 

Maurice Spain formerly of Spaulding- 


Gorham, Inc., Chicago, has become af- | 


filiated with Larter & Sons, 88 Parkhurst 
St., Newark, N. J., as the concern’s fac- 
tory manager. 


Mr. Spain will devote his | 


energies to the development and produc- | 
tion of merchandise, a field in which he | 


has had wide experience. 


Mrs. Clara F. Kohn, wife of Emil W. | 


Kohn, vice-president of Theodore A. 
Kohn & Son, Inc., retail jewelers, 608 
Fifth Ave., and former president of the 
Retail Jewelers Association of Greater 
New York, died Monday night, April 25 


at her home on Park Ave., this city. Death | 


followed a short illness. 


Joseph D. Little of the International | 
Silver Co., lectured April 6 at the high | 


school auditorium in Nutley, N. J., on 
the “History and Romance of Silver.” The 
lecture was illustrated with colored lan- 
tern slides and was presented before a 
joint meeting of the interior decorating 
class and the art appreciation class on 
the adult educational program. 

The parents of Selma Cynthia Halpern 
recently announced her betrothal to A. A. 
Friedman, son of Harry Friedman, head 
of the Harman Watch Co., and Mrs. 
Friedman. Mr. Friedman is a graduate 
of the Washington and Lee University 
and also attended the University of Mary- 
land Medical School and the University 
of Freiburg, Baden, Germany. 

The business of Edmond E. Robert, Inc., 
watch importers, 3 Maiden Lane, was 
liquidated and the office closed on April 
30. Started 44 years ago by Mr. Robert, 
this business was continued by him in- 
dividually until 1919 when it was incor- 
porated. At that time Mr. Robert be- 
came president of the firm and upon its 
liquidation retired from active business. 

Featured in the Marco Polo exposition 
at the New York Museum of Science and 
Industry, tying in with the new motion 
picture “Marco Polo” shown at the Radio 
City Music Hall, was an amber display 
furnished by Amber Mines, Inc., 9 Rocke- 
feller Plaza. Two grand prizes were 
recently awarded Amber Mines, Inc., for 
their exhibit at the Paris Exposition. 

Enos Richardson and Carl H. Lester, 
both of Newark, N. J., were elected mem- 
bers of the Jewelers 24 Karat Club of 
New York at the monthly meeting of the 
organization held April 20 at the club 
headquarters, 608 Fifth Ave. 


85 


Following | 








Diamonds 
and 
Diamond Mounted Jewelry 
WHITELAW BROTHERS 


Diamond Importers and Cutters 
48 West 48th St. New York City 








“ORIENTA” 
CULTURED PEARLS 
of QUALITY 


ys Thethlc 9 fo; 


EE NEW YORK 








EACH PIECE A WORK OF ART 
G. WENZ 


48 West 48th St. New York City 


Antique Rings, Bracelets, Clip and 
Flower Broaches 
Enamel Work a Specialty 








**JADE’’ 
“The Gem Of Ages” 


We carry a complete line of Jade in 
various sizes and shapes. Should you 
have difficulty in obtaining the Jade 
you desire, please write us as we can 
fill your every requirement. 


CHiInEse GEMS CO. 


INC. 


20 West 47th St. New York 








HOW A GEM WAS BORN 


Displaying the evolution of Gems from 
rough material to the finished jewels. 


STEPHEN VARNI CO. 
580 Fifth Ave. New York 








Coat of Arms Seals 


ENCRUSTERS 


BRAUNFELD &@ MEHLMAN 
108 FULTON STREET 


} 
> 
§ 
NEW YORK, N. Y. Gem Cutting , 


Drilling 

















Diamonds, Pearls, Precious, 
Synthetic & Imitation Stones 
S. NATHAN & CO., Ine. 


71-73 Nassau Street, New York 


Orders for Jabbing Stones and Lapida 


ry 
Work Carefully and Promptly Fitled 


PIES 





Se OUR TET 








Es™ 
| I 
DIMES 
a 4» 
STERLING 


BOST 








TRADE WATCH REPAIRING 
All Work Guaranteed One Year. 


Write for Price List 


GEDDES & CRAMER 


1113 Chrisler Ave., Schenectady, N. Y. 
Service That Satisfies 








Fine 


WATCH REPAIRING 


Also Watch Movements fer 
replacement In odd size cases. 


JOS. HUMAIR 
20 W. 47th St., Now York. Tel. BRyant 9-0068 














STOP WATCHES 


Low-Priced Line. 

7 Jewels—Popular Sellers. 
Fully Guaranteed. 
Write for free Catalogue 

No. 


BRENET WATCH CO. 
266 W.40th St., New York 














We Solve Repair Problems! 


¢ Silversmiths 
Order Work ¢ Platers 














GUARANTEE REPAIR & PLATING SERVICE 
“25 Years’ Practical Experience” 
DIAL REFINISHING 
rit] WATCH AND CLOCK 

- 24 Hour Service 
J Write for Price List 
116 NASSAU ST. NEW YORK, N. Y. 
Send for Catalog Illustrating 
Our New Improved Line 


71 Nassau St. New York City 
HIGH GRADE EUROPEAN METHOD 
ROYAL DIAL & REFINISHING CO. 
CELLULOID — METAL — PARCHMENT 
18 Crawford St. Newark, N. J. 














PATENT YOUR IDEA 


D 






. S. Pat. Off. records searched 
for ANY Invention or Trade Mark 


[JE | REC 


NURSE WATCHES 


48 WEST 48TH ST. NEW YORK 

















the regular meeting a special meeting was 
called at which certain changes in the by- 
laws were approved. Otto D. Wormser, 
president, presided. 

Clayton Jewelers, Inc., is the title of 
an attractive new jewelry store opened 
March 24 at 323 Merrick Road, Lynbrook, 
Long Island, by H. L. Burns, who was 
associated for many years with the Busch 
Kredit Jewelry Co., Inc., and more re- 
cently with Tappin’s, Inc. Mr. Burns 
opened and managed the Tappin’s, Inc., 
store in Upper Darby, Pa., and managed 
the Tappin’s store at 783 Broad S&t., 
Newark. 

Norman M. Morris, Inc., importers of 
watches, on May 1 will occupy most of 
the sixth floor at 608 Fifth Ave., which 
has been completely furnished and deco- 
rated in the modern manner. A hand- 
some showroom gives the new quarters a 
great advantage over the old offices on 
the fourth floor. Mr. Morris returned 
May 1 with new models after five weeks 
spent in the Omega factory in Biene and 
the Matthey-Tissot plant at Les Pont-de- 
Martel, Switzerland. 

Oscar M. Lazrus, president of the Ben- 
rus Watch Co., 200 Hudson St., sailed for 
Europe on the Rex, March 26. He will be 
gone for nine weeks, visiting Italy, 
France and England, and will conclude 
his trip with a 10-day stay in Switzer- 
land, where he will visit the company’s 
factory and production units in La Chaux 
de Fonds. He will be met in Switzerland 
by Benjamin Lazrus, who expected to 
sail from New York the latter part of 
April. 

George D. Goldberg, for many years a 
salesman for several New York jewelry 
firms, died in Los Angeles, Calif., last 
month. His body was brought to this 
city, April 17 for burial. Mr. Goldberg 
was for more than 12 years associated 
with Untermeyer, Robbins & Co., as Mid- 
dle West and Pacific Coast representative. 
He later covered the same territory for 
the Schless-Harwood Co., Inc. Mr. Gold- 
berg was at one time a member of the 
Friars Club in this city. 


Listed among the concerns recently fil- 
ing charters of incorporation at the office 
of the Secretary of the State at Albany, 
N. Y., with authority to engage in the 
jewelry business are Lasner Jewelry 
Corp., Central Watch Co., Fay Watch 
Co., and Broadway Watches, Inc., all of 
this city; M. Skolnick, Inc., Bronx; Clay- 
ton Jewelers, Inc., Brooklyn, and the 
Darling Jewelry Co., Inc., Jamestown, 
N. Y. The business of the Robinson Auc- 
tioneers, Inc., was also chartered to con- 
duct jewelry auctions and deal in novel- 
ties in this city. 

The manufacture of a watch from the 
raw material to the finished product was 
discussed in a lecture presented the night 
of April 5 at the regular monthly meet- 
ing of the Horological Society of New 
York by J. L. Roehrich, president of the 
organization. The lecture was illustrated 
with lantern slides furnished by the 
Omega Watch Co. A nominating com- 
mittee was named by President Roehrich 
composed of Jacques LeRoy, chairman, 
B. Mellenhoff, R. Salomon, M. Klein and 
I. Lemer. The election of officers will be 
held Tuesday night, June 7. 

The Department of Education of the 
American Museum of Natural History is 
offering a free course of four informal 
talks by Herbert P. Whitlock, curator of 
minerals and gems, on the appreciation 
of gems. The course started April 23 
in the Roosevelt Memorial of the Museum, 
Central Park West at 79th St., with the 
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second talk being presented April 30 to be 
followed by the concluding lectures op 
May 7 and May 14. At the May 7 session 
the famous diamonds of the world will 
be discussed and on May 14, Mr. Whit. 
lock will talk on jade. 

Chinese Arts & Crafts, Inc., 225 Fifth 
Ave., and Eastwares Importing Corp., 233 
Fifth Ave., announced last month, their 
merger as Shainin-Eastwares Inc. The 
business is located at 233 Fifth Ave, 
where it will be operated under the man. 
agement of B. Shainin, formerly of |, 
Shainin & Co., and D. Lenz, of Eastwares 
Importing Co. There the firm will spe. 
cialize in Chinese gifts, artwares, lamps, 
costume jewelry and smokers’ accessories 
and a limited variety of East Indian, Per- 
sian art objects, and a complete line of 
handicrafts of Soviet Russia. 

The Jewelry Crafts Association, Ine, 
is located in its new offices at 20 W. 47th 
St., having moved last month from 48 W. 
48th St. The members of the organization 
are being invited to visit the new offices 
and avail themselves of the benefits of its 
services. Henry L. Sperling, executive 
secretary of the Jewelry Crafts Associa- 
tion, who formerly conducted his law 
practice at 152 W. 42nd St., has also 
moved his office to 20 W. 47th St. at 
which address he will be engaged in the 
practice of law with his partner, Edward 
P. Sobel under the firm name of Sperling 
& Sobel. 

Hugo Buchser, Geneva, Switzerland, 
publisher of the Buyers’ Guide for the 
Watchmaking and Allied Trade, arrived 
in New York recently to study the Amer- 
ican watch trade. Although production has 
slowed up in the Swiss factories, he re- 
ported an active trade in the higher 
priced watches. He also stated that the 
industry is now turning out some new 
developments in casings, which should 
have a real appeal from a novelty stand- 
point on this side, principal of which are 
watches completely cased in glass. Round, 
yellow gold cased men’s wrist watches 
are now in highest favor in the Euro- 
pean market. Timers and chronographs, 
as large as 16 ligne, have found favor 
with continental sporting circles. 





Board of Trade Enlists Funds for 
Jewelry Publicity Committee 


Jewelers Board of Trade directors at 
their March meeting commended and en- 
dorsed the Jewelers Publicity Committee’s 
work. Letters were mailed to members 
asking those who are already subscribers 
to continue with increased interest and 
help, and others to join in annual support. 

The letter points out that this combined 
effort on the part of manufacturers, 
wholesalers, importers and retailers in the 
United States and Canada to make the 
public more jewelry-conscious, has been 
successfully operated since the fall of 1935 
upon totally inadequate funds. 

A folder which accompanied the letter, 
telling the accomplishments of the publicity 
office, points out that it secured the display 
of jewelry, watches, gems and silver in 
connection with 41 nationally advertised 


_ products using over $500,000,000 worth of 


newspaper and magazine space. It fur- 
nished copy for magazines and news- 
papers and for 18 radio editors in nine 
large cities; and circulated 1,166 photo- 
graphs. It also made broadcasts and fur- 
nished jewelry for three Fashion Movie- 
tone shorts. 

The committee’s address is 22 W. 48th 
St., New York. 
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New York’s 24 Karaters Enjoy Beefsteak Dinner 





At the annual function where only members of the club are entertained. 


The usual spirit of camaraderie, which 
always marks any gathering of the Jew- 
elers 24 Karat Club of New York, was 
very much in evidence the night of April 
5 when members enjoyed their annual 
beefsteak dinner held in one of the private 
dining rooms at Jack Dempsey’s restau- 
rant, Manhattan. Exactly 110 members 
of the club were in attendance at the 
affair which was presided over by Presi- 
dent Otto D. Wormser. 

Before the dinner was served there 
was the customary informal gathering of 
members and while this feature of all 24 
Karat Club occasions is always most en- 
joyable, no time was lost in finding places 
at the tables once the signal was given 
that everything was in readiness. 

President Wormser offered a few words 
of welcome, mentioning at the same time 
that the club at its meeting on March 16 
had again honored past president and 
former head of the board of directors, 
Alpheus L. Brown, by naming him an 
honorary member of the organization. 


This is the second honor bestowed on 
Mr. Brown by the club in little more 
than a year, the first occasion being the 
presentation of an inscribed silver plate 
when he retired in January, 1937, as 
chairman of the board. On both instances 
Mr. Brown was lauded for his untiring 
efforts in behalf of the organization. 

In accepting the honorary membership 
Mr. Brown replied that it has always 
been a pleasure and a privilege to work 
for the advancement of the club and its 
members. 

The members were treated to an ex- 
cellent floor show, the feature of which 
was the performance of Prince Mendez, 
a magician who also put on an act in 
which he pretended to be a ventriloquist. 
In this clever and hilarious presentation 
the Prince had the services of “Jerry” 
Richheimer who acted as the ventrilo- 
quist’s unusually accomplished dummy. 

The affair was arranged by Julius 
Kaufman, chairman of the committee in 
charge, assisted by Howard W. Boynton 
and John A. Sommer. 





Harry W. Mack, Former Head of 
Jewelers Weekly, Succumbs 


Harry W. Mack, publisher and editor 
of the former Jewelers Weekly, which 
was consolidated in 1900 with the Jeqwel- 
ers’ Circular under the style of thé 
Jewelers Circular Weekly, died April 23 
in Port Chester, N. Y. 

He was associated with the consolidated 
publication in an advisory capacity to the 
advertising department, until 1902 when 
he returned to the practice of law, in 
which he remained active until the time 
of his death. Mr. Mack was visiting the 
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home of a friend when he succumbed to 
a heart attack. He was born in Cincin- 
nati, March 13, 1861, and for several 
years was a Republican leader in New 
York. A daughter, Eleanor Mack, sur- 
vives. 

Sheffield Silver Co. Asks That 

FTC Order Be Set Aside 


The Sheffield Silver Co., Jersey City, 
N. J., has filed with the Second Circuit 
Court of Appeals in New York a petition 
asking that the Federal Trade Commis- 
sion’s cease and desist order be set aside. 
The company, a manufacturer of silver 
plated hollowware, was ordered by the 
Federal Trade Commission to cease using 
the word “Sheffield” in its corporate name 
or in any other manner, so as to represent 
or imply that its electro-plated products 
were “Sheffield” or made by the Sheffield 
process, which originated in England 
about 200 years ago. 








PLATINUM PRICE FIRM 
The price of platinum had remained 
unchanged at $36 an ounce through the 
third week of April. The quotations on 
April 22 were: 


See wugkecerceedadansaeaecekadnaeneel $36.00 
Containing 5% iridium ....cccccccceces 38.00 
Containing 10% iridium .........eeeee- 40.00 
NNMGUEE «cu ndauwa an cneeeucneoteacewsad 75.00 
WOME. cdakccusesaeecnucadeauoneas 24.00 
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HILADELPHIA: 


William Blum, 721 Sansom St., has re- 
turned to Philadelphia after a cruise to 
Havana. 

Frank Raeney, H. O. Hurlburt & Sons, 
817 Chestnut St., spent the Easter holi- 
days at home and then left for a trip 
through western Pennsylvania, New York 
and Ohio. 

William Hartzell, 76, retired jeweler 
and watchmaker, died April 8 at his home, 
3849 N. Bouvier St. Mr. Hartzell con- 
ducted a business for many years at 3838 
Germantown Ave. 

Mr. and Mrs. Frank Hurlburt and 
David Gersh and family spent the Easter 
holidays at Atlantic City. Mr. Hurlburt 
and Mr. Gersh are of H. O. Hurlburt & 
Sons, 817 Chestnut St. 

The Sansom Street basketball team 
wound up its season with a pair of de- 
feats, despite the good work of several 
players, especially Irving Zeiger, Robert 
Shifren and David Gottlieb. 

Isaac Shifren, 734 Sansom St., is re- 
cuperating from a recent accident. A fall 
downstairs broke several ribs and caused 
other injuries that kept Mr. Shifren con- 
fined to his home for some time. 

The new sales tax affected all retail 
business in Philadelphia, including the 
jewelry trade, as much as 33 per cent 
decrease in some instances, dealers esti- 
mated after the first month of its enforce- 
ment. 

Miss Tanya Rabinowitz, of J. Rabino- 
witz & Sons, 721 Sansom St., has an- 
nounced her engagement to Sol Zallea, of 
Philadelphia. Herman Waxman, 719 
Sansom St., recently announced his en- 
gagement. 

Arthur Aisenstein, Aisenstein & Gor- 
don, 712 Sansom St., and Mike Greenetz, 
Camden, N. J., jeweler, were in Florida 
on a vacation trip. Bruce Gordon, an- 
other Philadelphia jeweler, also visited 
the Alligator State. 

The Watchmakers’ Supply House, Inc., 
Wilkes Barre, Pa., of which David Char- 
nowitz, is president, is celebrating 21 
years in business, having been established 
in 1917. The firm is planning increased 
expansion and added facilities for the 
convenience of buyers. 

The monthly meeting of the Sansom 
Street Young Men’s Business Association 
was held April 28 at the Benjamin Frank- 
lin Hotel with about 40 members present. 
New members admitted into the organiza- 
tion were: Sydney Beifeld, Rueben 
Blender, Al Gardner, I. Goldman, Sam 
Levin and Mitchell Sklar. 

On Saturday night, April 9, Mrs. 
Joseph B. Bechtel tendered a_ birthday 
party to Joseph B. Bechtel of Joseph B. 
Bechtel & Co., 729 Sansom St., at the 
Robert Morris Hotel. Mr. Bechtel’s en- 
tire staff, together with his church mem- 
bers and pastor were in attendance. The 
guests were served a dinner and later 
enjoyed a program of music and several 
addresses, in which Mr. Bechtel was 
lauded. 

The third major social event of the 
young and lusty Sansom Street Young 
Men’s Business Association will be held 
some time in June in the form of a dance 
at one of the mid-city hotels. A com- 
mittee headed by Michael Orloff, president 
of the association, is making prepara- 
tions for the Spring event. Other mem- 
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bers of the committee are: Armand 
Jacoby, Robert Shifren and Morris 
Rabinowitz. 

William Dickson, in charge of the 
watch department at H. O. Hurlburt & 
Sons, 817 Chestnut St., is an ardent 
angler. When trout season opened jp 


April he fished the mountain streams jp 
the Poconos with much pleasure and 
middling success—five fish in five days, 
A proud member of the audience at the 
graduation exercises for nurses at Penp- 
sylvania Hospital was Robert S. Frame 
of the Hurlburt firm; his daughter, Mar. 
jorie, now is a registered nurse. 

The firm of S. Kind & Sons, Inc., held 
a formal opening of its new store on 
Chestnut St. at Broad St., Monday night, 
April 25, at which the firm received the 
congratulations and good wishes of the 
first persons to inspect the beautifully-ap- 
pointed, air-conditioned establishment. 
The next day, the doors were opened to 
the public. Philip Kind was busy for 
weeks before the opening, moving stock 
from the old place at 1110 Chestnut St,, 
and supervising the details of getting the 
new showrooms ready. 

The House of Milner, 706 Sansom St. 
expects to occupy its new and modern 
quarters at 728 Sansom St., some time in 
May. Harry Spivack, H. Weinman and 
N. Barsky, recently of 718 Sansom St., 
moved into new offices at 708 Sansom St. 
H. Norman Hinde, of Manin Bros., 706 
Sansom St., expects to occupy new quar- 
ters at 728 Sansom St., about the middle 
of May. A. Zlotnick & Co. have opened 
at their new location at 725 Sansom St. 
M. Finestein is newly located on the 
second floor at 725 Sansom St. E, A. 
Muckle is a newcomer to Sansom St., with 
offices at 726. 
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PROVIDENCE: 


Funeral services for Dennis P. Mc- 
Guire, former jeweler and old time base- 
ball player, of Pawtucket, were held in 
that city March 21. ; 

Harvey E. Barton, Sr., 70, of Attle- 
boro, Mass., inventor of the hubbing ma- 
chine used in the jewelry industry, died 
at Sturdy Memorial Hospital. He had 
been ill but a short time. 

The Alwyn Case Co. has been incorpo- 
rated in Providence to manufacture jew- 
elry. Capital stock consists of 100 shares 
of common with no par value. Incorpo- 
rators are Albert Weiner, Harold Weiner 
and Philip V. Marcus. 

Mrs. Leo Bojar, wife of Leo Bojar, 
local jewelry manufacturer, was seriously 
injured in an automobile accident in 
Philadelphia on March 23. She is mak- 
ing a satisfactory recovery at Episcopal 
Hospital in Philadelphia. 

Joseph A. Smith, instructor of electro- 
plating at the Rhode Island School of 
Design and associated with Baker & Co., 
Inc, spoke on preparing electrolytes at 
the regular meeting of the American 
Electro-platers’ Society in Providence. 

Preston D. White, for many years 
superintendent the O. N. Draper Corp., 
North Attleboro, died recently in his 
8ist year. Mr. White retired about 10 
years ago from the jewelry industry and 
had devoted his time to the florist busi- 
ness and civic affairs. 

Oriental jewelry was one of the fea- 
tures of a recent exhibition at the Rhode 
Island School of Design. Included in the 
display, which was open to the general 
public, were lacquered mirror cases, 
book covers and jewelry. 

Samples of aqualon pastels, first fashion 
colors to be released by the New York 
World’s Fair, have been mailed to mem- 
bers of the New England Manufacturing 
Jewelers and Silversmiths Association. 
Many manufacturers had previously ex- 
pressed a desire to obtain samples of the 
colors for use in ornamental jewelry. 

Nearly 200 watches valued at $2243 
were stolen on the night of March 27, 
by a thief, who broke into the home of 
Umberto Patalano, wholesale jeweler, 
Providence. The thief missed a case of 
diamond and pearl stickpins on the top 
of a safe which was unopened and which 
contained several thousand dollars worth 
of diamonds. 

Payrolls in the jewelry and silverware 
industry have continued to feature Rhode 
Island business. Comparisons with a 
year ago show that while most of the 
State’s manufacturing industries listed 
March payments 25 to 50 per cent lower 
this year, the jewelry and silverware 
concerns held the decline to less than 
one per cent. The March figure was off 
4.6 per cent from that in February of this 
year. 

The J. A. Foster Co. and Tilden- 
Thurber Corp., were among stores re- 
ceiving awards in the recent Providence 
“Spring Fashion Parade” in which 180 
stores participated. The awards were 
based on window displays. The Tilden 
display featured both masculine and femi- 
nine jewelry with the latter brought 
out by a figure in evening costume with 
suitable accessories. Windows were 
judged on points, the elements of lighting, 
fashion and color effects being taken 
into consideration. 
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Mass.-R. |. Retailers Hold 
One Day Convention at Boston 


Boston, Mass.—Discussion of  pro- 
posed watchmakers’ licensing legislation 
featured the afternoon session of the one- 
day convention of the Massachusetts and 
Rhode Island R.J.A., held at the Parker 
House, here, on April 14. No vote ex- 
pressing the position of the association 
was taken. 

Thomas J. Fagan, president of the 
United Horological Association, assured 
his listeners that his organization would 
support the jewelers in any move to se- 
cure licensing legislation in Massachu- 
setts. A licensing bill was introduced 
at the last session of the state legislature 
but was tabled. However, it will be re- 
introduced at the next legislative session 
in 1939, 

L. Blaine Libbey, Milford, Mass., was 
elected president of the association. Others 
selected include Douglas Nathan, Fitch- 
burg. Mass., first vice-president; A. T. 
Wonson, Fall River, Mass., second vice- 
president; John H. Peterson, Needham, 
Mass., secretary, and Frederick W. Bird, 
Boston, ‘treasurer. Arthur Stern, Lynn, 
Mass.; J. Fred Kahl, Pittsfield, Mass.; 
James Kingman, Boston and W. G. Thur- 
ber, Providence, were named to the ex- 
ecutive committee. 

Convention speakers included J. B. 
Wiss, Newark, N. J., who discussed “In- 
stallment Selling,’ H. S. Mosher, of the 
Pinkerton National Detective Agency, 
speaking on the Jewelers Security Al- 
liance and William D. McNeil, president 
of the A.N.R.J.A., whose talk dealt with 
the activities of the national organization. 
Several members of the Boston Study 
Group of the American Gem Society dem- 
onstrated gemological tests. 

A banquet was attended by approxi- 
mately 125 members and guests. 


Defeat Attempt to Restrict Sale of 
Eyeglasses in Massachusetts 


SPRINGFIELD, Mass.—Legislation aimed 
to prevent the sale of eye glasses, frames 
or lenses by anyone but optometrists in 
Massachusetts has been killed. The 
Committee on Public Health has voted 
leave to withdraw after a hearing on the 
proposed measure. 





International Silver Co. Wins Gold 
Award for Packaging 


The International Silver Co., Meriden, 
Conn., was chosen recently for the 
gold award in the miscellaneous group 
of Modern Packaging’s 1937 All Amer- 
ica Package Competition. The award 
was given for the International concern’s 
Revelation roll top silver chest. The prize 
winning unit consists of a wood chest, 
equipped with a rigid transparent top 
which resembles a heavy photographic 
film and has parallel semi-circular ribbing 
at intervals to increase rigidity and give 
light reflection. The top is mechanically 
constructed to act much on the same 
principle as the ancient roll top desk and 
its transparency permits of a complete 
display of the silverware against a shell 
pink prevent-tarnish lustre velvet lining. 
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Install Newly Elected Officers of 
Mass. Horological Guild 


Worcester, Mass.—Clifford N. Barton 
was installed as president of the newly 
organized Guild No. 2, Horological Asso- 
ciation of Massachusetts, April 5. Others 
installed were George Emmond, vice- 
president; Edward Bogage, Jr., secretary, 
and Henry Laventure, treasurer. 

The board of governors installed is 
composed of Henry J. Perrault, W. B. 
Hebert, Sr., H. Sigfrid Johnson, Ray- 
mond Perrault, Richard Culross, and 
R. O. Jacques. Thomas J. Fagan of Bos- 
ton, president of the United Horological 
Association, was installing officer. 

Ulysses N. DeVylder, 70, who for many 
years conducted a jewelry store with his 
son Justin, in Springfield, Mass, died 
April 6, after a lingering illness. 





PITTSFIELD, Mass.—J. Fred Kahl, head 
of the local retail business bearing his 
name, completed 60 years in the jewelry 
trade on April 4. At 14 he went to work 
for F. A. Robins, with whom he became 
a business partner in 1900. In 1920 Mr. 
Kahl took three of his long-time employees 
into partnership with him. 





PARK AVE 


ANCHESTER 


SILVER COMPANY 





REED & BARTON 


SILVER POLISH 


Approved by Good Housekeeping 


A superior polish— made by silver- 
smiths for jewelers’ use and resale. 
Freight now prepaid in U. S. 
jeweler receiving full 100% profit. 
REED & BARTON - Taunton, Mass. 








MASSACHUSETTS 
SCHOOL OF OPTOMETRY > 


Four-Year Day Course 
Fer further information address: 


Administrative Office 


1112 BOYLSTON STREET 
Boston, Massachusetts 





CONCORD 


Stlversmiths 
‘ CONCORD 








in IMustrated Cataleg on request 


WELLS MFG. CO., ATTLEBORO, MASS. 


250 Sterlin 

















WHERE TO BUY 








GRAU & HUBER 


Manufacturing Jewelers 
Diamond Setting 
Special Order Work 
Watch and Jewelry Repairing 
Engraving and Carving 
Of All Kinds 
Founded 1918 
416 CLARK BUILDING 


PITTSBURGH, PA. 
Telephone: ATiantie 1465 








HEEREN & CO. 


SPECIAL ORDER WORK 


GOLD & SILVER 


PLATING 
JEWELRY REPAIRING 


New Lecation 
603 Manufacturers Bidg. 
530 Duquesne Way, Pittsburgh, Pa. 








JEWELRY REPAIRING 
DIAMOND SETTING @ DESIGNING 
SPECIAL ORDER WORK 


BAUER & MUTSCHLER 


405 Clark Bidg., Pittsburgh, Pa. ATlantic 2836 








DIAM*OND SETTING 
JEWELRY REPAIRING 
SPECIAL ORDER WORK 


Prompt service and careful attention given to 
Il orders. 


TRIANGLE 


JEWELRY MFG.CO. 
602 Clark Bidg., Pittsburgh, Pa. At. 7723 








When published in 


THE 
JEWELERS' 
CIRCULAR- 
KEYSTONE 


it automatically becomes an 
official record of the Jewelry 
and Allied Industry. 














PITTSBURGH: 


Lawrence A. Fiscus, retail jeweler, New 
Kensington, Pa., was married April 18. 

Kurt Arnold, Akron, Ohio, has opened 
a jewelry store in the Case and Market 
district. 

Marty Morrow, retail jeweler, Mc- 
Keesport, Pa., has returned from an ex- 
tended vacation in Europe. 


Henry L. Hogue, 516 Clark building, 
and Mrs. Hogue have returned from an 
extensive vacation in Florida. 

Lawrence Biggard, Biggard & Co., Inc., 
Clark building and Miss Ruth Gross, of 
Buffalo, N. Y., are to be married May 29 
in Buffalo. 

Marling Miller, Wallace Miller & 
Bro., Uniontown, Pa., and his sister have 
returned from an extended visit to the 
Pacific Coast. 

Emil Freyer, president Samuel Wein- 
haus Co. wholesale jewelers, Penn Ave., 
has returned to business following an 
extended illness. 

Ben Vey, employee of the Grogan Co., 
Inc., Sixth Ave. and Wood St. has re- 
turned to the store after almost a month’s 
absence due to serious illness. 

L. V. Maxey, Oak Hill, W. Va., has 
opened a retail jewelry store on Main 
St. in that city, which is being operated 
as the Oak Hill Jewelry Store. 

Paul S. Hardy, president, Hardy & 
Hayes Co., Oliver Ave. and Wood St., 
and Mrs. Hardy who are vacationing in 
the far West, expect to return early in 
May. 

W. S. Bickart, Pittsburgh district man- 
ager for I. Ollendorf & Co., wholesale 
jewelers, Clark building, is able to be 
up and around his home following an 
automobile accident. 

Louis Rush, a former retail jeweler of 
Steubenville, Ohio, and later in Wells- 
burg, W. Va., died in Pittsburgh, April 
17. He was a brother of Charles Banov, 
Wheeling, W. Va., jeweler. 

Miss Patricia Keating, daughter of Mr. 
and Mrs. Francis A. Keating, was mar- 
ried April 28 in St. Paul’s Cathedral, this 
city, to Maurice Alexander Smith II, son 
of Mrs. Maurice Alexander Smith, of 
Hifield, Greensburg, Pa. 

J. Loughrey Roberts, John M. Roberts 
& Sons Co., Wood and Diamond Sts., has 
returned to the city from Kentucky, where 
he had gone to look over some new horses. 
“Loughrey” has one of the largest and 
best stables in Pittsburgh. 

A stylishly dressed young lady, dark- 
haired and attractive, got away with five 
rings, set with diamonds and cameos, as 
well as a watch, worth about $200 from 
the diamond department of the Mc- 
Creery & Co. department store. 

An unusually large number of impor- 
tant weddings during March and April 
brought cheer to the retail jewelers on 
Wood St., causing business to make a 
very favorable showing in comparison 
with the low point reached during Janu- 
ary and February. The wholesale jewel- 
ers of the city also report improved con- 
ditions, with larger billings. Diamond 
and watch sales continue to dominate the 
present situation. 





H. L. Kelknap, has started in the 
jewelry business at Stamford (Delaware 
County), N. Y., succeeding the late A. R. 
Sitzer. 
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GRAFNER BROS. 


GENERAL LINE 
VALUE AND ASSORTMENT 
SPECIALIZING 


DIAMONDS 


* 
818 LIBERTY AVE., PITTSBURGH 








PENNWOOD 


Self-Starting 
Electric Numeral 


CLOCKS 





CHIEFTAIN—Walnut No. 705; RETAIL 
shipping wt. 2% Ibs., length 
7%”, height 4”, depth 4”. 
Molded plastic — complete with 


ri $4.95 
THE PENNWOOD CO. 


7525 Kensington St., Pittsburgh, Pa. 
E. R. Treiber, 470 Daniels Dr., Beverly Hills, Cal. 








C. F. HILLEGAS 
Expert Jewelry Engraving 
Ring Carving and Designing 


415A Clark Bidg., Pittsburgh, Pa. 
COurt 6688 





















GOLD and SIILVIER 


Scrap and Wastes 


PUIRCIHASIEID 


Highest cash rates, by as- 
say or over the counter. 
Get cash for your scrap 
promptly. This is the only 
complete gold refinery op- 
erated in this section of 
the country. 


GOLD, SILVER, PLATINUM, alleys 
and KARAT GOLDS, etc., furnished. 


“VERNON-BENSHOFE CO." 


Clark Building Pittsburgh, Pa. 
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296 Workers Give 11,062 Years of Loyal Service to 


International 








A gathering of veteran employes and executives of the International Silver Co. Insets, left: George H. Wilcox, chairman of the board, who ranks 
second in seniority, with a service record of 62 years. Right, B. B. Collyer who has been with the firm for 64 years. 


Average Employment Span 
Is Nearly 40 Years; 
Longest 64 


MERIDEN, CoNN.—In this day of touchy 
industrial relations when capital and la- 
bor often make strange bedfellows, and 
sitdowns and lockouts seem to be the order 
of the day, the International Silver Co. 
comes through with a challenge to any 
industry to equal its remarkable service 
record: 

11,062 years of service by 296 employes 
over a period of 25 years. 

This remarkable record was brought to 
light at a banquet given to senior service 
employes of the Merider and Walling- 
ford plants, April 19, at which prominent 
speakers cited the mutual loyalty existing 
between employers and employes in this 
industry. 

That industrial usefulness is not at an 
end at the age of 40, or any age near 40, 
is conclusively proven by the record of 
this company, which shows that a number 
of its executives, including the chairman 
of the board, and a great many more of 
its most trusted employes, have been on 
the payrolls for an average of nearly 40 
years. 

The chairman, George H. Wilcox, with 
62 years to his credit, ranks second in 
seniority to B. B. Collyer, who has been 
with the concern for 64 years. Among 
other executives with long service is 
George H. Yeamans, treasurer, with a 


61-year record. In many instances son 
has followed father and grandfather in 
employ of International. 

The veterans and the date of their first 
employment follow: 


1874, B. B. Collyer; 

1875, George H. Wilcox; 

1876, Joseph Massicott; 

1877, Daniel Alexander and Gecrge H. Yeamans3; 
1880, Frank C. Young; 

wil William Keenan, W. H. Stannis, Fred Graser 


. echerd ; 
1882, Charles H. Stockder, Charles Ashforth, Samuel 
Harrison, George Graser and Thomas Mottram; 

1883, Carlton Mandeville, W. D. Forbes, Thomas 
Burkinshaw and Edgar S. Hall; 

1 . A. H. Graham; 

1886. Edward Hill, Philip L’Heureux, F. G. Simpson 
and Freder:ck Pretat; 

1887, Wallace Bevan, Joseph DuPlessis, R. F. An- 
drews, Alfred Healy, Frank Hauenstein, W. H. Furniss, 
John R. Cottrill, W. A. Lisee and Fred Blake; 

2 . John F, Cunningham, Wilbur Johnson, William 
7. Edward Stead, William E. Schleiter and Evald 
Thoren; 

1889, James Tully, P. E. Fitzgerald, Arthur Tonge, 
A. A. Parrett, Charles O. Arnold, Henry Norrie, Albert 
Lobb, William Powell, Herbert Taylor, John F. Fitz- 
gerald, Arthur Bartlem and Frederick Skinner; 

1890, Mathew McMahon, Arthur Currier, William 
Dray, William H. Race, James Fennelly, James H. 
Batten, Winfield RK. Coe and Ernest Jeska; 

1891, Henry Carlson, Barney Tully, A. G. Baldwin, 
Robert Hill, Kate M. Condit, Robert R. Kintz, Alex- 
ander Heikie and John Bess; 

1892. Thomas Hart, A. E. D. Stevens, George A. 
Cook. Cather‘ne M. Clark and Max R. Sternberg; 

1893, William G. Snow and Edward Dunphy; 

1894, Arthur C. Gross, C. W. Andrews, Olin Kelsey 
and Kebert Griswold; 

1895. Irving Bampton, William J. Havens, F. N. Wil- 
cox, H. S. Gigley, George E. Smith, George R. 
Charest and N. J. Cossette; 

1896, Ralph Dontigney and Joseph Unwin; 

1897. Frank Tobin, George C. Brewer, William J. 
Moran and Joseph Gelinas; 

18 Arthur D. Leavitt, L. E. Cunningham, Louis 
Harris, Peter McDornell, Edward Tobin, Fred Savage, 
Frank Robinson, Alanson Birdsey. Elizabeth Graham, 
Henry J. Martin, Arthur C. King, Lillian Johnson, 
Em'‘lie A. Bernhard, Eva A. Maquire; 

1899. William C. Curtis, W. Lester Curtis, Richard 
Schaab, Mary E. Lowe. James Scali, Ralph Collett, 
Adelard Lussier, Raymond F. Baker. Charles A. 
Keane, Arthur H. Flint, Cassius Dietz, W. S. Kelsey, 
H. H. Walker and Anna M. Barrett; 

1900. Etta Butler, George B. Stretch, Otto Schiffer, 
Henry Belcourt, Armand E. Hall, Joseph J. Green, Anne 
T. Tobin, Wallace Bradley and H. L. Stevenson; 


an 


1901, Lewis G. Butler, Edward D. Dray, Harriet 
Higby, Charles J. K-ng and P. V. Dowling; 

1902, Stanley Maczarski, James F.’ Shorrock, Joseph 
Kuhta, Frank Skinner, L. E. Boyd, Minnie J. 
Doerschlag, Flora Charest and Raymond Bingham; 

1903, W. Vandenburgh, Andrew J. Anderson, 
John Smith, Wallace VanLeuvon, Thomas McKeon, 
Emma Then, Peter F. Moran, George Devaul, Jerry 
Brangeiro, Richard Donahue; 

1904, A. A. Schipke, F. M. Stevens, Francesco 
DiLucrezia, Arthur F. Smith, John French, Dominick 
Fazzalaro, John Wragg, Frederick Lingner, Leo N. 
Mitchell, William DuTemple and Nancy Cossette; 

1905, Arthur E. Chalker, Louis Kahl, Sr., John 
Leech, George Mayer, Frank Watts, Bessie O’ Rourke, 
William Caffrey, C. H. Watts, W. Nowatenski, A. 
L. Schupback and Harry Semrau; 

1906, Jane Bullis, George H. Edwards, A. B. 
Savage, Michael A. Cunningham, Evarts C. Stevens, 
Leonard D. Ahrens, Nicholas Sinicrope, Charles F. 
Nothnagle, William Oppelt, George Hart, Peter 

ogan, Donald Gaudet, Horace Robinson, Charles 
Zimmerman, William H. Fearn, Thomas Richton, P. 
H. Russell. C. H. Williams and Lorenzo Ciani; 

1907, Florida Green, Arthur Taylor, Max Wenk, 
Lottie A. Washer, Robert M. Silber, Charles Hum- 
berstone, Erv'ng RR. Bushnell, Clarence Garner, 
George W. Holden, Emmet Flanagan and John Mad- 


zick: 

1908, John Duggan, John H. Healy, Willard Gay, 
James F. Ryan, Harriet L. Stead. Helen Keegan, 
William Schwanke, Charles Holland, Adam Jaroszewski, 
Peter Peregrin, John Lombard, F. J. Budinquest, 
Lester A. Nothnagle, Walter Kroeber, William 
Doeker and John Wild; 

1909. Mary Mullins, Lena E. Bradshaw, Theodore 
Nordman, Lester Pardee, Elliot Greiner, Oscar John- 
son, John Darin, Clarence D. 00d: . 
Gebhardt, Arthur W. Theis, Alfred G. Kintz, George 
Berry, Edward F. Sternberg, Harold Hull, A. E. 
Aisthorpe, Lucy Lynes, Robert M. Strobel and George 


fs orn ; 

1910, Edward Hennion, Raymond H. Thompson, 
Ernest Neuman, Alfred Wright, Mabel Mottram, 
Charles H. Miles, Ida L. Schaefer. William E. Tyme- 
son. William R. Anderson, John Gillette, Michael 
Szymaszek, George J. Kilroy. Percy Creswick, Herbert 
J. Reeves, Margaret Hayden, Arthur Spoor, John_C. 
Greenwood, C»swell Birdsey, Will‘am G. Hiller, Eva 
McCarthy. Perry Hyland and Jesse Robinson; 

1011. August Stringer. E. V. Law. Arthur S. War- 
ner, Clayton Young, Dennis Dwyer. Joseph Gorley, 
Harry H. Mudgett, Allan Thompson. May Carney, 
Grosvenor W. Porter, George Macri John Stacey, Ed- 
ward Lasko, Edward E. Stead 2nd Eli Beach; 

1912. Isaac Shapiro. Raymond England. J. F. Cas- 
sidy, Alneck L. Zeitung, Howard P. Stone, Ralph 
Gomez. Joseph McConnell. Theodore Tevendoski, Wal- 
ter Rudolph, Margaret Baldwin. K. H. Young, R. C. 
Munn. Paul Zimmerman. Herman Zimmerman. John 
H. Roslund. Fred H. Hohsen and Mary Dichello; and 

i913. John A. Hutchinson, Floyd Warner, 
Horace Parsons, Anello Monti and E. A. Robinson. 





Eight More Win A.G.S. Title of 
“Registered Jeweler” 


Los ANGELES.—The title of Registered 
Jeweler has recently been conferred on 
the following men by the American Gem 
Society: James L. Chapman, Loring An- 
drews Co., Cincinnati, O.; W. R. Grady, 
Shepard & Grady, Penn Yan, N. Y.; 
W. H. Hartfeldt, Milwaukee, Wis.; 
Richard Juergens and Richard Kanally, 
Juergens & Andersen, Chicago, Ill.; Ern- 
est Rothoeler, W. W. Bugg, Inc., Jackson, 
Mich.; Arthur Schlanderer, Schlanderer 
& Sons, Ann Arbor, Mich., and Walter 
Wigen, J. B. Hudson Co., Minneapolis, 
Minn. 

Harold D. Feuer, New York, exhibited 
some unusually rare stones at a meeting 
of the Newark Study Group, held April 8, 
at Hotel Douglas, Newark, under the 
leadership of Dr. George T. Faust. Dean 
E. H. Kraus gave a lecture on cutting at 
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Idar Oberstein, Germany, at a meeting 
of the Metropolitan Chicago chapter, 
March 6, in the Hotel Sherman, attended 
by 55 persons. Dr. W. D. Shipton led the 
meeting of the St. Louis Study Group, 
April 7, at Washington University. The 
Madison Study Group held a laboratory 
session, April 5, in the Science Hall of 
the University of Wisconsin, under the 
leadership of Dr. R. C. Emmons. 


Canadian Judge Sends Robber to 
Jail for Nine Years 


MonTreEAL, CAN.—Nine years in King- 
ston Penitentiary was the sentence im- 
posed upon Henry Males, 38, by Judge 
O’Connell in County Criminal Court at 
Toronto, on March 28. Males was con- 
victed of armed robbery of Benjamin 
Walker, jeweler, in his office in the Ryrie 
building, Yonge St., when old gold, jewel- 


91 





ry and diamonds to the aggregate value 
of $40,000 were stolen. 

“Men who commit daring robberies 
while armed,” remarked his honor, “have 
murder in their hearts. There is not very 
much doubt you would have used your 
revolver had the circumstances war- 
ranted. Society must be protected from 
such individuals as you.” 


“JEWELRY” FOR ELEPHANTS 


PLAINVILLE, Mass.—Most of the metal 
mesh that Whiting & Davis Co. manufac- 
tures is fabricated into mesh bags, but 
occasionally some theatrical or motion 
picture producer finds a unique use for 
mesh in costumes for the chorus—or suits 
of mail for the warriors. Recently Whit- 
ing & Davis completed an order for 
Ringling Bros. circus for “elephant 
blankets”—seven in number—to adorn 
their mighty pachyderms. Of all the 
unusual uses for mesh, this tops them all. 




















Princess 
DIAMOND RINGS 


for the 


Girl Graduate 
Fine Quality—New Styles 
Excellent Values 


in a price range to retail 
from $25 to $200 


A selection will gladly be 


sent on memorandum 





BALTIMORE, MD. 
& 








SCHULTZ STERLING 


offers 





6 Inch Bread & Butter Plate 


Weighs 30 ozs. pe: Dozen 
$22.50 per Dozen, NET 
Only $264.00 per Gross 


We've made Better Hollowware since 1895 
May we serve you? 


A. G. SCHULTZ COMPANY 
423 E. Lombard Street 
Baltimore, Maryland 








GEM-STONES 


By G. F. Herbert Smith 
An Interesting Authoritative Book 


Comprising 40 chapters and many 

diagrams, plates and tables by an 

outstanding authority. Over 300 
pages. Price $3.00. 
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BALTIMORE 


Mr. and Mrs. Ernest D. Sturmer, 
Easton, Md., have returned from several 
weeks’ honeymoon trip spent in Florida. 

Theodore Overbeck & Son, retailers, 
have moved from 13 W. Redwood St., to 
a larger and more modern store at 212 
Liberty St. 

Work on the jewelry store of Robert 
Burs, 1103 W. Baltimore St., has been 
completed. New fixtures were installed 
after inside alterations. 

The jewelry store operated for many 
years by the late J. M. Goldsborough 
at 4710 Libertv Heights Ave., has been 
taken over by Herbert Stigler. 

R. W. Chapman, R. W. Chapman & 
Co., Portsmouth, Va., is much improved 
after undergoing an operation at King’s 
Daughters Hospital, Portsmouth. 

Leon Engel, of J. Engel & Co., and Mrs. 
Engel have returned after a three week’s 
vacation spent in West Indian and Car- 
ibbean waters aboard the steamship 
Georgic. 

The Schaeffer Jewelry Co., for 23 years 
located in the Exchange Hotel, Mont- 
gomery, Ala., planned to move to new 
quarters in its own building on Commerce 
St., that city, on May 1. 

William Rasche, southern sales repre- 
sentative for Frank W. Smith, Inc., man- 
ufacturers of sterling silver, Gardner, 
Mass., died suddenly at his home, 4 
Augusta Court, Greenville, S. C. 

Emanuel Kohner, of Max Kohner, 
wholesale jeweler, 104 W. Fayette St., 
Baltimore, and Mrs. Kohner have re- 
turned home after vacationing at the 
Waldorf-Astoria Hotel, New York. 

En route home Morris Neiman, Char- 
lotte, N. C., stopped off at Baltimore after 
a trip to New York. While here Mr. 
Neiman informed his friends that he has 
opened a branch store at Florence, S. C. 

The New System Watch Repairing Co., 
has opened a trade shop in the establish- 
ment of the U. S. Jewelry Co., Baltimore 
and Liberty Sts., Baltimore. The concern 
employs three watchmakers who will cater 
exclusively to retail jewelry stores. 

Mr. and Mrs. John A. Kuhn, of Salis- 
bury, Md., recently celebrated the 20th 
anniversary of their wedding. The 
couple came to Maryland 15 years ago 
from Gallipolis, Ohio. They now oper- 
ate one of the largest jewelry stores in 
the down eastern shore metropolis. 

Brown’s jewelry store, Lexington, Tenn., 
was recently moved into the remodeled 
building formerly occupied by the First 
National Bank after five years at a lo- 
cation on the Public Square. The front 
is of carrarra glass with red chromium 
trim. O.R. Brown is owner and manager 
of the store. 

Announcement was made here re- 
cently that Sidney Trott, formerly man- 
ager of Morton’s Jewelry Store, Rich- 
mond, Va., has taken over the manage- 
ment of S. & N. Katz’s Washington store. 
The Katz’s headquarters are in Balti- 


more where the firm operates a chain of - 


jewelry stores. 

Baltimore jewelers are preparing to 
send a large delegation to the annual 
convention of the Maryland, Delaware & 
District of Columbia Retail Jewelers’ As- 
sociation convention to be held during 
May at Wilmington, Del. A meeting was 
held recently at the Lord Baltimore Hotel 
under the sponsorship of H. J. Schwarz 
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at which subjects pertaining to the con. 
vention were discussed. 

Albert S. Smyth of the Albert S. Smyth 
Co., wholesaler, 5 Hopkins Place, Balti. 
more, has returned to his home office 
after a short trip through Central Penp. 
sylvania and West Virginia. B. y 
Shields, southern traveler for the Smyth 
concern, was delayed for two weeks jn 
starting his spring trip due to the illness 
of his wife who recently underwent an 
operation. He left Baltimore the latter 
part of last month to visit the trade jn 
his territory. 

Louis Kaplan, formerly representing 
the U. S. Jewelry Co., wholesaler jewel- 
ers, Baltimore and Liberty Sts., Balti- 
more, in the Washington, D. C., territory 
is now covering Baltimore for the same 
concern. Fritz Lowenson who previously 
called on the Baltimore trade for the 
U. S. Jewelry Co., is now covering Wash- 
ington, D. C., for the same house. This 
concern was erroneously mentioned in a 
previous issue as the United States 
Jewelry Co. The correct style is the U. §. 
Jewelry Co., of which Harry E. Baumohl 
and Louis Kaplan are the owners. 





Management Congress at National 
Capital Next September 


WasHINGTON, D. C.—Business manage- 
ment’s difficulties with government, labor 
and the consuming public, will be dis- 
cussed at the seventh annual Manage- 
ment Congress when it convenes here next 
September. Various aspects of distribu- 
tion will also be discussed in talks by 
leaders in this highly specialized field of 
business operation. 





Coleman E. Adler, Veteran Jeweler, 
Dies in New Orleans Hospital 


New Or.eaAns, La.—Coleman E. Adler, 
president and founder of the firm of 
Coleman E. Adler & Sons, Inc., jewelers, 
722 Canal St., this city, died at the Hotel 
Dieu Hospital, recently at 70. 

Ill for 60 days, an operation was per- 
formed and the complications which fol- 
lowed, were given as the cause of his 
death. Funeral services were conducted 
at the family residence, 2113 St. Charles 
Ave., and interment was made in Met- 
airie Cemetery. 

Born in northern Alabama in 1868, Mr. 
Adler went to New York City as a young 
man, where he became associated with 
a jewelry manufacturing company and 
a few years later, became a partner in 
a diamond importing firm. Coming to 
New Orleans in 1897, he founded a year 
later the jewelry business which bore his 
name until his sons became affiliated with 
him. The title was then changed to 
Coleman E. Adler & Sons, Inc., and he be- 
came president of the new corporation. 

No material changes are anticipated in 
the corporation as his sons, Milton 
and Walter P. Adler plan to carry on the 
business. 





The business of the Copeland Jewelry 
Co., Palestine, Tex., was recently incor- 
porated, with J. D. Boyd, Jr., becoming 
manager, succeeding J. Lee Bilberry, who 
has occupied this position for two years. 
Mr. Bilberry has entered the private law 
practice in Palestine. 
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and the SOUTH: 


Va.-N.C. Associations Hold Joint 
Meeting at Old Point Comfort 


Otp Point Comrort, VaA.—Meeting 
jointly, jewelers from North Carolina 
and Virginia gathered here on April 10 


through 12. 5 

The first business session was opened 
Monday morning, April 11, by Harry 
George, Jr, president of the Virginia 
R.J.A. The address of welcome by Col. 
William R. Nichols, C.A.C., was ac- 
knowledged by Norman Ingle, president 
of the North Carolina R.J.A. 

George Barclay, who later conducted 
a gemological show, discussed in a short 
address “Advertising for a Jeweler by a 
Jeweler,” giving his listeners many ex- 
cellent suggestions. The work of the 
Jewelers’ Publicity Committee was out- 
lined by William D. McNeil, president 
of A.N.R.J.A., who explained the good 
being accomplished by this movement and 
urged jewelers to give it their support. 

At the concluding joint meeting on 
Tuesday, with Mr. Ingle presiding, Paul 
Monohon, of Krementz & Co., spoke on 
“Merchandising at a Profit,” from which 
his listeners gained many helpful sugges- 
tions. “The Horological Society of Vir- 
ginia and What It Means to You” was 
the theme of an address by Theron O. 
Sowers, president of the organization. 
Other speakers at the joint meetings were 
C. O. Goodrich, who discussed “The Re- 
pair Department and Its Possibilities,” 
and S. L. Styles, who outlined the oper- 
ations and purposes of the Jewelers Se- 
curity Alliance. 

Each of the State associations held its 
own meetings at which resolutions were 
approved and officers elected. No place 
was selected for next year’s convention 
because of the fact that an invitation will 
be extended to the South Carolina R.J.A., 
to make it a tri-State meeting. 

The North Carolina jewelers elected 
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the following: Ernest Neiman, president; 
Harry Matthew, first vice-president; 
Frank Selig, second vice-president; Wil- 
liam G. Frasier, Jr., third vice-president, 
and James M. Fox, secretary-treasurer. 
Norman Ingle and C. F. Neese were 
chosen to the Executive Committee. 

All officers of the Virginia association 
were re-elected including Harry George, 
Je., president; C. F. Lauterbach, first 
vice-president; S. M. Swartchild, second 
vice-president; G. W. Johns, third vice- 
president, and H. N. Cloutier, secretary 
and treasurer. Leo Henebry, M. R. D. 
Brown and F. L. Moose were renamed as 
members of the Executive Committee. 

The entertainment features of the con- 
vention included a trip to Mariner’s Mu- 
seum, Langley Field, and Fort Monroe, a 
boat ride to the Virginia Capes through 
Hampton Roads, a dance and a banquet 
and ball. 





President of Virginia Horological 

Association Names Committees 

NorFoLK, VA.—At a supper-meeting of 
the Horological Association of Virginia, 
April 5, President Theron O. Sowers an- 
nounced two committees. ‘The nominat- 
ing committee is composed of L. R. Hack- 
man, H. C. Denlinger and D. W. Gaskins 
while those named to the legislative com- 
mittee include W. Camp Shelly, Richard 
V. Bailey, John B. Hawkins and Mr. 
Sowers. Louis Waldman discussed fig- 
uring diameters of wheels and pinions. 

Orville R. Hagans, executive secretary 
of the United Horological Association of 
America, will address a supper-meeting 
of the Virginia organization on Friday 
night, June 3, at 321 Granby St., this city, 
to which jewelers and others interested in 
better timekeeping are being invited. Mr. 
Hagans will illustrate his talk with sev- 
eral films. 


Md.-Del.-D.C. Jewelers Ready for 

Meeting at Wilmington May 8-9 

WILMINGTON, DeL_.—Plans have been 
completed for the 24th annual convention 
of the Maryland - Delaware - District of 
Columbia Jewelers Association to be held 
here at the Hotel DuPont, May 8 and 9. 

The first day’s activities will be con- 
fined to the reception and registration of 
delegates, a boat ride on the historic 
Delaware River in the afternoon and a 
dinner in the DuBarry Room of the con- 
vention hotel at night. 

Business of the convention will be trans- 
acted at two sessions on May 9, the 
morning’s deliberations beginning at 10 
o'clock with an address by Joseph T. 
Montgomery, president. This will be fol- 
lowed by talks from Arthur E. Man- 
heimer, president, National Wholesale 
Jewelers Association; Dr. Samuel G. Gor- 
don, mineralogist, Academy of Natural 
Sciences of Philadelphia, and Wilson A. 
Streeter, president of Bailey, Banks & 
Biddle Co., and regional vice-president of 
A.N.R.J.A. 

Following luncheon, at which Mayor 
Walter W. Bacon of Wilmington will be 
the guest speaker, the delegates will re- 
turn to their business deliberations, open- 
ing the session with an address by 
William Gibson, president, National As- 
sociation of Credit Jewelers. He will be 
followed by William D. McNeil, president 
of A.N.R.J.A. 
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for the Trade 
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Watch Repairers for the better 
trade since 1910. 

References from best concerns in 
the trade. 
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DRESS-UP WINDOWS 
With New Valances, 
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INEXPENSIVE 
Send sizes with sketch 
Give Color for samples 
ESTIMATE. 

NO OBLIGATION 
Camden Artcraft Co. 
160 N. Wells 
CHICAGO 





CHICAGO: 


Fritz Fromm, Baldwin, Miller & Co., 
Indianapolis, transacted business in Chi- 
cago recently and visited with friends. 

Clifford McLane, jewelry buyer for 
Benj. Allen & Co., spent 10 days in New 
York and the eastern markets last month. 

C. H. Van Pelt, F. H. Noble & Co., 
returned last month after a vacation spent 
in Florida, accompanied by his wife and 
daughter. 

Sam Marks, wedding ring manufac- 
turer and Mrs. Marks, returned to Chi- 
cago after spending four months in Ari- 
zona and Texas. 

Handy & Harman, smelters and re- 
finers, announce the opening of a Chicago 
sales office at 20 W. Wacker Drive for 
service to the trade in the Chicago area. 

George Flemming, representing Bojar 
Co., Providence, who had quarters in 
Room 1104, Heyworth building, is now 
established in new quarters in Room 
1314A., 

The Consolidated Silver & China Co. 
is a new business recently established in 
Room 1211 Heyworth building with Hy- 
man Hatowski and Morry Marcus as 
proprietors. 

An air conditioning and humidifving 
system has been installed in the Jewelers’ 
Clubrooms located in the Pittsfield Build- 
ing. This system is the most complete so 
far installed in Chicago. 

The A. T. Cross Pencil Co., Providence, 
R. I., announces that E. R. Rodriguez, 123 
W. Madison St., long identified with the 
pen and pencil business, is now represent- 
ing them in the Mid-West. 

The Chicago Credit Tewelers Associa- 
tion held its annual dinner-dance at the 
Congress Hotel on the night of April 3. 
There was a large attendance, splendid 
entertainment, and souvenirs for the 
ladies. . 

Harry Kolberg and his brother Arthur 
Kolberg of the Pioneer Watch Case Co. 
who have just completed their new mod- 
ern factorv at Mt. Vernon, N. Y., spent 
several days in Chicago last week, 

Fred C. Minuth, Boyden-Minuth Co., 
accompanied by his wife, sailed April 16 
on the Rex for a tour of Europe, visiting 
Italy, Germany, France and England. 
They expect to return on the Europa ar- 
riving in New York July 25. 

Ross Atkinson and Lowell Holligan of 
the Hamilton Watch Co., Lancaster, Pa., 
joined their local representatives, Jack 
Keenan and Ray Philip here last month 
for the distributors conferences in Chi- 
cago and Middle West cities. 

Fred Gottlieb, Frederick M. Gottlieb 
& Co., returned to his Chicago office in 
Chicago last month after spending six 
weeks visitiny the diamond markets in 
Amsterdam. While in Holland, he also 
visited his mother and family. 

Fox & Wexler, jewelry manufacturers, 
have discontinued the business under that 
name in Room 1119, Heyworth building, 
and are now operating in larger quarters 
in Room 1106, under the name of the As- 
sociated Jewelry Mfg. Co., Inc. 

Simon Michelson, for 12 years asso- 
ciated with the Emanual Maltz Co., died 
Monday, April 11, at the age of 59, at 
his home in Paducah, Ky. At the time 
of his death, Mr. Michelson was operat- 
ing stores in Cairo, Ill. and Paducah. 

The Arsea Sales Co., manufacturers’ 
representative, operated for the past 
several years under the partnership of 
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Herman Rubin and Max Cohn, has been 
dissolved. Mr. Rubin is now located in 
Room 1411, Heyworth Building and Mr 
Cohn in Room 1604. : 

Late in the afternoon of April 22 Frank 
A. Moran, representative for J, F 
Sturdy’s Sons Co., with headquarters at 
31 N. State St., suffered bruises and the 
loss of his samples when he was slugged 
and robbed as he was leaving the offices 
of S. Buchsbaum & Co., 243 E. Huron $t. 

The Olsen & Ebann Jewelry Co. which 
conducts a number of credit jewelry stores 
in Chicago and nearby cities, has opened 
its newest establishment in Michigan City, 
Ind. A pre-view of the store which is 
equipped with modern fixtures, was held 
on April 20 and the opening sale started 
the following Saturday. 

Sam Grossman, who recently moved his 
headquarters from Room 1315 to Room 
1107 in the Heyworth building, and his 
wife spent Easter vacation at his old home 
in Canada. From there, he went East 
to visit Swartz Jewelry Co. at Buffalo, 
N. Y., and W. & H. Jewelry Co. at 
Providence, whom he will represent in 
the Chicago territory. 

Tom Stanek, who was associated with 
the business of Graff & Stanek for 34 
years, president and treasurer of the com- 
pany, since the death of H. C. Graff two 
years ago, severed his connections with 
this company on April 1 and has opened 
a business in Room 801 of the Heyworth 
building. He will specialize in diamonds, 
diamond mountings and diamond jewelry. 

Earl Stamm, who has been associated 
with the watch industry in Chicago for 
the past 25 years and has been with the 
Elgin National Watch Co. for the past 
several years, was married, April 18 to 
Mrs. Ethel Hess. 

Gold monogram-adorned leather con- 
tainers with annual baseball passes for 
the American League Baseball Associa- 
tion were presented at the opening of the 
season at Washington, to President and 
Mrs. Roosevelt and Vice-President Garner 
and Mrs. Garner and Mrs. Calvin 
Coolidge. The Chicago Monogram 
Works had the contract for the ninth year 
to furnish the monograms. 

The Chicago Jewelers Bowling League 
closed its season on Wednesday night, 
April 20, after 84 games played since last 
September and the $500 in prize money 
was distributed to teams and individuals. 
D. Robins, of the Finkelman Diamond Co., 
finished first with an average of 191 for 
the season. The teams, with games won 
and lost, finished as follows: J. Ed. 
Trebing Co., 62-22; Finkelman Diamond 
Co., 56-28; Benj. Allen & Co., 45-39; The 
Ball Co., 41-43; Tillyer Lens, A. C. Co., 
39-45; Ful-Vue, A. O. Co., 37-47; Fort 
Dearborn Mercantile Co., 30-54; A. C. 
Becken Co., 26-58. 


OHIO WATCHMAKERS’ ASSN. ELECTS 

CLEVELAND, O.—Lee E. Luce, watch- 
maker at Hohenstine’s jewelry store, Co- 
lumbus, was elected president of the Ohio 
State Watchmakers’ Association at the 
annual convention, held here, recently. 
Other officers elected were: Walter Raab, 
Toledo, re-elected vice-president; Leslie 
W. Heimberger, Columbus, secretary and 
treasurer; William Funk, Cincinnati, 
sergeant-at-arms, and W. C. Johnson, To- 
ledo, and William Rife, Dayton, members 
of the board. 
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Illinois Watch Case Co. Has Golden Anniversary 


Eoin, ILL.—Walking into his office on 

ril 12, following an absence of three 
weeks from this city, Louis C. Eppenstein, 
resident of the Illinois Watch Case Co., 
was agreeably surprised to find himself 
the center of a 50th year anniversary 
celebration. This year the concern, of 
which he is the head is observing its gol- 
den jubilee in Elgin, having located here 
in 1888, two years after the business was 
started in Chicago. 

Officials and co-workers at the plant, 
together with Mrs. Eppenstein, taking ad- 
yantage of Mr. Eppenstein’s absence from 
this city, had his office completely re- 
decorated and re-furnished. In place of 
the former furniture he found modernistic 
furnishings, freshly painted walls and 
new and colorful linoleum. The entire 
room was made even more colorful by 
the numerous baskets of flowers, all gifts 
from business associates and friends. He 
was also the recipient of many messages 
of congratulations. 

Coming here 50 years ago, the factory 
was opened at Dundee and Slade Aves., 
where it is still located. Since then, how- 
ever, buildings have been enlarged and 
new equipment added. Besides watch 
cases, the company through its subsidi- 
aries, the Elgin American and Clarice 
Jane units, produces cigarette cases, com- 
pacts, ladies’ toilet sets, men’s military 
sets and novelties. 

The Illinois Watch Case Co., was 





LOUIS C. EPPENSTEIN, PRESIDENT 


founded by the late M. C. Eppenstein and 
the active management of the business 
has since remained with the family. The 
present executive staff, which is headed 
by Mr. Eppenstein, consists of A. D. Ep- 
penstein, vice-president; Harry E. Gilles, 
general superintendent; Harry J. Osborne, 
assistant superintendent; M. L. Vogel- 
man, sales manager; J. Howard Jerome, 
comptroller; Richard Lawton, manager, 
Chicago office, and George Kochis, man- 
ager, New York office. 





Illinois Jewelers Prepare for Conven- 
tion at Elgin May 9-10 


Extcin, Itt.—The Illinois R.J.A. con- 
vention, to be held here May 9 and 10, 
will include an address by Joseph C. 
Spies of this city, president of the Illinois 
Federation of Retail Associations. Con- 
vention headquarters will be in the Fox 
Hotel, but business sessions will meet at 
the Union League Club. 

Other speakers include Judge Harry C. 
Daniels of Elgin and Leroy Mote, attor- 
ney, who will explain the Robinson-Pat- 
man Act and other laws affecting the 
jewelry industry. The delegates will be 
taken through the factory of the Elgin 
National Watch Co., and as guests of the 
concern will enjoy a dinner dance at the 
Elgin Country Club. At a luncheon on 
the last day the visitors will be guests of 
the Elgin American Mfg. Co., followed 
by a trip through this concern’s plant. 
Ladies will also be taken on a drive 
through the Fox Valley. 





AMES CONTROLS JEWELRY AUCTIONS 


Ames, IA.—The city council has passed 
an ordinance providing for the regulation 
and licensing of auction sales of jewelry 
and allied merchandise. The measure 
provides that an application for license 
must be filed, wherein must be stated 
whether any additions have been made 
within 40 days to the stock to be sold; 
whether any will be made to the stock 
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listed in the required inventory; whether 
the applicant has held any other auctions 
within a period of five years, and other 
information. 





Chicago Jewelers Association Plans 
Golf Outing for June 9 


CHICAGO, ILL.—The last luncheon of the 
Chicago Jewelers Association until next 
fall was held in the Sherman Hotel, April 
21, attended by 75 members with Presi- 
dent John G. Leiner presiding. Chair- 
man R. S. Hulbert of the golf committee 
announced that the annual all-day golf 
outing would be held on June 9 at the 
Elmhurst Country Club. The Clinton 
Watch Co. was elected to membership. 
In May, date to be announced, the annual 
election of officers will take place at a 
dinner meeting. Following the business 
session those present were entertained 
with a few songs from Snow White by 
the girl who supplied the voice effect for 
the picture. 


Lone Bandit Escapes After Robbing 
Detroit, Mich., Jewelry Store 


Detroit, MicH.—The jewelry store of 
Hugh Connolly & Son, Inc., this city, was 
held up by a lone bandit shortly before 
6 p. m., April 8, and robbed of jewelry 
estimated to be worth $16,000. 

While the street was crowded with 
pedestrians, the bandit entered the place 
and inquired about a watch. Drawing a 
pistol, the thief held the clerks at bay 
while he filled a paper shopping bag with 
watches, rings and miscellaneous pieces 
of jewelry. In 10 minutes he had com- 
pleted his raid, walked out the front door 
and disappeared. 








C. G. Anderson, watchmaker for Joe 
Goldman, Inc., Milwaukee, Wis., jewel- 
ers, recently became associated in the 
same capacity with Bloedel’s Jewelry, 
Inc., 200 E. Wisconsin Ave. 


95 


WATCH DIALS 
REFINISHED 


: RESTORING 
co go” ? * . 
Beauly & Officiemcy 





ESSENTIAL T THE MODERN WATCH 
O.41-7, 41-11 -mo))-V ame) -1-) 
Heyworth Bidg., Chicago, Ill. 

Alfen Bidg. 315 W. Sth St. 
Dallas, Texas Los Angeles, Calif. 

Clark Bidg. Seaboard Bidg. 
Pittsburgh, Pa. ttle, Wash. 











McRAE & SHAW 
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PRO-TEX-SIL prevents tarnish 


Repeat business from leading stores 
proves its effectiveness. 

GET ACQUAINTED OFFER 
With initial order for 1 dozen Pro-Tex- 
Sil at $7.20 we will include 2 extra 
bottles without charge if this ad is 
mentioned when ordering. Satisfaction 
guaranteed. 

WELMAID MANUFACTURING CORP’N 
Dept. 2, 564 W. Randolph St., Chicago, il. 











PETER HENRY & SON 
WATCH CASE REPAIRING 
GOLD AND SILVER REFINING 


Prompt Service, Maximum Returns 
610 Glenn Bidg., Sth & Race Sts., Cincinnati, Ole 
Give us a trial. 











Acme WATCH CO. 


5S S.WABASH AVE. CHICAGO 
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16 size Open ¥Face| NEW MATERIALS 
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73, $1.25—153 $1.75 | for all watches. 
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Where to Buy 
IMPORTED 
China and Glass 





JUSTIN THARAUD, Inc. 
129 Fifth Ave., New York, N. Y. 


MYOTT SON & CO., England 
ROYAL..BAYREUTH CHINA, Bavaria 
CHATEAU CHINA, Czechoslovakia 
FRANCISCAN WARE, Gladding McBean & Ce. 








Wedgwood Ware 


Bone China Dinnerware, Queensware 
Jasper and Black Basalt 
Trade-Mark WEDGWOOD 


Josiah Wedgwood & Sons, Inc. 








162 Fifth Avenue, New York City 





ROYAL DOULTON 
English Bone China and Earthenware 
THOS. WEBB & SONS 
Hand made English Crystal 
IRISH BELLEEK 
The original production 


WH. S. PITCAIRN CORPORATION 
104 Fifth Ave. 


New York, N. Y. 





FINE Anes CHINA 


Famous the World Over 


Available from New York 





Stocks 
ROSENTHAL CHINA CORP., 149 Sth Ave., New York 





CHINA AND GLASSWARE 
ESPECIALLY FOR JEWELERS 


im stock for immediate delivery. Great 
variety of patterns and designs. 
tre your urgent orders. 


PAUL A. STRAUB & CO., Inc. 
Importers, 105-107 Fifth Ave., New York 





ROYAL CAULDON and COALPORT 


China and Earthenware 
ROYAL CROWN DERBY CHINA 
Service plates and short lines 


WOOD & SONS EARTHENWARE 
GIBSON & SONS TEAPOTS 


EDWARD BOOTE 233 22" °T: 


NEW YORK, N. Y. 
SHORT LINES—SERVICE PLATES 
Dinnerware from the 
Heinrich & Co. and 


Winterling Factories 
FROM NEW YORK STOCK 


Heinrich and Winterling, Inc. 
48 W. 23rd St. New York, N. Y. 


W. E. LINDEMANN 


GLASS 








CANDELABRA CANDLESTICKS 
STEMWARE DECANTERS 
VASES BOWLS 
GIRANDOLES LAMPS 

FROM STOCK 


225 FIFTH AVENUE, N. Y. 
THEODORE HAVILAND 


FINE FRENCH CHINA 
BOOTHS, LTD. 

JOHN MADDOCK & SONS 
English Earthenware 
“GENUINE QUIMPERWARE” 
All in New York Stock 
THEODORE HAVILAND & CO., ine. 
26 W. 23 St. New York 




















In the Field of Advertising 
and Trade Promotion 








The A. T. Cross Pencil Co., Providence, 
R. I. has restyled its line of pencils to 
meet demand for steriing and gold filled 
grades. The line, displayed on lacquered 
stands with pastel velvet background, 
holding 12 pencils each, is notable for its 
designs and workmanship and is ade- 
quately presented in a new color catalog. 
Since the passing of Walter R. Boss Jast 
year, the business is being conducted by 
his two sons, Walter R., Jr., and Ellerv 
A. Boss, the former in charge of sales and 
styling and the latter in charge of pro- 
duction. 

The contest to name the new R/B 
ratchet, which is the feature of the watch 
bracelet, newly developed by Bruner-Rit- 
ter, Inc.. New York, has attracted an 
avalanche of suggestions from virtually 
every state in the Union. Only retail 
jewelers and their employees are eligible 
to compete for the $1,000 in cash awards 
which will be distributed to the successful 
contestants. The competition closes on 
May 5 and Bruner-Ritter expects to mail 
checks in June to the winners. 

% # & 


A new 24-page catalog has just been 
issued by the Central Watch Material & 
Supply Co., Inc., Philadelphia, Pa., featur- 
ing watches, watchcases and watchmak- 
ers’ tools and materials. Jewelers desir- 
ing a copy may obtain one upon request. 


The Longines-Wittnauer Co., New 
York, announced last month that it had 
signed for news broadcasts Dr. Preston 
Bradley, regarded by Chicagoans as one 
of the ablest commentators on world 
events. The news program is broadcast 
over station WBBM, Chicago, on Sun- 
days from 1 to 1.30 p.m. It will continue 
for the entire spring watch selling season 
and be resumed early in the Fall. 


Walter Lampl, New York, has designed 
a novel cross, in which when held to the 
light may be seen the Lord’s Prayer 
through a tiny crystal, set into its center. 
Of Gothic design, it is strung on a deli- 
cate chain, and comes in two sizes, one 
being one and three-quarter inches high 
and the other two inches in height. 

* * 

Ingersoll-Waterbury Co. is distributing 
as its newest dealer help, a window dis- 
play standing four feet high and four 
feet wide. The display on which can be 
shown watches and clocks has a maroon 
background and yellow letters, and comes 
complete with dummy watches, ready for 
installation. 


An explanation of the “place setting” 
plan of selling sterling silver, together 
with dealer helps in the form of news- 
paper mats and an attractive folder to be 
distributed to consumers, have _ been 
widely distributed by the Gorham Co., 
Providence, R. I. The explanatory an- 
nouncement outlines three ways of oper- 
ating the place setting’ plan and also 
illustrates the newspaper mats which the 
silver concern has prepared. The folder 
can be imprinted with the jeweler’s name. 
The new arrangement of pricing and the 
descriptions of the “purchase by place” 
outlined in the folder, clearly and simply 
explain the plan to prospects. 

* * * 


A folder showing its Spring and Sum- 
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the General Time Instruments Corp., La 
Salle, Ill. This “parade to greater prof- 
its” broadside illustrates and describes 
new displays, assortments, promotions and 
national advertising and models. 

a 


An unusually attractive booklet has 
been conceived by the R. Wallace & Sons 
Mfg. Co., Wallingford, Conn., to intro- 
duce its Personality pattern in flatware. 
The brochure illustrates and describes 
how “silver shod” spoons are made, and 
outlines the national advertising cam- 
paign being conducted for this Pattern, 
together with dealer aids and the “Fas- 
cination” chest designed for this newest 
flatware creation. Each window contains 
seven display cards playing up the idea of 
“personality’’ in milady’s possessions, 

* o£ & 


A broadside illustrating the national 
advertising 1847 Rogers Bros., Interna- 
tional Silver Co., Meriden, Conn., is doing 
for its flatware patterns, First Love, Loye- 
lace, Marquise and Sylvia, in which Rosa- 
lind Russell, M-G-M_ star, is featured, 
has been issued by the concern. The 
broadside al:o advertises a 50-piece set 
in the bridal chest at a special price. 


For the May and June gift occasions, 
Art Metal Works, Inc., Newark, N. J,, 
are supplying jewelers with ingenious 
merchandising aids for the selling of Ron- 
son lighters. These include four colorful 
windew and counter cards, one picturing 
a bride and bridegroom, another a brides- 
maid and usher, the third a graduation 
boy and girl and the fourth a jovial dad 
consulting the calendar for Father’s Day, 
June 19. Each stands on dummy gift 
boxes carrying Ronson gift suggestions. 

* * * 

Gemex Co., Newark, N. J., has issued, 
as a merchandising help to jewelers, a 
four-page folder, carrying a human in- 
terest story to illustrate how broken finger 
nails and shattered hopes can be avoided 
if milady has her wrist watch fitted with 
a Gemex bracelet, equipped with the 
Gemlock finger-tip action buckle. The 
ease with which the buckle is operated is 
illustrated in the booklet, on the last page 
of which are pictured five Gemex brace- 
lets for men and women. A space for 
the dealer’s imprint is also provided on 
the last page. 
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T. G. HAWKES & CO. 
CORNING, N. Y. 








LENOX CHINA 
SERVICE PLATES 
DINNERWARE 
NOVELTIES 
Made in America 
Trenton, N. J. 
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Trade Practice Act May Aid 
Small Dealers, Lawyer Tells 
Nebraska R. J. A. Convention 


Lincotn, Nes.—Optimism, marked by 
the largest attendance in recent years, 
was the keynote of the convention of the 
Nebraska R.J.A., held here April 3 and 
4, The more than 100 members who were 


present were unanimous in voicing the 


opinion that business in 1938 would show 
a decided trend upward. 

Principal speakers at the convention 
were Lloyd J. Marti, Lincoln attorney, 
who discussed the Nebraska fair trade 
act, the Nebraska unfair practices act, 
and two federal measures; and H. S. 
Mosher, chief of the criminal division of 
the Pinkerton National Detective Agency. 

Mr. Marti said the legislation may, 
and probably will, tend to increase the 
cost of commodities to the consumer. The 
speaker expressed the belief that the fair 
trades act was constitutional. He said 
the unfair practices act had not been 
ruled upon yet by a court of final appeal, 
but that the law’s definition of cost was 
not sufficiently clear. 

“If these recent laws,’ he said, “are 
enforcible and are enforced, a small in- 
dividual dealer will be in a better posi- 
tion to compete with his larger competitor.” 

Mr. Mosher outlined the methods of 
the sneak thief and the holdup and 
urged jewelers to keep their doors locked 
until jewels had been distributed in show 
cases. 

William S. Putters, Norfolk, was elected 
president to succeed Walter J. Gardner, 
this city. Charles J. Stiastny, also of Lin- 
coln, was re-elected secretary for the third 
consecutive term. Oscar Homann, Omaha, 
and Mr. Gardner were named to the 
executive committee. Omaha was selected 
as the next convention city. 

Other speakers on the convention pro- 
gram were Otto H. Zumwinkle, secre- 
tary of the Nebraska Manufacturer’s As- 


sociation, who discussed “Advertising 
The Nebraska White Spot”; Tinley L. 
Combs, Omaha, former regional vice- 


president of the A.N.R.J.A.; Mayor Oren 
§. Copeland, of Lincoln; and H. J. Gram- 
lich, vice-president of the Lincoln Cham- 
ber of Commerce. 

The annual Ku-Ku party, staged by the 
jobbers and manufacturers, ended the 
convention Monday night, April 4, at the 
Lincoln hotel. Approximately 175 jew- 
elers and their wives attended the dinner 
dance. The wives were entertained at a 
dinner and informal evening on April 3 
while association members were guests of 
the Lincoln retailers at a stag party. 





ELGIN LAUNCHES SALES CAMPAIGN 


A “triple phase” graduation campaign 
for the approaching graduation season 
was recently launched by the Elgin Na- 
tional Watch Co. The major phase of 
the campaign is featured in a group of 
popular magazines such as The Satur- 
day Evening Post, Collier’s Time, ete. 
This is supplemented by a campaign 
directed especially to women and appear- 
ing in The Ladies Home Journal and 
Good Housekeeping magazine. A third 
campaign, entirely different, reaches 
jewelers’ customers and prospects through 
the pages of The Atlantic. As tie-in ma- 
terial Elgin has issued a folder featuring 
18 of its models, two movie slides and 15 
newspaper advertisements which are dis- 
tributed free. 
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LOS ANGELES 


A meeting of the Gemological Society 
of Los Angeles was held recently at the 
William Penn Hotel. Mr. James Kazan- 
jian, dealer in colored stones, spoke on 
“colored stones.” 

An English silver department was re- 
cently opened at Brock & Co.’s Los An- 
geles jewelry store. It is judged by ex- 
perts to be one of the foremost collections 
of its kind in America. 

The Harold Nadelle Co., credit jewel- 
ers, 113 W. 9th St., have opened a branch 
store at 521 S. Spring St., Los Angeles. 
Harry Tobey is in charge. He was for- 
merly with the Master Jewelers of 
Chicago. 

Aaron Thorne, western sales manager 
of the Gruen Watch Co., was visited last 
month b» T°viah Sachs, vice-president, 
and Frank Smith, advertising manager 
of the company. They were in Los An- 
geles to arrange the new Gruen radio 
show, a half-hour’ broadcast each 
Wednesday. 

The Los Angeles Guild of the Horo- 
logical Association of California has 
elected the following as officers for the 
ensuing year: J. McAuliffe, chairman; 
John J. Nooyen, vice-chairman; S. Levin, 
secretary, and Fred Palm, treasurer. The 
names were announced at a meeting re- 
cently, at which Arthur H. Dibbern, ex- 
ecutive secretary of the California R.J.A., 
was guest. 

The J. Herbert Hall Co., jeweler, held 
the formal opening March 31 of its new 
permanent home at 420 E. Colorado St., 
Pasadena. J. Herbert Hall, president of 
the concern, received on the opening day 
floral pieces and messages of congratula- 
tion and good wishes from trade asso- 
ciates and local business houses. This 
business was started in 1899 and the store 
it now occupies is regarded as one of the 
finest on the Pacific Coast. 


Merchandising Clinic Planned for 
N. Y. State Meeting in Albany 


ALBANY, N. Y.—Anticipating one of the 
best conventions in the history of the 
New York State R.J.A., the committee ar- 
ranging for this year’s meeting, which 
will be held at the Hotel Ten Eyck, here, 
May 16 and 17, announced several fea- 
tures on the forthcoming program. 

One of these highlights will be a mer- 
chandising clinic in charge of Paul W. 
Monohon of Krementz & Co., the after- 
noon of May 16. This will be an open 
meeting because it is felt that jewelers 
usually gain more from a _ discussion 
among themselves than listening to an 
address. Assisting Mr. Monohon at this 
clinic will be E. M. Baringer, Glovers- 
ville; Fred W. Roedel, Utica, and R. G. 
Scheer, Rochester, who is president of 
the association. 


Obtituartes 


Louis OPPENSTEIN, 63, eldest of the 
four brothers who have operated as Op- 
penstein Bros., in Denver and later in 
Kansas City, Mo., for nearly 50 years, 
died April 15, at his home of a heart at- 
tack. He attended business the same day 
and had not complained of illness. Mr. 
Oppenstein had other interests, princi- 
pally real estate, and for many years was 
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active in local politics, public service and 
Jewish charities. 


Dan S. Park, 79, who established the 
retail jewelry business bearing his name, 
in Cheyenne, Wyo. in 1907, died March 
21 at the home of a son in Los Angeles, 
Cal., where he had been visiting since 
last November. Mr. Park entered the 
jewelry business at Chillicothe, Mo., in 
1877, at the age of 18. He later had 
stores in Texas and Denver, Col. A son 
Walter, was associated in business with 
the deceased. 


James A. Hopce, retired jeweler, of 
Providence, died April 18 in his 64th 
vear after an illness of about a week. 


JaMEs N. SWEET, 91, one of the oldest 
residents of Attleboro, Mass., died at his 
home in that city, April 19. Mr. Sweet 
spent his entire lifetime in the jewelry 
industry as tradesman, foreman and ex- 
ecutive in various factories. The later 
years of his life were spent with the J. F. 
Sturdy Company, of North Attleboro. 
Among his survivors is a grandchild, 
Miss Janet Blake, daughter of William 
H. Blake, secretary of the New England 
Manufacturing Jewelers and Silversmiths 
Association. 


FRANK W. Peacock, 69, son of Elijah 
Peacock, a founder of the C. D. Pea- 
cock Jewelry Co., Chicago, died April 25. 
He was engaged in private real estate as 
trustee of the Elijah Peacock estate. 


Joun M. FisHer, 85, jeweler at Dayton, 
Ohio, for the last 45 years, died April 5, 
at his home, 933 Riverview Ave. 


Leopotp RAKosI, 67, who was a jew- 
eler for the last 54 years, died April 7, 
in the Kenosha, Wis. hospital. He came 
to America from Hungary 35 years ago, 
living first in New York and then Chi- 
cago. 


MartTIN KripEL, 78, jeweler, at 215 N. 
High St., Columbus, Ohio, for 45 years, 
died March 27, after a year’s illness. 


Cart Otro Herz, 76, who despite fail- 
ing health for the past few years took 
an active part in the firm of R. Herz 
& Bro., Reno, Nev., of which he was 
president, died March 18. Mr. Herz 
learned watchmaking and engraving in 
his native Germany and came to. this 
country in 1884 to join his brother, the 
late Richard Herz, with whom he formed 
the present business in 1885. He was an 
accomplished musician, and collected fine 
violins, rare coins and jewelry. 


Gustave Davin, 69, a Montreal, Can., 
jeweler for many years died April 6. 


ALBERT JOSEPH GANTER, 64, proprietor 
of the oldest jewelry store in Verdun, 
Quebec, died April 14. He came to Can- 
ada from Oxford, England, in 1914. 


CHar_Les F. GarpDNER, 53, Tulsa, Okla., 
who operated a retail jewelry store at 
St. Louis, Mo., before moving to Okla- 
homa 12 years ago, died following a heart 
attack on March 26. 


NaTALis H. Tucker, 52, who was form- 
erly associated with the jewelry firm of 
Tucker & Croston, Providence, R. I., of 
which his father was senior partner, died 
April 1, after an illness of three months. 


Burton C. THIGPEN, 31, salesman for 
Gordon Jewelers, Houston, Tex., died 
March 20 from burns received when a 
fire accidentally started in his apartment. 

Henry J. Requa, 86, Seattle, Wash., 
who retired from the jewelry business in 
Seattle in 1928, died March 17. 


Epcar T. Witton, 78, Houston, Tex., 
jeweler, died March 22. 
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Clock Maker, the Apprentice and Student 


WATCH RATE CLOCKS AND WATCHES GL. Overton $1.00 


For those desiring knowledge of watch and clock 


R E & O K D E R manufacture, distribution and marketing. 


JUNIOR WATCHMAKER A. Gideon Thisell $3.00 


A treatise on the Lever Escapement written in an 
interesting and understandable manner. 


MODERN ELECTRIC CLOCKS S.F. Philpott $2.25 


A complete outline of the principles, construction 
and installation of typical clock systems. 


MODERN METHODS IN HOROLOGY $2.50 


A book of practical information for young watch- 
makers—contains many illustrations. Grant Wood 


PRACTICAL BALANCE AND HAIRSPRING WORK 
W. J. Kleinlein $3.50 
Simplified methods for the experienced repairer. A 
guide for the beginner in this important phase of 





watch work, 
é RULES & PRACTICE FOR ADJUSTING WATCHES 
-_ in 15 seconds the exact 24- W. J. Kleinlein $3.50 
hour gain or loss rate in any A modern book for everyday use which explains and 


analyzes all parts of adjusting. 


ition. Di t le. 
ae iene MODERN METHODS IN WATCH ADJUSTING 
customer satisfaction. Builds store Harold C. Kelly $2.65 
profits. Write for details. A clear and non-technical treatise on the subject of 
adjusting. 
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For years we have 
been operating our repair department about as every 
average store does, with from two to five workmen ac- 
cording to varying conditions. With our work shop at 
the rear of the store, there was the usual unsightly ap- 
pearance of the dust collector and polishing machine, 
the jewelry repair bench with electric soldering machine 
and tools of that sort, the various cabinets for materials 
scattered about, the ugly shelf for repaired clocks, usually 
dusty and certainly unsightly with its assortment of old 
time clocks lined up in full view. With our best efforts 
to keep the shop clean, there was always something de- 
pressing about it. 

As in most average stores, great confidence has always 
been placed in the workmen, who took in the work, re- 
paired it, delivered it, collected for it, and finally rang up 
the money with the proper sales tickets at the cash regis- 
ter. Book records were kept by the workmen themselves, 
the owner being conscious only of the fact that so much 
was taken in either by week or by month, and that the 
department was either making or losing money. If on 
the losing side, it was usually ,ustified by the fact that 
service on new watches caused the loss, or, part time of 
the workmen should be charged to sales and not repairs. 

In our case this was going along regularly in this 
manner, some months ahead, some barely breaking even 
and some showing an actual loss. Suddenly I awoke with 
a start, the shock being sufficient to produce instant action 
on my part to change the whole picture. 

It was first necessary to revamp our repair department 
asa whole. We designed and had specially built a cabinet 
covering the back end of the room that enclosed every 
unsightly object in the shop. The dust collector was 
placed inside the cabinet with a drop panel open only 
when in use. Compartments were made for all types of 
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Modernization of Watch Repair Department 
Can More Than Double Its Volume 


RALPH ROESSLER Tells How New Equipment and Records Boost Sales in His Marion, Ind., Store 





repaired clocks, with necessary outlets for electric clocks. 
These are now enclosed and out of sight, but instantly 
accessible when wanted. Accommodations were made for 
all types of material cabinets which are now lined up in 
orderly array. An open place was made for a watch tim- 
ing machine, where it is accessible to the customer, a splen- 
did instrument for “selling up” repair jobs. A compart- 
ment takes care of chemicals and laboratory equipment. 
Everything in this cabinet is designed for efficiency and 
orderly handling of valuable tools and equipment. 

To have a direct contrast with the walnut of our store 
fixtures, the work room has been finished in ivory 
throughout. This has brightened up the gloomy back end 
of the store and has entirely changed its depressing ap- 
pearance. The workmen wear laundered gray and white 
checked coats, freshly washed each week, adding another 
touch of the “laboratory” effect to the shop. All latest 
equipment in cleaning machines, jeweling tools, timing 
machines, and such shop accessories have been- added to 
make the shop not only efficient, but attractive for the 
workmen to produce good results. 

In our shop, the old familiar watch rack, with its row 
upon row of watches, a few live ones and many dead ones 
for show, has been entirely eliminated. In the safe in 
the work room, drawers have been provided for all repair 
jobs, both watches and jewelry. When an article is 
called for, the customer is conscious that it is being well 
cared for, is in a safe permanently without danger of fire, 
theft or loss of any kind. These drawers become a part 
of the control system, and with their alphabetical divi- 
sions, make the finding of a job called for, instantaneous, 
easy and very definite. 

The control of the repairs and the money received for 
them is an outstanding improvement in our system. We 

(Please turn to page 101) 
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SUST PUBLISHED! 


14th EDITION 


of the Late Frederick J. Britten’s 
WATCH AND CLOCKMAKERS HAND.- 
BOOK, DICTIONARY AND GUIDE 
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B RM NGHAM 9 ENG - Completely Revised and Brought Up to Date by 


J. H. PLAYER, F.B.H.I., Assisted by Prof. David Torrens of 
Trinity College, Dublin, J. Eric Haswell, F.B.H.I., Heinrich Otto, 
F.B.H.1., and G. B. Howell. 
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Your Watch Will Give Better Performance With A 
Sandsteel Crosscurved Mainspring.” THE JEWELERS’ CIRCULAR-KEYSTONE 
You can sell that idea to many customers at the repair 239 West 39th Street New York, N. Y. 


counter and increase your profits from that depart- 
ment. Most watches need a better mainspring. 





High Grade Mainsprings improve the timekeeping 
qualities of watches. Give your customers the best 





of all. For best results use— 
SANDSTEEL CROSSCURVED MAINSPRINGS ” 
Patented. Made in U.&.A. ‘Soldering and Melting Torches 
WATCH-MOTOR MAINSPRING CO., INC. alias adidas ds 
145 ‘Waudeon St. New York City HOKE, Inc. 122 Fifth Avenue _New York City 














Our new catalog No. 9 sent free on request. 
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Modernizing the Repair Department 


(Continued from page 99) 


had printed a lot of three by five cards. On them, space 
for the name of the customer and the address. It is an 
absolute requirement that the address is taken in every 
case and all notations on the card made in ink. A descrip- 
tion of the article and the repairs to be done and any 
special instructions. A space for charges, which should be 
filled in when estimate is given. It is most desirable to 
have a fixed price when the job is left. Then a space, 
and this is most important, for the sales ticket number. 
A space for the name of the one to whom the job is 
delivered and the date of delivery. 

Let us follow a job through. A watch is left for 
repairs. Name and address plainly written in ink, date 
received, what to be done, charges for work after exami- 
nation, and card is filed in an ordinary small box file at 
the back in its proper alphabetical division. "The work 
is done, the watch is timed on the machine, is taken 
to the safe and is placed in the proper alphabetical divi- 
sion there. ‘The card is removed from the back of the 
file to the front, or finished division, where it rests until 
the watch is called for. Customer calls for work. The 
card is taken from the file, it is in the front group, so the 
watch is ready for delivery. The watch is instantly found 
in its proper place in the safe, running and on time. 
Customer pays workman or clerk for the job, money is 
taken to register or cashier, sales ticket is made out, money 
rung up, number of sales tickets put on control card, date 
of delivery and to whom delivered. Customer can sign 
for article if so desired. We demand that any one other 
than known owner calling for the job personally sign for 
it. At night when the cash is balanced, the repair delivery 
cards are balanced in the same manner. The money taken 
in, the workman’s control card and the sales ticket must 
all balance, and being in ink, there can be no erasures 
without a given reason. 

In case of a job requiring material from a factory, or 
factory service, when the order or article goes in, the no- 
tation is made on the card in the undone file, so that 
instant information is available to any one waiting upon 
the customer, whether a workman or not. This is par- 
ticularly helpful to the owner of the store who has full 
knowledge of the progress of the work being done on 
any job. 

How often in the average repair shop does a customer 
ask for an article left for repairs, then watches the repair 
man dig around through his bench, look up and down 
and across his watch rack, frantically trying to find a 
watch or a trinket that means little to him but everything 
to the customer? How many times have we seen the 
impatient customer, fearful that the watch has been lost, 
watching the worried workman trying to locate it, then 
finally finding it in a bench drawer, or in a tin box wait- 
ing for a piece of material, or anywhere but where it 
should be? Under our control system, all that is done 
away with. The workman merely takes out the card, if 
in the back, it either is not ready or material is ordered, 
whatever it is, the answer is instantly there. If the card 
is in the front file, it is in the safe, in the proper lettered 
division, and instantly available, not in a dusty pile on a 
bench, nor on an open repair rack, but carefully stored 
away in a clean compartment in the safe. It is an evi- 
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dence of appreciation of values, at least from the custom- 
er’s point of view. 

After the transaction has been completed with the cus- 
tomer, and the cards have been checked up at night, they 
are then taken to a permanent storage file where they are 


stored for future reference. A year from now they can 
be gone over, month by month, and follow up letters can 
be mailed out to remind the customer that a year has 
passed since last repairing his watch, and that it should 
be checked over again. 

The card system gives a much better control on jobs 
in the store and uncalled for. Many are forgotten en- 
tirely, and accumulate year by year. A form card can 
be sent to the customer, whose name and address you 
have, notifying him that his work is finished and should be 
called for. We have found this to be a splendid help. 
This card file also keeps before the owner as well as the 
workmen exactly how much work is ahead to be done, 
and how much is ready both in units for delivery as well 
as cash involved. 

We have improved working conditions in the shop. We 
have placed everything under a control system that creates 
efficient handling. What have we done to produce re- 
turns? First, we have impressed the customer with the 
fact that we have the proper type of shop to bring valu- 
able work to. Our men are clean, courteous, and intelli- 
gently discuss the work to be done with the customer. It 
is their intention to restore the damaged article to the 
best condition possible, and, in the case of a watch an 
attempt is made to thoroughly rebuild each job that comes 
in. Instead of taking in a watch for cleaning, as the old 
idea was, the same intelligent salesmanship is put into 
selling a “rebuilding” job as would be put in selling a 
nice piece of merchandise. In rebuilding a watch, every 
detail is covered. Set mainsprings are replaced, hair- 
springs that might be passed in an ordinary cleaning job 
are replaced with absolutely perfect ones. Dials are al- 
ways either refinished or replaced. Case and bracelet are 
put through the cleaning machine, and all corrosion is 
removed so that the watch is returned clean and sparkling 
on the outside as well as within. Outside appearance and 
performance are the two things the customer is conscious 
of and for which he pays. Both must be given considera- 
tion in a rebuild job. By properly presenting these things, 
and actually doing them, the ordinary $2.50 job is stepped 
up to $7.50 or more, and the result at the end of the 
month is most gratifying. Assuming that all these things 
have been properly done, the watch beautifully renewed 
as to outside appearance, and carefully timed by machine 
and by test, the customer is more pleased by having 
paid a good price for those returns than by having paid 
a much lower price for the more careless type of work. 

Since making these changes in our store, our repair 
department has considerably more than doubled its out- 
put, and is weekly increasing its returns. An additional 
man will be required shortly. Customers are seeking it 
upon the reputation obtained through others who have 
been pleased with the work. The appearance of the 
shop denotes clean cut, efficient work, and the customer 
feels that he is safe in leaving any article, no matter how 
valuable in our keeping. Of course, the whole success of 
a shop with this system lies with the workmen themselves, 
their ability to do the work and their intelligent coopera- 
tion in carrying out the plan. 














HICKENED OIL—We have noticed that watches 

from our stock that were in perfect shape when first 
placed in stock appear to have defects when sold. For 
instance, a broken mainspring; or, after winding in the 
customer’s presence, the watch doesn’t run—discovered 
afterward to be due to thickened oil. This is embarrassing, 
and makes a poor impression on the customer. Is there 
any regular way or policy to follow, to avoid this diffi- 


culty? (Question No. 5124.) M. J. Inc. 


Answer—We will point out first that in watches lying 
in stock, just as in watches in use, the oil in them gradu- 
ally thickens; and in about the same length of time in 
each case the watches need cleaning and fresh oiling. 
Naturally, too, 2 watch that suffers a fall or knock while 
in stock, may have some part in it broken that will need 
replacement. The problem is of course to avoid if pos- 
sible the embarrassment of finding a fault in a watch 
right after a customer has bought it. Doing this “100 per 
cent” would call for a daily examination of all watches in 
stock, which entails an amount of labor that counts this 
out. The middle-of-the-way course would be to make 
an occasional examination of the watches. Even then, it 
could happen that a watch might slip through with a 
defect only discovered when sold. The third way and the 
way we believe is mostly followed, is to make a point of 
examining all watches in stock more than a few months, 
for condition of oil; and all watches whatever, of course, 
to see that they are mechanically perfect, after sold and 
before delivering to customers for use. This means too 
that new watches should be examined before placing them 
in stock, to guard against any defects that might pass in- 
spection of wholesalers or manufacturers, or that might 
be caused in shipment to you. A little tact must be used; 
explain to the customer that it is a rule of the house to 
carefully inspect watches before delivering them, etc. This 
can be used to make a good impression; whereas to seem 
surprised if a fault is found, makes an impression other- 
wise. 
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WORKSOP WOITTES € CUIERITIES 


ERCURY’S EFFECT—I am somewhat uncertain 

about the effect of mercury that may get into con- 
tact with gold jewelry, or other metals, silver, monel 
metal, chromium, etc., and would like to obtain from you 
some first-hand information. Have heard disputes about 
this; one jewelry expert claims that mercury left on a 
ring may crumble the gold into a powder; I told a cus- 
tomer this, and he claims his ring has been charged with 
mercury for six months—a white gold ring—with no bad 
effects. What are the facts? And, when mercury does 
enter gold, how can it be removed? (Question No. 


5125.) W. M. 


Answer—The effect of mercury on gold is that the 
mercury is absorbed by the gold, and makes the gold 
brittle. This may be sufficient, if considerable mercury 
is present, to make a.ring or other piece of jewelry so 
brittle that it would break into pieces under a moderate 
strain. The same effect may be produced on silver; but to 
much less extent. It would not be produced on monel metal 
or chromium. A simple way to remove mercury from 
gold is to heat the piece, which will drive the mercury to 
the surface and evaporate it. If penetration by mercury 
is deep, it may be necessary to repeat the heating several 
times. On yellow or red gold, the total removal of the 
mercury will be seen by restoration of the original color 
of the gold, provided this continues several hours after the 
last heating. If it does not—if the gold becomes paler 
than originally after some hours—then it should be heated 
again. After the mercury is all out of it, the gold will 
have resumed its natural ductility or freedom from brittle- 
ness. On white gold, since judging by color is difficult, 
heat it well, several times, enough to take no chance, and 
then see by pressing on the shank, whether it has resumed 
its ductility, so as to be free from mercury and from 
danger of breakage. 


OULLE CASE—I have had brought in for repairs 
an old French clock with Boulle case, made up of a 
wood base with tortoise shell covering, in which there are 
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pieces of brass inlaid to form ornamental work against 
the tortoise shell background. Parts of the shell and 
brass have come loose. What should be used to re- 
cement these loose parts on the wood base? I am doubt- 
ful about using any of the modern prepared cements for 
this, fearing that they might be too different in nature 
from whatever the ancient workmen used originally for 


the purpose. (Question No. 5126.) F. B. 


Answer—The best kind of glue for repairing Boulle 
work on an old French clock case should be as nearly 
as possible the kind used by the “old masters” of wood- 
working—cabinet-makers, violin makers, etc. This was 
glue made from animal skins—not from bones. It should 
be “hard” glue, melted and used hot; not the kind sold in 
liquid form, nor made from fish material. If there are 
in your city any fine cabinet-makers, from one of these 
you might obtain glue that would be suitable. If not, we 
suggest that you write to C. B. Hewitt & Bros., 21 
Greene St., New York City, explaining exactly the work 
you have to do, and ask for the variety of glue they would 
recommend for the purpose. 


OUVENIR WATCH—I have on hand a watch con- 

cerning which I would like to have information about 
the meaning of some wording on case and movement. The 
case is of some non-precious metal, with a picture em- 
bossed on outside cap. This picture shows a camp scene 
with nine soldiers, flag, drums, etc. Around the outside 
of this appear the words: “Souvenir de l’independence— 
1830-1905.” Around the bezel appear the words: “l’union 
fait la force.”’ On the embossed picture at several places 
appear very small letters as follows: “depose”; A.H., 
Del.” On balance cock is “avance—retard.” I would 
like to know anything that this wording indicates about 
the make and age of the watch, but especially about the 
meaning and purpose of the picture and its inscriptions. 
(Question No. 5127.) C. R. T. 


Answer—This watch is one of Swiss make, made in 
commemoration of the 75th anniversary of the indepen- 
dence of the Kingdom of Belgium. That is the meaning 
of the wording that encircles the embossed picture. The: 
“lunion fait la force” means “union makes strength”; 
this is the national motto of Belgium. ‘“‘A.H., Del.” states 
the initials of the designer (“delineateur”) of the em- 
bossed picture. “Avance” and “retard” mean “fast” and 
“slow,” on the regulator scale of the watch movement. 
The watch, obviously, was made about the year 1905. 


INSING SOLUTION—(a) I have been using a 

watch-cleaning machine for cleaning my watches, 
and for this I use cleaning fluid that I make up myself, 
of oleic acid, acetone, ammonia, and water. For the final 
rinsing, I use carbon tetrachloride. A chemist told me 
that this carbon tetrachloride might rust hairsprings. I 
would like to know about this; have been using this rinse 
for along time. (b) One of my watchmakers has trouble 
as to perspiring hands; is there any remedy for this? 


(Question No. 5128.) F. K. 


Answer—(a) Of the many watchmakers who use 
carbon tetrachloride for rinsing we have heard very few 
complaints about rusting of the steel parts of watches 


THE JEWELERS’ CIRCULAR-KEYSTONE 
for May, 1938 


103 


rinsed in this liquid. This being so, it would seem rea- 
sonable that cases of rusting might possibly be due to 
some other cause than an effect of carbon tetrachloride. 
From your statement, we gather that this question of 
rust arises more from what the chemist said, than from 
experience of your own. So why be troubled about the 
matter? One thing that we always point out is that 
chemical substances sold under a certain name are not 
invariably the same; the care with which they are made 
and kept in stock varies. It is possible that a certain por- 
tion purchased may be faulty and not give the results 
desired. Your own experience is the best test. Many 
workmen use other liquids for rinsing; for instance, alco- 
hol, pure, or denatured alcohol purchasable at a consider- 
ably lower price. (b) There are two ways most used for 
remedying excessive perspiration of the hands. One is to 
rub them with alum in lump form. Another is to use 
a special soap for washing the hands: “Savon Watch,” 
made by Albert J. Vuille, address: Rue des Alpes, No. 32, 
Bienne, Switzerland. If your material supply house does 
not sell this soap, it is possible that you could obtain some 
of it as an accommodation from one of the American 
watch factories; or, it could be imported for you by one 
of the material houses. 


HAIN-DRIVEN WATCHES—TI have the works of 
two chain-driven watches, upon which I have been 
asked to place a valuation. Both watches are engraved 
with the name “Samuel Cocknan, Wapping, London, 
England ;” and have also engraved the date, 1371. Please 
let me know what these should be valued at, and anything 
else of interest about them. (Question No. 5129.) 
N.S. H. 


Answer—lIt is practically certain that if you will look 
again at the maker’s name, you will see that this is “Cock- 
ran,” instead of “Cocknan” as you have spelled it. Sam- 
uel Cochran was in business in Wapping, London, Eng- 
approximately between 1780 and 1800. The number 
“1371” is not a date, but a maker’s serial number; cus- 
tomarily each watch of any maker’s output was given a 
different serial number, for identification of the watches. 
As far as vovr description goes, there is no indication of 
anything unusual in the design of mechanism of these 
watches; you might inquire of your local watchmaker 
whether the escapements are of the verge type; and if they 
are, we would be obliged to say (based on your written 
description), that the watches have no value as collectors’ 
specimens. ‘They are not old enough, in the absence of 
features of unusual mechanism, to be valuable for age 
alone; and the fact that these are movements without the 
original cases, is a further serious drawback to value. The 
only kind of watch that would be valuable without its 
original case would be one by a very famous maker, or 
that has some extremely rare feature of mechanism, or 
that is very old—for example from two to three centuries 
old. If what we say here indicates that your description 
of the watches, in your letter, is insufficiently complete, 
you might have a watchmaker write a fuller one and send 
it to us; or send us photographs of the watches, to make 
sure of a correct opinion. One odd thing in this case is 
two watches, by one maker, having the same serial num- 
ber. Isn’t there some mistake about this? As in the spell- 
ing of the name, you may have been a little careless in 
reading the numbers. 








Special Notices 


Payable invariably in advance. 


Rates j under all headings except 
“Situations Wanted” $1.50 for first 25 
words. Additional words, 5c. a word. 


SITUATIONS WANTED 75c. for 
first 25 words. Additional words 5c. a 
word. 


Heavy type, $3.00 for first 25 
words. Additional words, 10c. a word. 


Name, address, initials and abbrevi- 
ations count as words, and are charged 
for as part of the advertisement. 


If answers are to be forwarded, 15c. 
extra to cover postage must be en- 
closed. 


Advertising matter addressed to 
Classified advertisers will not be de- 
livered. 


Advertisers who are not subscribers 
should send 25c. if they desire a copy 
of the paper containing their adver- 
tisement. 


Special notice forms close 20th of 
month. 


Unless the advertiser instructs us to 
publish his name and address, all 
answers will be directed care The 
Jewelers’ Circular-Keystone. 


In answering ads, do not enclose 
original letters of recommendations, 
send duplicates. 


To avoid unnecessary correspon- 
dence mention your location in the 
advertisement. 


Jewelers’ Circular-Keystone 
239 W. 39th St., New York 








Situations Wanted. 


Under this heading, 75c. for first 25 
words, 5c. for each additional word; 
minimum charge, 75c. 








WATCHMAKER-JEWELER, first class 
on both; salary $50 week. Address ‘‘C., 
8269," care Jewelers’ Circular-Keystone. 





CREDIT-CASH salesman, thorough 
knowledge of diamonds, etc. ; anywhere. 
Address “O., 8291,” care Jewelers’ Cir- 
cular-Keystone. 





THOROUGHLY experienced cash and 
credit salesman; exceptional training 
in better class stores. Address “P., 
8290,” care Jewelers’ Circular-Keystone. 





IF YOU ARE IN NEED of a watch- 
maker, jeweler or optician, write to 
Henry Paulson & Co., 37 So. Wabash 
Ave., Chicago, III. 





POLISHER, lapper and colorer, expert, 
wants position with ring concern. Ad- 
dress “O., 8080,” care Jewelers’ Circu- 
lar-Keystone. 


STENOGRAPHERS, BOOKKEEPERS, 
typists, clerks furnished; no charge. 
Fulton Agency, 93 Nassau St., Cort. 
7392, New York. 





A-1 PLATINUM jeweler and designer, 20 
years’ experience in all types of 
jewelry; best references, steady posi- 
tion. Address “B., 8282,” care Jewelers’ 
Circular-Keystone. 





DISTINCTIVE WATCHMAKER, certified 
expert all sizes, good salesman, nice 
appearance, references; New York or 
vicinity. Address ‘“W., 8232,” care 
Jewelers’ Circular-Keystone. 





WATCHMAKER’S ASSISTANT, four 
years’ experience all makes clocks and 
watches; salary secondary; age 33, 
neat appearing. Write Ben Sherman, 
2016 Marion Ave., Bronx, N. Y. 





COMPETENT jewelry repair man, also 
efficient on clock work, desires posi- 
tion in retail store; will go anywhere. 
John M. Pfeiffer, 5534 S. Peoria St., 
Chicago, Ill. 





WATCHMAKER, over 25 years’ experi- 
ence in Germany, wants position or 
homework. Henry Lowenthal, care 

Nassau, 946-59th St., Brooklyn, N. Y. 





WATCHMAKER and salesman, some en- 
graving, some jewelry repairing, 20 
years’ experience; know both credit 
and cash business thoroughly. C. Carr, 
2211 S. Barr, Ft. Wayne, Ind. 





CHASER, patterns, moulds, repousse, 
fine figure work, etc., for the jewelry 
and white metal trade. Louis Eckel, 
654 Decatur St., Brooklyn, N. Y. Fox- 
croft 9-3193. 





YOUNG WOMAN, 12 years’ experience 
ring manufacturer, capable taking full 
charge of factory, gold office, stock, 
special orders, repairs, ete. Address “C., 
8266,’’ care Jewelers’ Circular-Keystone. 





DIAMOND -ASSORTER, selector and 
buyer, thorough knowledge of special 
order and remounting work; excellent 
salesman; anywhere. Address “N., 
8292,” care Jewelers’ Circular-Keystone. 





MANAGER AVAILABLE for recognized 
installment chain, requiring a high type 
man for one of their stores; large city 
preferred. Address “L., 8287,’’ care 
Jewelers’ Circular-Keystone. 





YOUNG MAN wishes to make himself 
generally useful in reputable retail or 
wholesale’ establishment; New York 
City or vicinity. Address ‘‘M., 8288,” 
care Jewelers’ Circular-Keystone. 








FIRST CLASS jewelry jobber, stone 
setter and engraver, 25 years’ experi- 
ence; best references. Address “F., 
a care Jewelers’ Circular-Key- 
stone. 





FIRST CLASS watchmaker, desires posi- 
tion where high skilled workmanship 
is desired; go anywhere, take charge. 


SALESLADY, 12 years’ jewelr 
ence with high grade store, would a 
to locate with a reliable concern: .° 
cellent reference. Address “Hy. 8196 ” 
care Jewelers’ Circular-Keystone,  ” 


$e 


SCHOOL TRAINED watchmaker desir 
position, hard worker, South preferred, 
will start for reasonable salary; refer’ 
ences. Address ‘‘E., 8034,” care Jewel. 
ers’ Circular-Keystone. ‘i 





DIAMOND MAN, 10 years’ experience 
loose and mounted, capable assorting 
also buying, some road experience, ex. 
cellent references. Address “A., 8089” 
care Jewelers’ Circular-Keystone, 





WANTED POSITION as watchmaker or 
partner, 15 years’ experience; A-1 ref- 
erences ; German trained. Address -—., 








8221,” care Jewelers’ Circular-Key- 
stone? 

WATCHMAKER,~ experienced, desires 
position; single; references; prefer 
South or Middlewest. Address “Q,, 
8218,” care Jewelers’ Circular-Key- 
stone. 





DIAMOND ASSORTER, experienced, also 
good knowledge in mounting bunch 
rings and platinum jewelry; good 
reputation, best references. Address 
“P,, 8144,” care Jewelers’ Circular- 
Keystone. 





WATCHMAKER, desires position first 
class store in New England; school 
trained, factory, store experience on 
all sizes of Swiss and American 
watches. Address “B., 8123,” care 
Jewelers’ Circular-Keystone. 





JEWELER, pressure caster, gold or 
platinum, guarantees clean casting; 
make metal or rubber molds, desires 
position or will instruct. Address “A., 
8133,” care Jewelers’ Circular-Key- 
stone. 





WATCHMAKER, first class on all kinds 
of watches, also do clock work; esti- 
mate repairs, wait on trade; A-1 ref- 


erences; go anywhere. Address “a 
8245,” care Jewelers’ Circular-Key- 
stone. 





BOOKKEEPER, full charge, typist, add- 
ing machine, Monitor board, eight 
years’ experience in wholesale jewelry, 
diamonds and watches, also selling ex- 
perience. Address “P., 8254,” care 
Jewelers’ Circular-Keystone. 





YOUNG WOMAN, thorough experience in 
general jewelry and ring manufactur- 
ing; factory office preferred; best ref- 
erences obtainable, also familiar with 
stones. Address “R., 8255," care 
Jewelers’ Circular-Keystone. 





YOUNG MAN, 23, intelligent, aggressive, 
personable, references, three years’ col- 
lege, three years’ sales experience, two 
years’ watch apprentice, seeks any posi- 
tion, any location. Address “J., 8214,” 
care Jewelers’ Circular-Keystone. 





WATCHMAKER and fancy engraver, 
can set diamonds, years of experience 
on high grade watches and monogram- 
ing; go anywhere; best of references. 





J. Young, 1652 N. 12% St., Terre H. Line, 900-4th Ave. North, Great 
Haute, Ind. Falls, Mont. 
MANUFACTURING JEWELER, plati- CREDIT JEWELRY Salesman, aged 34, 


num worker and setter; 19 years’ ex- 
perience ; married, best of references as 
to honesty and ability; thoroughly ca- 
pable of taking charge. Address “B., 
8275,” care Jewelers’ Circular-Keystone. 





married, over 15 years’ diversified 
jewelry experience, interested perma- 
nent sales position in credit jewelry 
store. Address “A., 8281,” care Jewel- 
ers’ Circular-Keystone. 
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ACROSS 
EDITORS 


Wott, wolf headlines, 


recurring regularly with the years, like “Chemist Makes 
Real Diamonds—Predicts ‘Dime Store’ Prices” no longer 
disquiet either trade or public. This exaggerated, three- 
column announcement appeared in heavy black type in 
the Memphis Press Scimiter one day last month follow- 
ing an address at Dallas, Tex., in which Lewellyn D. 
Lloyd said that 50 synthetic diamonds have been made 
out in McPherson College, Kansas, by Prof. J. Willard 
Hershey. Microscopic diamonds were made at intervals 
over a period of nine years, he said, and the largest of 
them weighs only one-thirtieth of a carat in the rough. 


The New York Times sagely pointed out that Profes- 
sor Hershey is not the first in the field, that for 150 years 
attempts have been made to crystallize black carbon into 
glittering white stones. ‘The Times went on to poke fun 
at the idea that if Professor Hershey succeeds diamonds 
could be sold cheaply. “It is the miner who needs sharp 
drills, the industrialists who will profit,” it editorialized. 
“Instead of bringing down the price of natural pigeon-blood 
rubies, synthetic rubies, for example, have found their 
main uses as bearings for electric meters and watches.” 


Synthetic diamond abrasives would be a boon to heavy 
industry, but it is doubtful whether commercially usable, 
tested diamonds of even the smallest size can ever be pro- 
duced synthetically. Test tube production of gem dia- 
monds suitable for jewelry is a chimera still more elusive 
for modern alchemy; but granting the manufacture some- 
time of such man-made gems—Wellsian phantasy though 
this is—means would be ready to identify the natural from 
the synthetic, and the value of the former would be un- 
impaired. For human nature never changes; it always 
wants the genuine. 


As we go to press, the fate 
of the Wage-Hour bill rests with the House Rules Com- 
mittee, which will decide whether the measure approved 
by the House Labor Committee is to reach the floor of 
the House this session. The bill would subject to fine 
and imprisonment any employer in designated industries 
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who pays less than 25 cents an hour or permits employees — 
to work more than 44 hours a week during the first year 7 
after an order by the Secretary of Labor is issued; and 
thereafter the wage rate goes up five cents per hour per , 
year until 40 cents is reached, and the work week goes 
down two hours per week each year until 40 hours is 
reached. Thus the 40-hour week would be reached jn 
two years and the 40-cent wage in three. 4 

The measure would be intolerable for jewelry stores 7 
if the Secretary of Labor should apply its regulations to | 
retailing, as an industry affecting interstate commerce, | 
The iron-bound limit on hours would cripple every | 
jewelry store’s operation during the last 10 days before’ 
Christmas, into which is compressed as much as 20 per | 
cent of the whole year’s activities. Business must be ser- | 
viced when it comes, at any time of the year—but this 
bill would hamper clerical work, engraving, wrapping, 
mailing, delivering and every other detail of store routine, 7 
during those short “rush” times, when everybody from | 
diamond salesman to storeboy good-naturedly works a | 
little harder and a little longer, compensating for those 
unavoidable, unprofitable days when business is slow and — 
polishing silverware in stock is the principal activity. 

Another trouble with the Wage-Hour bill is that it 
provides no wage differential between North and South, 
and experience in many Southern jewelry stores demon- 
strated that the minimum wage of NRA was unsettling 
for certain types of labor. We don’t have to point out 
that 99.44 per cent of jewelry store wages are higher at — 
present than the level proposed in the bill. 

The American National Retail Jewelers Association © 
asked officers of state retail jewelers associations to tele- — 
graph Rep. John J. O’Connor, chairman of the House 
Rules Committee, and other members of the committee, 
why such a Wage-Hour law would be unworkable if 
applied to the retail jewelry business. 


State associations that meet 
this month and next can do much on behalf of watch- 
makers’ licensing and registration, second-hand watch 
sale control, fake auction control, jewelry publicity, and 
the new platinum and gold commercial standards. ' 

But each state association should also take stock of its 
members’ Fair Trade sentiment, now that technicalities 
have led the lower courts in several states to refuse in- 
junctions which had been sought by manufacturers under 
the Fair Trade laws of those states, and the issue of price 
maintenance may be carried to the Supreme Court. 

Let’s have free and open floor discussions of the merits 
and demerits of the Fair Trade Acts as they affect the 
jewelry industry. If retailer sentiment is for the protec- 
tion and extension of these contracts, resolutions to that — 
effect will (1) encourage manufacturers who have not 
done so to protect the prices of their trade-marked goods, 
and (2) convince manufacturers whose contracts are en- 
tangled in the lower courts that they have dealer support 
in fighting for vindication of the price maintenance prin- 
ciple in the higher courts of the land. 
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